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The Victorian shawl collar, for instance, was no fashionable 
invention but – as the name reveals – simply the deliberate 
amalgamation of a classic sweater with round collar and the 
hitherto separately worn shawl. Today’s knitted cap, generally 
known as a Beanie, (with or without pompom) had been used 
by sailors for centuries, before being discovered and adapted 
by winter sports enthusiasts, or worn underneath steel hel-
mets during the First World War (definitely without pompom).

In the 1920s, knitwear finally became fashionable. This brought 
with it an increasing variety of colours and for the first time ever, 
patterns. In women’s fashion, Coco Chanel and Elsa Schiaparelli 
were responsible, in men’s fashion it was the Prince of Wales 
(the later Edward VIII). His Royal Highness had a reputation as 
the best-dressed man in the world and was a real trendsetter. 
One of the fashionable novelties he set in motion was among 
others the zip to close men’s trousers, which had been invented 
at the end of the 19th Century. The heir to the throne wore jum-
pers in casual situations and for athletic pastimes, like an Argyle 
sweater for golfing, worn without jacket, and he liked to replace 
the waistcoat of a classic three piece suit with a sleeveless pullo-
ver with a colourful Fairisle pattern. And rumour has it that the 
Prince was even able to knit these garments himself.

The classic cardigan with two pockets (for pipe and tobacco) 
also became a popular casual item during the 1920s, followed 

by the knitted jacket with lapels, which was perceived as more 
formal. At the American Ivy League universities Princeton and 
Yale, well-dressed students set the trend for wearing sweaters 
with round necks. 

The increase of leisure time and the generally growing interest 
in athletic activities led to a large choice of knitted garments that 
in return became an inspiration for everyday fashion. The ad-
vantages of good wool, which warmed in the Winter and cooled 
in the Summer while always being supremely breathable, made 
this natural fabric so popular and versatile for clothing. 

However, the properties inherent in the best varieties of wool 
surpass all that by far. Wool derived from the Cashmere goat 
is six times more warming than sheep’s wool. Furthermore, is 
can absorb water quickly and funnel it away from the skin; it 
is rip-proof, dirt-repellent and slow to absorb scents. When it is 
crumpled, it quickly returns to its previous shape – in short: 
It is naturally non-iron.

Similarly outstanding attributes are shared by the wool of Me-
rino sheep. It insulates extremely well, stays fragrance-free 
and is even fire resistant. Merino wool protects the skin from 
solar radiation like a sun cream with SPF 40 and higher. It is 
therefore not surprising that Merino sheep are mainly bred 
in Australia.

CLASSIC, ARTY, ROYAL: KnITWEAR FOR MEn

“It is an old slogan but a true one that ‚there is no substitute for wool’.” 
Even today, there can be no doubt about the truth of this quote by James Norbury, 

even though 60 years have past since he made knitting a successful TV event. 
There are still some who associate knit-work with the unloved, 

scratchy Christmas presents handed out by knitting grandmothers and aunts, 
but they really are to be pitied – after all, they have clearly never experienced 

good garments made from high-quality yarns.
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The fact is that men’s knitwear can indeed be completely dif-
ferent, classic yet at the same time modern. With their striking 
look they can add an elegant casualness and a certain savoir 
vivre to both work wear as well as leisurewear is proven by 
modern labels and their collections. Like for instance that of 
Karim Guest of new York, whose straightforward and com-
fortable creations combine international design with “Made 
in Germany”. 

The use of animal fibres has a long and interesting tradition. In 
the Middle Ages and the early Renaissance, it was women who 

spun the wool and men who then made clothes from it. The art 
of knitting was maintained inside of guilds who only admitted 
those who had trained for six years and could prove their skill 
and know-how of the craft by providing the respective master-
pieces (carpets and garments). 

The variants of jumpers and jackets that are still in use today 
can look back on a long history that is often closely connected 
to specific vocations. Woollen knitwear was cheap to produce 
and kept sailors, soldiers or lumberjacks warm. Above all, func-
tionality was the most important factor.
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Another kind of wool that is famous and coveted as a raw ma-
terial among connoisseurs is the so-called Super-Geelong. 
The name refers to the Geelong region in the Australian state 
of Victoria, while the attribute Super denotes material from 
the first shearing of the approximately five-month-old sheep, 
which results in the finest wool.

