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Having this understanding of the power of plants
has clearly influenced Corina and Luke's philosophy
when it comes to creating their own products.
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“We use only the highest quality botanicals,
waxes and oils and we would never create
anything we don’t use on ourselves and family,”
Luke continues. “If your skin is the largest organ
of the body then why would you put anything on
it that isn't safe to put in your mouth? A baby
skincare product should not have to come with a
warning or caution about calling 000 if ingested.”

“We found that pregnant women were becoming
savvier about what they were putting in and on
their bodies and didn’t want to comprise on quality
or safety,” says Luke.

We asked Luke if he could give us some insight
into which nasty ingredients we should be avoiding
when it comes to skincare, and particularly
products that claim to be natural or organic.
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All products which currently include a line for
bables and a line for mums, are made in small
batches here in Newcastle. Luke explains that in
order to get the recipes just rights, some went
through over three hundred variations before the

couple were completely happy with the consistency.

“Given climates are different all over the world
with humidity being an issue in some places versus
dryness in others, we wanted to make sure our
products never felt greasy, soaked in well and

left the skin soft and smooth,” says Luke.

The current range of products for babies include
bath teas, bottom balm and baby oil, while
pregnant mums with growing bumps can enjoy
the belly butter or belly oil.

You only pay for the ingredients that matter,”
says Luke. “We don't other additives or water
which is often used as a filler to make products
look bigger or reduce cost price.

“We source the best ingredients from certified
organic suppliers all over Australia and develop
our products ourselves,” he continues. “What you
see on the Jabel is all that is in our products -
100% certified organic goodness,”
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design,” explains Luke, .

“We were drawn to pale pastels and old Frer
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Having grown up in Newcastle, Luke says
home was all about getting back to a sl
simpler lifestyle. The couple decided to
out from their previous professions to ra
daughter and establish Willow by the Sea.
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