
Is it true 
that half of 
all cancers 

could be 
prevented?
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While many cancers have genetic causes, 
other cancers are the result of environmen-
tal and lifestyle factors: poor nutrition, growth 
hormones, chronic stress, lack of physical 
activity, nicotine and alcohol consumption and 
daily contact with pesticides and industrial 
contaminants in our environment.

What can we do to prevent these cancers?
To find answers to this question, ATTITUDE 
participated in a public forum with the Envi-
ronmental Working Group and the Stroll Family 
Cancer Prevention Centre.

It was the first time that experts from public 
health, non-profit organizations and a consum-
er goods manufacturer came together to dis-
cuss cancer prevention. All participants shared 
the same mission: to reduce the risk factors re-
lated to cancer and minimize the public’s daily 
exposure to contaminants.

Why heal when 
you can prevent?
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One out of every 
two Canadians 

will get a cancer 
diagnosis in 

their lifetime. 
With these num-

bers in mind, 
how can we avoid 
or at least reduce 

our chances of 
getting cancer?
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Ken Cook, President & 
Co-Founder of Environmental 
Working Group. EWG, a non-prof-
it organization, empowers 
people to live healthier lives in 
a healthier environment and 
advocates for policies that are 
protective of human health and 
the environment.

Michael Pollak, Director, 
Stroll Family Cancer Prevention 
Centre. Dr. Michael Pollak re-
searches cancer risk and preven-
tion at the Stroll Family Cancer 
Prevention Centre, known for its 
clinical, research and academic 
work in cancer prevention.

Hans Drouin, Vice  
President and Director of Re-
search & Development,  
ATTITUDE. With a PhD in bio-
technology and chemical engi-
neering, Dr. Hans Drouin uses his 
expertise to develop ATTITUDE 
products, which exceed govern-
ment standards for consumer 
safety.

Steven Guilbeault, Co- 
founder and Senior Director, 
Équiterre. Steven Guilbeault, of 
Équiterre, a Canadian non-gov-
ernmental organization, is an en-
vironmental activist who lobbies 
for education and the promotion 
of equitable ecological solutions.

Participants

“Since the 1970s, approximately 85,000 chemicals 
have been approved for commercial use. And we 
are in contact with these chemicals every day.” 
— Ken Cook

“Whether it’s 30 or 50%, the reality is that it’s a 
huge number of cancers that can be prevented, 
and it’s these that matter.” — Dr. Pollak

“If consumers don’t demand the best ingredients 
or if they’re not paying close attention, it’s easy to 
end up with a product that contains ingredients 
of concern such as carcinogenic contaminants or 
even endocrine disruptors.” — Dr. Drouin

“

“

“

Moderator
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Rethinking 
cancer and the 
environment
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Cancer is a chronic and potentially fatal illness characterized 
by an uncontrolled division of cells in a bodily organ or tissue.

Ken Cook explained how cancer grows and spreads: 
Carcinogens can damage our DNA and harm the way our cells 
function. Our bodies have built-in defenses to stop or fix the 
damage, but sometimes the safety mechanisms break down, 
enabling genetic changes to accumulate.

One lone cell can transform itself, then aggressively grow 
and split. This uncontrolled cellular reproduction is what we 
call cancer. Unlike normal cells, cancer cells are not recog-
nized or controllable by our immune systems, so they are able 
to reproduce, spread to organs and become tumours.
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What is cancer?
1 in 2 

Canadians 
will be 

diagnosed 
with 

cancer in 
their life-

time*

1 in 4 
Canadians 
will die of 
cancer*



7

*S
ou

rc
e 

: E
W

G

An illness caused by 
industrialized society?
While cancer is a very personal experience, today cancer is 
also considered a societal illness with causes that are not 
just genetic, but also environmental.

According to a 2016 study by EWG, hundreds of carcinogens 
are building up in our bodies from everyday exposure to 
chemicals in our food, air, water and personal care products. 
Another EWG study found that people living in highly polluted 
regions were at a higher risk of developing cancer.

“Carcinogens cause cancer. They don’t cause it in every-
one, they don’t cause it right away, and they don’t cause it 
always in predictable ways. But we know there are chemi-
cal agents that contribute, directly or indirectly, to causing 
cancer.” — Ken Cook

There are 
currently more 

than 80,000 
chemicals 

available for 
use in the US 

market* 

Researchers 
have identified 

1,400 of these 
as carcinogens*

EWG 
researchers 

found 420 of 
these known 

carcinogens in 
humans*

The hidden impact 
of chemicals and 
pollutants
How many chemicals are we talking about?
According to a 2016 EWG report, there are currently more 
than 80,000 chemicals available for use in the US market. 
Researchers have identified 1,400 of these as carcinogens. 
Humans are exposed to chemicals in the following products 
on a daily basis: pesticides, solvents, personal care products 
and household cleaners. EWG researchers have found 420 of 
these known carcinogens in humans.

