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TURNING AN IDEA INTO REAL ITY 
Angus Brown is the founder and developer of Drink Ārepa.  Indent Journal met Angus 

at Wanderlust 2017 in Taupō.  Our chat initially started about his dark  
mysterious purple beverage, but not too long and we got curious about  

this young, entrepreneurial guy, passionate about his  
product and about life.
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Every quarter Indent Journal – Lake Taupō want to showcase 
entrepreneurial talent from around New Zealand.  Showcasing go 
getters that start out with an idea and turn it into a viable business.  
We get into their heads, find out what makes them tick, and have a 
look at their great products.  These pieces are about inspiring your own 
direction, and showing you that no matter where you are from or what 
you choose to do in life, anything and everything is possible.

Let’s wind back the reel.  Angus is young, 28 to be exact (and an 
Aquarian, if you were interested), sharp as a tack and witty, with an 
approachable confidence.  Don’t be fooled by his laid back persona, 
Angus has worked his butt off to get where he is, and establishing a 
new beverage in a very competitive market is tough work.  This Napier 
native, is also full of surprises.  With teachers for parents, Angus had a 
stint at Canterbury University focusing on Civil Engineering, when he 
let it go to follow his passions, Hockey and being a DJ.  After attending 
Victoria University and using his love of math and money to do Finance 
and Accounting, Angus came to a turning point and wanted to combine 
his financial nous with his advertising and brand skills picked up from 
being a DJ and creative.

He found his feet in the intersection of brands and commerce and 
blazed his way through the fast-moving consumer goods industry.  
For those that are searching for their why in life, this is the point 
where Angus asked why.  He was working for a large company selling 
beverages and in his words:

“I was basically selling diabetes to Auckland ……  they were a successful 
company and I respect them, but I couldn’t look myself in the mirror 
and sell these products to the market”

About the same time in a turn of unfortunate events Angus lost his 
grandfather to dementia and a year later lost his grandmother to a 
stroke.  It left Angus asking,

“Why can’t we make a drink that is good for you, which can improve 
cognitive function, reduce stress, be good for your brain over the long 

term, 100% natural, caffeine free, from New Zealand and has a whole 
lot of science to go with it?”

From this fledgling idea, Angus started to cultivate his platform.  He 
worked with a mate Zac Robinson, a talented industrial designer to 
work on the first bottle (which isn’t the bottle they use now), and he 
took a timely opportunity to work at the FoodBowl. The FoodBowl is 
part of the New Zealand Food Innovation Network (NZFIN) which is 
an accessible, national network of science and technology resources 
created to support the growth and development of New Zealand food & 
beverage businesses of all sizes by providing facilities and the expertise 
needed to develop new products and process from idea to commercial 
success.

This was the perfect place and time to learn the ropes and get his 
own commercial ideas going.  Angus’s role was to support the growth 
and development of national and multinational food and beverage 
products.  The development process goes both ways, with Angus 
developing his own product he has been able to share those learnings 
with clients and vice versa.

Like all initial startups there are the normal trials and tribulations.  
Drink Ārepa was not the first name for the company or the product.  
Inspired by Greek mythology Angus called the company and product, 
Alpha Gen (the Alpha Generation).  Angus reflects, “we had the brand, 
the product name, we had ordered business cards and we even had 
the website going, but no product [laughs]”. Angus had an incredible 
drive to create a brain drink and spent a lot of time in neuroscience 
magazines, learning his craft and getting context of this space he was 
stepping into.  This is where he found Alpha; the Alpha brain wave 
frequency is where an elite sportsperson or artist is performing ‘in the 
zone’ or in the state of ‘flow’.  This was the why for Angus, to help enable 
mental clarity and get people ‘in the zone’

Ārepa is a Māori transliteration of the word Alpha.  Drink Ārepa was 
born.  >







To develop the concept, Angus consulted world-renowned 
neuroscientist, Professor Andrew Scholey.  The science is profound and 
evidentially sound, Angus knows these facts and figures like the back of 
his hand,  which from his humble DJ beginnings is bloody impressive.  
Together, Angus and professor Scholey created a synergistic formula 
using unique New Zealand plant extracts of pine and blackcurrant 
combined with Japanese green tea ingredients. They spent the next 
four years crafting and refining the concept, continually working with 
neurological experts as well as leading nutritionists. 

There are ongoing clinical trials and the brain/ body benefits make you 
want to chuck the kale out the window.  This product looks good, tastes 
good and has a collection of impressive health benefits. As we listen to 
Angus’s story, he is just truly motivated and passionate about what he is 
doing.  He is calculated in his risk and he is willing to give it a good go.  

Whilst we have only touched the surface, Angus had these key words of 
wisdom for any young entrepreneur.

“Visualise – visualise where you want to be, its crazy to think that 4 
years ago I had visualised that this is where I wanted to be, and here it 
is, it’s happening”

“Be optimistic – in a neuroscience research programme they tested 
the difference between lucky and unlucky people.  Lucky people were 

successful as they were more optimistic, they were yes people and 
willing to give things a go, they could see the light out of a bad situation, 
that really rung true to what I believe in”

“Network – be friendly with people and connect, if you are rude to 
people they are not going to want to help you”

“Don’t be wed to exactly the way you think the product should be, what 
you may find is that if you pivot it slightly there is a whole new market 
with a great big opportunity out there waiting”

In Angus’s final words.

“There is only one way to eat an elephant, you start at the tail and take 
it one step at a time”

instagram  /  @drinkarepa

website  /  drinkarepa.com
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