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HINTS FROM HELOISE: Is the high-dose flu vaccine right for you? PAGE D5

“Naturally, in times like
these, our nation looks to its
president for comfort and
guidance,” Stephen Colbert
told his audience on “The Late
Show” last Monday night.
“That’s our first mistake.”

The next night, Trevor No-
ah, host of “The Daily Show,”
said President Donald Trump
was trying to scare people by
saying a caravan of Central
Americans walking toward the
border was full of criminals.
“It’s sort of like Halloween,”
Noah said, “but a racist Hal-
loween.”

On Wednesday, a distinctly
bronzed and bewigged Jimmy
Fallon delivered a bit on the
president’s midterm message
to each state: “Hawaii is a
beautiful, beautiful country,”
and “There’s a New Mexico?
Isn’t the old one bad enough?”

And Thursday, James Cor-
den told his audience on “The
Late Late Show” that “a Hal-
loween display at a North
Dakota home was so terrify-
ing, that concerned neighbors
actually called the police,”
before revealing a picture of a
Trump 2020 lawn sign.

The outcome of Tuesday’s
elections will answer a num-
ber of questions: How devoted
is the president’s base? How
strong is the Democratic resis-
tance? And what, if anything,
have nearly two years of late-
night Trump zingers added up
to?

Since the 2016 election,
even the least ideological hosts
have found the president an
irresistible target night after
night. While the shows’ prima-
ry aim is to entertain, the first
major election in the late-night
vs. Trump era will also be
something of a barometer for
how influential these shows
can be, beyond goosing album
downloads and box-office
sales.

Comedy Central’s “The
Daily Show,” which has long
had a political focus, broadcast
all last week from Miami to
raise awareness of Florida’s
tight races. Noah sat down at a
restaurant for an extended
interview with Andrew Gillum,
the Democratic candidate for
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Stephen Colbert’s “The Late
Show” will air live Tuesday.

Midterms continues on D3

Kerry Joyce is soft spo-
ken and humble, a guy
who’d rather talk about his
clients than himself. That
explains why the Los Ange-
les-based designer is talk-
ing about his first book,
rather than the latest in a
collection.

Joyce, whose products
can be found at the Matt
Camron Rugs and Tap-
estries showroom in Hous-
ton, will visit the city for a
book signing for “The
Intangible” (Pointed Leaf
Press; $90; 240 pp.) on
Thursday at Found on
West Alabama. Filled with
pages of gorgeous interi-
ors, the oversize coffee-
table book is even bound
in a totem design by one of
his newest collaborators,
ceramicist Heather
Rosenman.

His work spans nearly

three decades and includes
creating beautiful homes
for a variety of clients as
well as designing rugs (for
Mansour Modern), lighting
(for Palmer Hargrave) and
furniture (for Dessin
Fournir). He also owns
Kerry Joyce Textiles.

Like many, Joyce’s ven-
ture into the interior de-
sign world was indirect.
His first love was the the-
ater, and after acting in
community theater as a
teen, Joyce earned a bache-
lor’s degree in scenery and
lighting design from the
New York University
School of the Arts. After
working in TV and theater
for a number of years,
Joyce opened a store filled
with architectural antiques
and other salvaged materi-
als, which led to a custom-
er asking for help on their
home.

He’s won a slew of
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A wall of custom-made bookcases dominate this family room. Wooden ceiling beams give the room a sense of age.

Designer Kerry Joyce
delivers eclectic style

Antoine Bootz

Kerry Joyce’s design firm is based in Los Angeles.

Key to creating beautiful homes
revealed in book ‘The Intangible’
By Diane Cowen
STAFF WRITER

Designer continues on D3

Calling all cookie bakers
Think you make Houston's best batch of holiday cookies? We’re ready to test and
taste them. For a chance to see your recipe published in the Chronicle's Flavor
section, send your name, phone number and cookie recipe — and tell us some-
thing special about it — to jody.schmal@chron.com. We’ll feature our favorites,
plus name an Editor’s Pick. Bonus this year: We’ll gift the creator of the Editor’s
Pick a baker’s dozen cookbooks from our library. Deadline is Nov. 29.
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happy to look at it. Its interiors
are transitional and midcentury,
with lots of vintage pieces with a
warm eclectic feeling. It’s only
1,700 square feet, which is tiny
by California standards.