Is “part per billions” significant?
The chemical industry argues that there are only trace 
amounts of dangerous chemicals in everyday products. They 
use the term “parts per billion” to describe the minuscule 
quantities that come into contact with consumers. Cook ar-
gues that even minute quantities can have a major impact—
particularly on fetuses.
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“Don’t let anyone from the chemical industry or any other 
source tell you that something in the parts-per-billion range 
doesn’t matter and has no health effects unless they have 
the studies to show it. Since we don’t have those studies, we 
believe that exposure to chemicals combined with the vul-
nerability of some people can have adverse health effects.” 
— Ken Cook

Cook drew a parallel with pharmaceuticals and their side effects. 
He used the example of Cialis, a medication that treats sexual im-
potence. At very low doses or in interaction with other products, 
Cialis can have notorious side effects. One dose of Cialis can be 
active for 36 hours. Some of its side effects, for sensitive peo-
ple, can include headaches, upset stomach, back pain or muscle 
aches. Another side effect is listed in the information sheet: “If 
you experience sudden visual disturbances or hearing loss, stop 
taking Cialis and see a doctor immediately.” In other words, even 
one dose of this medication can have a major impact on the hu-
man body.

This can still be 
carcinogenic, 

especially when 
combined with other 

chemicals.
Also, some people 
are more sensitive 

than others.

The effect of one 
pancake in a stack 
4,000 miles high
To explain parts per billion, Cook uses the analogy of one pan-
cake in a stack of pancakes 4,000 miles high. Biomonitoring 
studies show that a one-part-per-billion dose of a car-
cinogen can be detected in umbilical cord blood, and 
can contribute to low birth weight, smaller head 
circumference and thyroid problems.

The ensemble effect: more chemicals 
= more risks
Studies show that there is an additional threat 
from the ensemble effect: when multiple chemi-
cals are combined, they can become carcinogenic. 
There are trace amounts of multiple harmful chemi-
cals in our food, air, water and personal care products. 
Age, genetics and other factors make some people more vul-
nerable to the harmful effects of carcinogens than others.
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Q&A with the 
panellists
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ATTITUDE’s Hans Drouin pointed out that the ingredients 
found in almost every brand of shampoo, cosmetic product 
or household cleaner available today are still made using in-
dustrial processes dating back to the 1930s, with substanc-
es we now know are carcinogenic.

Research by organizations such as EWG shows that small 
quantities of these ingredients remain in the various prod-
ucts we use every day.

Where do we find these substances of 
concern in our everyday life?

• Industrial chemicals
• Pesticides
• Heavy metals
• Car exhaust, factory fumes, air pollution
• Solvents
• Consumer products (cosmetics, personal care 

and cleaning products)

1What cancer-causing chemicals 
are currently in our everyday 
products?
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Manufacturers are not required to list substances below certain 
concentrations
Government legislation continues to tolerate the presence of carcinogenic contaminants present in 
small concentrations* in thousands of everyday products. Because these are not deliberately added to 
products (they may be residues, impurities or substances generated during production), manufacturers 
are not legally required to list them as ingredients on product labels.

Lack of data = lack of evidence
Hans Drouin pointed out that Health Canada’s goal is to protect citizens. But as long as there is no data 
to prove that these contaminants pose a risk, no specific action will be undertaken. Moreover, with 
cross-contamination among products, it is very difficult to obtain data certifying the exposure risk. In the 
absence of evidence, ingredients of concern remain on the market.

2Why are there so many cancer-causing 
chemicals in everyday products? 
Aren’t they regulated?

*International standards state that if the concentration of an ingredient is less than 0.01%, there is no requirement to print it on the label.
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Environmental Working Group
The EWG lobbies the government and 
educates consumers about the harmful 
substances they’re exposed to every 
day in their homes, air, food and water. 
This NGO lobbyist fights for stronger 
legislation to protect consumers from 
carcinogens, and its numerous studies 
have identified the carcinogens pres-
ent in our environment, homes and 
our bodies. The EWG produces educa-
tional content and guides to help con-
sumers choose products and lifestyles 
that limit their exposure to harmful 
chemicals.

