


A new tea variety with the highest antioxidants 
levels found in any tea (Black or Green)

Now in a ready to drink beverage.

Deliciously clean formulas, unsweetened or lightly 
sweetened with organic cane sugar. 

Every purchase supports Kenyan Tea Growers and 
helps provide medical services and equipment. 

KABAKI KENYAN PURPLE TEA
INTRODUCING
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Purple tea is grown on and around Mount 
Kenya, the second highest mountain in 
Africa after Mount Kilimanjaro. 

The cool mountain air allows the sun’s 
powerful rays to penetrate the leaves of 
the Camellia Sinensis plant, the plant 
from which all varieties of tea are 
cultivated. 

The intensity of the UV rays causes the 
leaves to don a protective reddish-purple 
shield, which produces a uniquely fruity, 
sweet and flowery flavor when brewed. 
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Consumers continue to look for RTD tea 
products as category rises nearly 4% to 

$10.3B.  

However, it lags RTD Coffee in growth, 
which is up 14% fueled by premium 

innovation indicating a BIG opportunity 
for RTD tea innovation. 

(Source: Beverage Marketing Corp)

More and more consumers are looking 
for functional benefits in beverages, and 

2/3rd of consumers are specifically looking 
for antioxidants

60% of consumers are looking for 
beverages that are good sources of 

antioxidants – EcoFocuS

Consumers have doubled-down on their 
love for green tea with the explosion of 

matcha.  From matcha tea shops, to 
matcha ice cream, to matcha detox 

masks, green tea has reached saturation

GrubStreet: RIP Matcha, The Ancient 
Delicacy America has Ruined

THREE TRENDS PAVING THE WAY FOR
PURPLE TEA EXPLOSION

RTD Tea Growth & Upside Superfoods: Antioxidants Green Tea Saturation
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Balance is Key
It’s not about counting 

calories or grams of sugar, 
but about authenticity and 
balance in the products you 

choose

Nutrient Value 
Most consumers may not 

understand the science behind 
them, but they understand the 
value of antioxidants and other 

nutrients that fuel our bodies for 
longevity and optimal 

performance

Taste is Forever King 
Our consumer is not willing to  
trade taste for anything else 
and has learned that you can 

have delicious taste and 
health in the same product

Social Responsibility
They actively search for 

brands that mirror their views 
– 68% of millennials agree 

that creating a change in the 
world is a personal passion 

they actively pursue. 

THE CONSUMER DEMANDS MORE FROM THEIR RTD TEA
OUR TARGET CONSUMER: 24-49, males and females, above average income, 

concerned about nutrition and desirous of a healthy lifestyle.



UNIQUE PROPERTIES:
• The next Super-Tea with more potent antioxidants 

than even green or black tea! 
• Key support for hydration, immunity, 

inflammation, and disease prevention
• Pure and simple ingredients grown by organic and 

sustainable practices. Nothing artificial
• Herbal, low in caffeine

• Clean, transparent label
• From Kenyan tea growers committed to 

sustainable, organic and fair trade practices

OUR PRODUCT:

PRODUCT APPEAL:
• Available in 5 Ready-to Drink Varieties 
• Refreshing, delicious, earthy taste
• 16 oz. PET bottles/6-pack case
• $2.99 SRP
• Shelf Stable with 12-month Shelf Life
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• Unit cost: $1.79
• Suggested Retail Price: $2.99
• Gross Margin: 40%
• Case Pack: 6
• Promotional Program: Introductory 

and Four Monthly Promotions at 20%
• Advertising Participation
• Ship Date: February 2019

KABAKI KENYAN PURPLE TEA -
PRICING AND PROMOTION
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KABAKI TEA -
A MINORITY OWNED & 
OPERATED COMPANY
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In 2012, the Kabaki family established the non-profit 
Kijiji Medical Clinic in Naivasha, Kenya near the 
purple tea-growing region of Meru. 

Currently the Kabaki family and KABAKI Kenyan 
Purple Tea are fundraising to expand the Kijiji Clinic 
in order to serve more patients and offer more 
services including X-ray radiology, blood analysis, 
kidney dialysis, ultrasound, and mammography. 

KABAKI Kenyan Purple Tea is committed to making 
quality healthcare accessible to underserved Kenyan 
communities through fundraising and NGO 
partnership.

DOING GOOD IN KENYA
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KABAKI Kenyan Purple Tea Gives Back to 
Communities Midst The Pandemic

“During this crisis, KABAKI Kenyan Purple Tea 
continues to support underserved communities by 
donating to several local organizations that are 
helping to feed the hungry in several U.S. cities. The 
company is currently partnered with the Midnight 
Mission in Los Angeles which feeds around 3,000 
people per week; the Pike Market Senior Center & 
Food Bank in Seattle that assists 500 to 1000 people 
per week; and in New York, donations are being 
made to the NYC Food Bank.”

- Yahoo! Finance

DOING GOOD IN THE US

https://finance.yahoo.com/news/kabaki-kenyan-purple-tea-gives-190000344.html
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KIND FOUNDATION’S 
FRONTLINE IMPACT PROJECT

“Since the project was first launched by the KIND 
Foundation and Project N95 in April, more than 50 CPG 
companies have joined, supplying thousands of units of 
product to frontline workers across the country.

The project has helped more than 316,000 frontline 
workers.” [SOURCE]

KABAKI Kenyan Purple Tea has donated over 7,000 
bottles of tea to frontline workers through Frontline 
Impact Project and will continue to donate as long as 
there’s a need.
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https://www.foodnavigator-usa.com/Article/2020/06/04/KIND-Foundation-s-Frontline-Impact-Project-still-live-and-in-need-of-support?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright

