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TapInfluence partnered with 
research and consulting 
firm Altimeter to study 
the impact of influencer 
content on marketers and 
consumers. The results, 
compiled in the “Influencer 
Marketing Manifesto,” prove 
why marketers should 
use influencer campaigns: 
consumers crave authenticity, 
and influencers with an 
“honest” and “open” voice 
drive customer engagement. 

71%
of influencers say 
their audience 
loves that they 
are themselves: 
open, honest, 
funny and willing 
to call it like  
they see it.
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Sixty-four percent of influencers say their 
audience respects that they provide value 
about topics they are in interested in, while 59 
percent state their audience enjoys how they 
interact with them, listen and respond online.

Consumers  
Want Value

64%

Thirty-seven percent of influencers said their 
audience likes how they consistently post niche-
specific content. Influencers instantly inject 
authenticity into a marketing campaign with 
relevant content that speaks directly to their 
audience. This content is viewed as organic, 
engaging and click-worthy.

Audiences Crave 
Niche-Specific  
Content

Why  
Authenticity  
Matters
Consumers want authentic voices, not faceless 
sales executives who use the same old tricks. 
Marketers can’t ignore influencer marketing any 
longer: content creators have the power to drive 
business growth and deliver authenticity that 
engages with audiences.

Carusele connects marketers with influencers who 
create compelling, authentic narratives and utilizes 
a unique syndication method that sets them apart 
from traditional influencer network.

Traditional Ads 
Don’t Work
 
Conventional digital marketing no longer works. A 
huge 66 percent of customers are overwhelmed 
by too many online marketing messages, and 20 
percent of consumers would boycott a brand 
because of excessive ads.

Marketers should care about influencer content 
because it provides the perfect cure for “ad 
fatigue” and, unlike traditional ad campaigns, 
delivers authenticity.
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Why is  
Influencer  
Marketing  
Important  
for Marketers?
In the “Influencer 
Marketing Manifesto,” 
marketers were 
asked to rank six 
statements in order 
of importance  
(with “1” being the 
most important). 
The results showed 
why brands should 
invest in influencer 
campaigns, and 
which components of 
influencer marketing 
were essential for 
marketers.

Authentic  
Storytelling

Reaching Digital 
Communities  
and Different  
Age Ranges

The Power of  
Authenticty 

Better Customer 
Outreach and  
Investment Returns

Marketers saw authentic storytelling as the top 
reason why influencer marketing is important.”More 
authentic storytelling for our brand” scored an 
average of 2.2.

Marketers also thought influencer marketing was 
important because it made a brand feel more”plugged 
in” to digital communities (a statement which scored 
3.82) and helped a company target millennials and 
centennials (4.14).

“The data shows good alignment between what’s 
important to marketers and influencers –authenticity,” 
says Altimeter and TapInfluence in the “Influencer 
Marketing Manifesto.” This is why brands should be 
interested in influencer marketing: content creators, 
by nature, are authentic. They are seen as honest, 
authoritative and knowledgeable, and know their 
market inside-out. Carusele has thousands of 
authentic storytellers who can create content for 
brands in various niches.

Marketers viewed “consumer reach” (which scored 
an average of 3.08) and better investment returns 
than other marketing channels (3.71) as the second 
and third most important reason why influencer 
marketing is essential.
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Why Marketers 
Need to Hand 
Over Control 
to Influencers
Marketers need to hand over control to influencers 
so these content creators can actively engage with 
their audience. This partnership has benefits for both 
sides: marketers expose their products to a captive 
audience and influencers are compensated for their 
creative content. Influencers who want to leverage 
more control from marketers should showcase metrics 
from previous influencer-driven campaigns.

Connecting  
With Influencers
Marketers should care about influencer campaigns 
because they target consumers on social networks 
which boast hundreds of millions of active monthly 
users. Carusele brings together influencers and 
marketers. Brands can expand their social reach and 
get relevant, authentic content seen by lucrative 
customer segments that have previously been hard to 
reach.

TapInfluence lets brands identify, distribute and 
measure influencer campaigns on social media 
through TapFusion, an influencer marketing 
automation platform.

Email: Info@tapinfluence.com
Call:  720-726-4074
Visit:  www.tapinfluence.com 
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