3
Stroll Family Cancer Prevention Centre
As director of the Stroll Family Cancer Prevention Centre 
at Montreal’s Jewish General Hospital, Dr. Michael Pollak re-
searches the broad spectrum of cancer risk and prevention. 
He collaborates with leading cancer research groups world-
wide in laboratory, clinical and epidemiological studies relat-
ed to the role of growth factors in human cancer.

ATTITUDE
ATTITUDE is on a mission to create natural products of the 
highest quality, with the lowest impact on human health and 
the planet. Each personal care or cleaning product is made 
with plant- and mineral-based clean ingredients, which 
means free from cancer-causing chemicals, mutagens and 
endocrine disruptors. Before being selected for use in man-
ufacturing a product, each ingredient is carefully evaluated 
according to strict development criteria supported by inter-
national scientific databases guaranteeing the safety of raw 
materials. Every ATTITUDE supplier is also required to provide 
a signed document to guarantee that their products contain 
no direct or indirect contaminants. As a final quality control 
measure, the company randomly sends its products to an in-
dependent lab, where they are tested for commonly found 
toxic ingredients. Through rigorous product development 
and using only natural and worry-free ingredients, ATTITUDE 
offers an alternative to minimize individual exposure to car-
cinogens and other ingredients of concern.

How do the initiatives or projects 
in your sector contribute to cancer 
prevention?
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“We will never have enough studies to prove which 
are the substances that you must eliminate to com-
pletely prevent cancer. But we know that you can live 
a perfectly healthy life today by avoiding dozens of 
exposures every day.”

“It’s a question of beliefs and values. You control and 
determine a big part of your life: your habits, your 
lifestyle and your exposure to carcinogenic contami-
nants. At the end of the day the questions to ask are, 
‘What do you believe in? And do you do everything in 
your power to stop these statistics and assert your 
values?”

“We don’t know whether we 
can prevent 30% or 50%. But 
it is clear that education and 
lifestyle changes can massive-
ly decrease the number of can-
cers.”

“We’d like to think that every 
cancer that can be prevented 
is prevented. People should ed-
ucate themselves about how 
they can reduce the risk and 
then act… At least a quarter or 
maybe even half of cancers can 
be prevented by optimizing your 
lifestyle.”

Is it true that half of cancers 
can be prevented?

“ “
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Cancer 
prevention: 
What are the 
solutions?
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1. Educate and 
empower consumers
Cancer prevention is a public health issue
According to Dr. Pollak, cancer prevention is a public 
health issue. Misleading messaging in tobacco, al-
cohol and junk food ads contribute to the problem. 
Consumers need to be aware that there are peo-
ple who go to work every day to promote lifestyles 
that are harmful to our health—for example, creat-
ing messaging that associates tobacco and alcohol 
with social success.

Informed consumers make the right 
choices
As a non-partisan organization, EWG believes in 
empowering consumers to live healthier lives. Its 
research and education are aimed at driving con-
sumer choice and civic action. Informing and moti-
vating consumers is key to demanding government 
action, better regulations and more transparency 
from manufacturers.

“There’s a lot of excitement and a lot of turmoil 
in the personal care industry now because con-
sumers are demanding more. They’re demanding 
transparency. They’re demanding cleaner labels, 
healthier ingredients. And this is really shaking up 
some of the big companies that have long domi-
nated the space.” — Ken Cook

The market will meet a demand for safer 
products
Mr. Drouin believes that consumers have the pow-
er to effect widespread change. If people become 
more educated about what they’re buying and start 
demanding safer, worry-free products, the market 
will rise to meet that demand.

Educated consumers become 
engaged consumers
Ken Cook has seen change in action. Once consum-
ers educate themselves and become empowered 
to make lifestyle changes, they shift their focus to 
legislative change. What should governments be 
doing to protect citizens?

2. Encourage 
healthy lifestyles
Use the precautionary principle
We know that some substances are safe and oth-
ers cause cancer. And there are lists of substances 
we’re not sure about—we lack formal proof that they 
are safe. The panellists recommended the precau-
tionary principle: choose safer, healthier options  
over products you are not sure about. If there is an 
alternative that has a minimal impact on us, our fam-
ily and our planet, why not use it?

“We’d like to think that every cancer that can be 
prevented is prevented. People should educate 
themselves about how they can reduce the risk 
and then act… At least a quarter or maybe even 
half of cancers can be prevented by optimizing 
your lifestyle.” — Dr. Pollak

Tools developed by EWG to help you make 
healthier choices
EWG has created some useful tools to help us re-
duce our exposure to harmful chemicals, not only 
against known and probable carcinogens, but also 
against partial carcinogens and toxic chemicals.