In fact, cashmere and Super-Geelong wool 
of 100% purity are the raw materials that 
new York designer Karim Guest uses for 
his creations. The fashion designer with 
German and Egyptian roots chooses the 
finest materials available for his collection 
and has found a partner in the German 
Petersheim Group that can process these 
precious materials with the highest qua-
lity and precision. 

The company runs its own research de-
partment and has won awards for its 
innovations, and is situated in a historic 
factory building in the textile town of 
Mühlhausen where it combines traditi-
on with a spirit of invention and know-
how through its work. The parallel with 
Karim Guest’s creative new interpreta-
tions of classic knitwear suited to mo-
dern urbane culture is undeniable – 
perhaps that is why this cooperation of 
international design with a sure instinct 
for Zeitgeist, style and individuality, and 
the perfection of “Made in Germany” is 
so successful. 

Karim Guest is a multi-talented citizen 
of the world, whose CV contains impres-
sive positions within leading fashion la-
bels and companies like Donna Karan 
and the Alain Adjadj Group. Over the 
years, the passionate traveller has em-
ployed his talent for design not only in 
paving the way for business in the fa-
shion world, but also in interior design, 
art-dealing and even landscape gardening, before finally crea-
ting his own brand of first-rate knitwear for men. 

One of the most important basic principles in his designs is 
the almost meditative reduction to the basics. His lines are 
straight, with no frills. His label’s products dress every man 
without dressing him up. One of their most significant aspects 
is authenticity, combined with wear comfort. In sum, the basic 
idea behind his creations is to provide men with comfortable 
ways of expressing their personality, that let them be them-

selves at both work and leisure. The designer states: “My design 
is meant for people who have selected a certain lifestyle for 
themselves, who are relaxed within themselves and in the now.”

It is not about staging oneself, but to ������ and simply �� ��, 
feeling comfortable and well-dressed in each moment. Karim 
Guest’s collection is inspired by life and created for life. “As a 

designer, one is even more visually ori-
ented than other people and so inspirati-
on comes from all directions. For instance, 
for my roll-neck sweater, I added a rust 
red to my colour pallet, in memory of the 
stunning autumn colours in new York. 
But naturally people are also inspirations 
for me, the way they are, what they do and 
how they act.”

Another creative source can be found in 
art, for example in informal painting. The 
designer’s favourite colour are reflected 
by his collections in the shape of an ex-
pressive red and a demonstrative Azzuri-
te, which set the tone side by side with 
light grey, muted blue and shades of an-
thracite. This spectrum lets men of any 
age create a wealth of harmonious, indi-
vidual combinations. 

The only pattern in this varied world of 
in part sober, part emotional single-sha-
de clothing choices is Camouflage, with 
which Rugged Guys can identify as easi-
ly as respectable suit wearers – and this 
is no coincidence: “It is a small homage 
to Andy Warhol. I like his Camouflage 
pictures.”

There is a modern, urbane lifestyle re-
flected in Karim Guest’s pieces. They 
channel the understatement of someo-
ne who doesn’t have to garner attention 
by anything other than their good taste 
in their choice of clothing. Sweater, car-

digan and knitted jacket, sportswear-oriented trousers with 
cuffs, beanie and shawl are the classic elements, that the desig-
ner integrates into his unobtrusive, yet strikingly masculine 
collection, which is characterised by its clear lines.

“It is important to me, how something feels,” Guests stresses, 
“which is why we use only the best yarns, processed to the high-
est standards, just like it is supplied by my partner in Thuringia. 
Items that are worn directly on the skin, have to feel pleasant, no 
matter what you do.”

When questioned on whether there is or ever was a certain 
type of man that he designs his creations for, the designer 
answers in the negative. “It really isn’t about men of a certain 
age or look. It is not about a certain body size or other external 
attributes. Instead, it is about the attitude of a man with re-
gards to himself and his environment. The aim is to just reach 
into one’s wardrobe and to wear whatever comes out, without 
having to follow a plan,” explains the creative cosmopolitan, to 
whom functionality is just as important as aesthetics and qua-
lity. “Those able to identify with that will like my collection.”

www.karimguest.com
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