
Titan Casket Fact Sheet

Year Founded:
- 2016 (initially sold on Amazon only)
- The Titan Casket e-Commerce website launched in 2020 and the company’s two co-founders joined

the team

Founders:
- Scott Ginsberg, Founder and CEO  (Boston-based)
- Josh Siegel, Co-Founder (Seattle-based)
- Liz Siegel, Co-Founder and CCO (Seattle-based)

Headquarters: Boston, MA and the company has four warehouses across the U.S.

Staff Size: <10 employees

Funding: Bootstrapped to date, Series A raise in process, expected in Q1 2022

Mission:
- Driving affordability and transparency in the funeral process and helping families to avoid turning an

emotional loss into a financial loss.
- Educating consumers on their options and walking them through every step of the casket purchase

process.

Business model: We design, manufacture, and sell caskets direct-to-consumer through our own website,
Amazon, Sam's Club, Costco, and Walmart, as well as to funeral professionals and homes. Customers
purchase the casket online, generally have it shipped to the funeral home of their choice (or to a residential
address) and in the process can save 50+%. Instead of the limited selection available at the funeral home
(which are sold at a 200-400% markup), customers have access to hundreds of options and have the ability to
customize their casket as well. We are the largest casket seller on Amazon, and we launched the casket
category (and are the exclusive supplier) for Sam's Club.

Market Size: The casket market is $4 Billion, a large percentage of the $20 Billion funerals services market.

Business Size: Sells thousands of caskets each year and grew 4x from 2020 to 2021

Customer Acquisition Strategy: SEO, digital marketing, and word of mouth through customers and funeral
professionals

Customer Base: The majority of our customer base are family members (millennials, generation x, and baby
boomers) making a purchase for a relative who has passed.

Competitors: Large casket manufacturers and the 20k+ funeral homes in the U.S.

Opportunity: Help consumers take advantage of their right to buy their casket online and have it shipped to a
funeral home, afforded to them by the FTC’s “Funeral Rule” passed in the 1980s.

Aspiration: To be the future of the funeral, the digital solution for funerals—a place where people can come
to discover, plan, and execute their vision to celebrate the lives of loved ones as they say goodbye.