I also have a 700-square-foot,
one-bedroom Manhattan apart-
ment with a beautiful view of
Central Park. It overlooks a
church with an old copper stee-
ple, and behind the park I have
my cityscape. I’m in the process
of remodeling the bathroom
and kitchen; my furnishings will
be sophisticated but comfort-
able. I go there about once a
month because I have projects
there.

My third home is in Connecti-
cut, in Litchfield County be-
tween two historical towns. My
husband and I go there for two
weeks at Christmas, and we’re
there about five weeks out of
the year. I have 5 acres of river
frontage, and no one can build
across from me. It’s one of those
magical properties that you say

awards, from a 1978 Emmy for
set decoration for a Ben Vereen
special to being named one of
the top interior designers in
America by Forbes, Metropol-
itan Home and House Beautiful
magazines.

Q: Tell me about that first
big step into interior design
from a theatrical world that
was so different.

A: My background is in the-
ater and TV, variety shows, then
in architectural products with a
business I opened in Los Ange-
les, Designer Resource. That
business was part of my educa-
tion in architecture. I had to
know how columns and mantels
go together. One day, a client
came to me about a remodel — a
kitchen and bath — and it turned
into remodeling the entire
house.

That one first project turned
into the beginning of my career.
I won a design award for it from
Metropolitan magazine, and it
put me on the map.

Q: It’s hard to believe this
is your first book. Why did
you wait so long to document
your work?

A: My clients have always
been more important to me
than myself. Often they take up
all of my time. I have my fabric
company, which takes less time
because I can walk away for
months and come back. In inte-
rior design, you have things to
solve every day, if you’re doing a
good job. With this book, I’m
trying to make the client me.

Q: So many books present
interior design as one HGTV-
ready room after another.
Yours is vastly different,
showing projects that vary so
much and look like they’re
full of things curated over a
lifetime. How do you ap-
proach each project to be so
different?

A: I don’t want my homes to
feel like they’ve been touched
by a decorator-decorator. I’m
trying to make a home that has
heart, and part of that is in-
stilling a sense of history into
my designs — as if it quietly
comes from the past. It’s hard to
describe how I get there. If it’s a
modern home, it could be vin-
tage furniture that has a past.
You can sense that from the
patina of things.

Q: What are some of the
ways other people can
achieve that look?

A: With the right materials. If
I do a house with brass fittings, I
get unlacquered brass and have
artisans antique it by washing it
with steel wool. They put an
antiquing solution on it, wipe it
off and steel wool it again. It will
have a soft mellow glow, as if it’s
been polished for many years.
On stones — marble and granite
— I hone it. I take what looks like
shiny, new stone and take the
finish off, then top it with a dull
finish and polish it back to
something halfway in between
so it has a mellow sheen as if it’s
been used over time.

Q: Enough about other
people’s homes. Tell me
about yours.

A: I’m lucky to own three

little homes. One is an English
cottage in Hollywood that was
designed by an old Hollywood

art director. I redid the garden;
it’s a charming English topiary
backyard, and it makes me

to yourself, ‘This is mine?’ It’s
mostly traditional Colonial, and
the upholstery is all traditional.

Q: You love adding a vin-
tage or antique feel to every
space. Where does that come
from … did you grow up with
that style?

A: I grew up in Massachu-
setts, about 18 miles from Bos-
ton, and my hometown had a
lot of New England architecture.
We lived in a middle-class, post-
World War II ranch-style home.
We had Danish modern furni-
ture before it was popular — if I
only knew then — but we didn’t
have any antiques.

Q: In Houston, art is in-
creasingly becoming an im-
portant part of home design.
Is it for your clients, too?

A: A lot of my clients, in their
earlier days, weren’t as interest-
ed in art. They are becoming
more interested in it now, and
not just as decoration to have
something pretty on the wall.
Almost all of my clients now are
interested in art, and I help
some curate their collection or I
find a curator for them. It does
seem to be happening, and
that’s good.

diane.cowen@chron.com

John Coolidge

The sofas and table in this tonal living room are from Joyce’s Dessin Fournir furniture collection.
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Joshua McHugh
Antiques bring a sense of quiet history to this room.

Meet the author
Who: Los Angeles-based design-
er Kerry Joyce will sign copies of
his book “The Intangible”
When: 6 p.m. Thursday
Where: Found, 3433 W. Alabama

governor, just one of sever-
al competitive contests
Noah discussed during the
week. “The audience was
cheering when we were
mentioning ballot initia-
tives,” said Jen Flanz, the
show’s executive producer.