Reference EWG’s Cancer Defense Diet
EWG researchers have identified cancer-fighting in-
gredients found in everyday foods. The EWG’s Can-
cer Defense Diet outlines not only what consumers 
should be eating to minimize the risk of cancer, but 
also ways of preparing these foods to maximize 
their cancer-fighting potential.

Research safe personal care products
EWG has built the Skin Deep Cosmetics Database, 
an extensive database that rates personal care 
products based on their impact on human health. 
Consumers can browse more than 70,000 products 
online, or search specific products to learn whether 
they contain chemicals of concern.

https://www.ewg.org/skindeep/#.WxqI7lMvzUI
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Take action
Taking into account the entire spectrum of risks:

Stop 
smoking

 Limit 
alcohol con-

sumption

Achieve 
a healthy 
weight

Eat healthy 
food and 

drink lots of 
water

Move your 
body (get 
active!)

Reduce your 
stress levels

Reduce 
exposure to 
ingredients 
of concern
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4. Prevent every 
preventable cancer
Take your health into your own hands
As Ken Cook pointed out, even small doses of car-
cinogens—as small as one pancake in a stack 4,000 
miles high—can have negative consequences for 
human health. Until we have more research and 
enough evidence to regulate harmful substances, 
consumers need to inform themselves about what 
they are buying and consuming.

Push for safety and transparency
Hans Drouin added: If there is no data proving the 
risks, no specific action will be taken. In the absence 
of evidence, ingredients of concern remain on the 
market. To keep the public safe, we need to encour-
age industry best practices—creating products that 
are safe, and pushing for transparent labelling and 
ingredients. To do so, we can support and advo-
cate alongside proactive organizations such as the 
Environmental Working Group, the David Suzuki 
Foundation and Équiterre.

Inform yourself and adapt your lifestyle
 “You have to think about the risks of having can-
cer like a car accident... There are known risk 
factors such as driving too fast, drunk driving or 
having brake problems. It’s the same for cancer. 
If you go for unhealthy habits, expose yourself to 
bad products, or have some genetic problems, 
your risk will be higher.” — Dr. Pollak

Dr. Pollak observed: there is no drug that can cure 
30% of all cancers; Cancer treatments are expen-
sive and not always effective. Based on what we 
know about the causes of cancer, adapting our life-
styles is the most effective way to avoid prevent-
able cancers.

3. Put pressure on 
the government
Stand up to political and industry 
pressure
Whether in the cosmetic, pharmaceutical or food 
sectors, citizens and NGOs can bring about change 
by lobbying and applying pressure on the govern-
ment.

For example, as part of the NAFTA negotiations, 
Washington is trying to block Canada from adopting 
a labelling program to warn consumers of the harm-
ful effects of junk food. The US is threatening Can-
ada with trade sanctions if its government moves 
forward with this labelling initiative. EWG says it is 
ready to fight alongside Canada to ensure the sur-
vival of its labelling program.

“One thing that governments can do: they can in-
sist that companies do their own pre-market test-
ing of ingredients and products before they bring 
them to the shelves of our stores.”— Ken Cook

Push the government to regulate 
carcinogens
Government legislation to ban harmful chemicals 
requires complex research and large amounts of 
data to demonstrate risk. That said, governments 
are aware of ingredients of concern. Citizens and 
NGOs need to pressure governments to create 
legislation that protects consumers from substances 
known to cause cancer.



About 
ATTITUDE

ATTITUDEiving.com

@ATTITUDE_living

@ATTITUDEliving

ATTITUDE is a Canadian company that of-
fers all-natural skin care and household 
products with the highest quality stan-
dards in over 45 countries worldwide. It 
is dedicated to promoting healthy living 
and providing a wide range of products 
to meet all your family’s needs: Sensitive 
Skin, Sun Care, Bath & Body, Baby & Kids, 
Household and Pet Care. Committed to full 
transparency.

ATTITUDE has developed a complete range 
of products created with your family and 
the planet in mind. Certified by ECOLOGO® 
as environmentally preferable, its products 
are crafted under good manufacturing prac-
tices and are free of ingredients of concern 
according to EWG standards.

http://www.attitudeliving.com/Default.asp
https://www.instagram.com/attitude_living/?hl=fr
https://www.facebook.com/cleanATTITUDE/