On “The Late Show” on
CBS, Colbert will capitalize
on the excitement and
tension by broadcasting
live Tuesday (typically
shows are taped earlier in
the evening) so he can
react in real time as results
roll in.

This level of late-night
political content would
have been unthinkable
when Jay Leno and David
Letterman dominated the
hour, let alone during the
reign of Johnny Carson. Bill
Carter, a former TV corre-
spondent for the New York
Times and the author of
two books on late night,
said that Carson was care-
ful never to reveal his real
point of view.

“He thought it was im-
portant to keep a broad
audience, so he aimed for

the middle of the country,”
Carter said, adding that
even Jon Stewart, the long-
time host of “The Daily
Show,” did not seem to
want to be too identified
with either party. But now,
he said, “comedians have
dropped the veil.”

“They’re worried about
the country and they’re
going to say they’re wor-
ried about the country,”
Carter said.

And what’s behind that
veil is solidly left of center.

“People have asked why
there isn’t a conservative
form of late night comedy,”
Carter said. “I think Fox
tried it briefly, but there
aren’t enough writers to
support it.”

Fallon is perhaps the
closest to the old mold. He
has always positioned
himself as a broadly ap-
pealing figure, quicker to
engage guests in a round of
charades or karaoke than
to hurl down any political
gauntlet. (Commentators
on the left ridiculed him
during the 2016 campaign
for seeming to go easy on
Trump in an interview that
involved him ruffling the
candidate’s hair.) But even

he has perfected a Trump
impersonation, and —
while he’s still more likely
to paint Trump as juvenile,
rather than as the existen-
tial threat that other hosts
tend to see him as — he
lampoons the president on
a nightly basis.

On Thursday, with the
midterms just five days
away, Fallon mimicked the
president’s thinking: “So
many people to offend, so
little time,” he said.

Perhaps more revealing
has been the trajectory of
Jimmy Kimmel. In the past
two years, he has traded in
his old comic persona — a
chatty insult comic from
Nevada, with a no-non-
sense sensibility and a
broad appeal to Middle
America — for a new identi-
ty as a liberal lion.

When the GOP was
attempting to repeal the
health care law last year,
Kimmel delivered a series
of emotional monologues
about his son, Billy, who
was born with a severe
heart condition. Kimmel’s
voice has been boisterous
throughout the midterm
season and last week, he
appeared at a rally in Neva-

da for Jacky Rosen, the
Democratic candidate for
Senate.

But what impact is any
of this going to have?

In rare instances, celeb-
rities have a measurable
effect on a race, especially
when they are otherwise
seen as apolitical. Last
month on Instagram, Tay-
lor Swift endorsed Phil
Bredesen, the Democratic
Senate candidate in Ten-
nessee, and pointed her
followers to the website
Vote.org to register. In the
next five days, 281,261 peo-
ple under age 30 registered

to vote on that website,
nearly double the number
that signed up in the entire
month of October 2016.

Craig Garthwaite, an
associate professor of strat-
egy at Northwestern Uni-
versity’s Kellogg School of
Management, wrote a
paper on the so-called
Oprah Effect when Oprah
Winfrey endorsed Barack
Obama in the 2008 Demo-
cratic primary. He found
that Winfrey — who cam-
paigned last week in Geor-
gia for Stacey Abrams, the
Democrat running for
governor — may have

tipped an additional 1 mil-
lion votes into Obama’s
column.

But hammering away on
late night, he said, feels
different.

“If you’re ginned up
about political action, if
you’re watching ‘The Daily
Show,’ you’re going to vote
anyway,” Garthwaite said.

James Fowler, a profes-
sor at the University of
California, San Diego who
studies political participa-
tion, disagrees.

“You can imagine that
with any one of these late
shows, with multiple mes-
sages and doing it night
after night after night, it
would be hard to make an
argument that it’s not
having at least some effect
on an increase in voter
turnout,” Fowler said.

And the shows’ effects
could go beyond turnout.
Fowler once published a
study that found that Dem-
ocratic politicians who
appeared on Colbert’s
previous show, “The Col-
bert Report,” raised about
40 percent more money in
the following two months
than they had in the two
previous months.
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Republican presidential candidate Donald Trump,
left, appeared with Jimmy Fallon during a taping of
“The Tonight Show Starring Jimmy Fallon,” in 2015.


