
LET THERE BE LIGHT - 
ALSO IN THE HOME OFFICE!

STUDY DESIGN: 

• Publication: December 2020

• Study period: September 2020

• Methodology: Online survey with 551 interviews in 

Germany (representative by age & gender) 

• Target group: Professionals between the ages of 

25 and 60 who spend at least 30 percent of their 

working time in the home office



WORK TAKES 
PLACE AT HOME.

While some people prefer to work at home, others are 

not too keen on the idea. Various studies conducted in 

recent months have shown that the proponents of the 

home office and professionals who prefer to go to the 

office are more or less in balance.

One thing is certain: Home office has established 
itself. And it is creating a growing demand for high-per-

formance equipment. Among other things, it is 
important to have appropriate, professional lighting 
that promotes performance, concentration, health 
and well-being.

Ledvance conducted a study to investigate the 

needs of the home office. To this end, we conducted 

interviews with a representative population of 551 

professionals between the ages of 25 and 69 who 

currently spend at least 30 percent of their working 

hours at home: How do you rate your home office? 

Which workplace furnishings are important to you? And 

what role do the lighting conditions at the workplace 

play for you? 
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HOME OFFICE SURVEY
Overview on participants

AGE EMPLOYMENT STATUS BRANCH

GENDER INCOME

* Which represents about 35% of working people in Germany 

50%

50%

15%

25%

33%

27% 25-30 years
31-40 years
41-50 years
51-60 years

90%
employed
10%
Self-employed

96%
Full time
4%
Part time

25%

34%

24%

11%
6%

EUR 30K to EUR 50K

EUR 50K to EUR 75K

EUR 75K to EUR 100K

EUR 100K to EUR 150K

More than EUR 150K
19%

4%

9%

13%

16%

18%

22%

Others

Trade

Real estate, consulting,
law, taxes

Public service,
associations, science

IT, data processing,
maths

Healthcare, bank,
insurance

Automotive,
engineering,…

35 percent of working people in Germany currently do more than 30 percent of their 
workload at home. With the current pandemic, this has become the new normal. 
In the future, the return to the office will be gradual – and presumably will no longer 
affect the entire workforce.

HOME OFFICE STUDY 
Participants overview 
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THE HOME OFFICE:
OUR STUDY AT A GLANCE 

This can also be seen from the key findings
 of our study:

• The trend toward the home office can no longer 

be reversed. 44 percent of survey participants plan 
to stay at home four days a month or more in the 
future. 

• 35 percent of respondents want to return to 

their regular jobs in principle, but not for the full 40 
hours per week. Two-thirds of respondents would like 

more support from their employer - beyond a company 

agreement or basic equipment with a notebook, 

smartphone and Internet.  

• For work at home, a fixed area in the home 
is preferred - for example, in a designated room or 

a separately furnished work corner. Older employees 

in particular (65 percent of those aged 50 to 60) are 

reluctant to change their home office location. 

• Forced, however, the location is often 
changed several times. Predominantly women use a 

table in the kitchen or living room, which also serves 

other purposes, while men reserve their area exclusively 

for work.

•  Overall, around 37 percent of respondents 

switch between three or more places in the home 

during the day. This also changes the lighting 
conditions. 

• Although notebooks and the Internet have 

laid the foundation for home office work, many home 

workers are not satisfied. For example, three out of 
four respondents would like to see equipment that 
better supports health requirements. Younger people 

in particular complain about negative effects such as 

fatigue or stress.

• The existing lighting conditions as well as other 

ergonomic aspects such as the office chair and desk 

receive less attention than the notebook or Internet 

access when assessing home office equipment. 

This is a mistake, because the right lighting in particular 

is an important factor for an ergonomic and pleasant 

working environment. Good illumination of the 
workplace and lighting that does not cause fatigue 
are important here. 

•  On average, home workers ready to buy 
would spend around 353 euros on a professional 
lighting solution.

Depending on the course of a workday at home, there are different 
requirements for the workplace as well as its illumination.
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HIGH DEMANDS ON 
FLEXIBILITY

In many cases, it is not enough to optimally illuminate 

just a single area in the home office. This is because 

only 31 percent of home office users have their own 

workspace, while one in five has set up their own office 

corner. The other half of those surveyed frequently 

switch workplaces - for example between the kitchen, 

living room, garden or bedroom.

37 percent use three different workplaces. One in five 

even works at five or more different locations in their 

home.

Accordingly, it is important to have a high degree 
of flexibility to accommodate changing lighting 
conditions such as brightness, background 
illumination or reflections on the screen. 

The willingness to change the workplace decreases 

with increasing age. Of those surveyed between the 

ages of 50 and 60, 47 percent have set up a fixed place 

in their home for office work, while the figure for those 

over 60 is 65 percent.
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WORKING LOCATION AT HOME 
Most people have a dedicated work room

31

2015

12

11

6 5

Work room Separate "Home office corner"
Table in living room Room with mixed functions
Kitchen table Couch/bed
Outdoor

INSIGHTS
Only 1/3 of people working in 
home office have their 
dedicated work room – which 
correlates with increasing age 
(from 50-60 years the share 
increases to 47%). 
Men more often have a home 
office room or corner, while 
women more often use multi-
use tables (in kitchen or living 
room).
Half of the home workers stay 
to one location at home to 
work, but a share of 37% has 
even 3 or more locations they 
use to work – which needs 
more flexibility also in regards 
to home office equipment.

N=551
Q1: Where do you work in home office (please provide % share)

USAGE OF HOME OFFICE LOCATIONS

53

15

16

21

1 location
2 locations
3-4 locations
5 and more locations

# OF HOME OFFICE LOCATIONS

WORK AREAS IN THE HOME OFFICE 
Most use a separate workspace

LEDVANCE.COM

MITARBEITER FÜHLEN SICH 
FÜR EIN LANGFRISTIGES 
HOME OFFICE NICHT 
AUSREICHEND AUSGESTATTET

Für viele Angestellte wurde durch Corona das Home Office 
zum Alltag. Nach den ersten Monaten wird überdeutlich, was 
für das effektive Arbeiten zuhause wirklich wichtig ist – und 
wo es mangelt. Je länger Angestellte im Home Office arbei-
ten, desto stärker zeigt sich, welche Verbesserungen an der 
Arbeitsumgebungen nötig sind.

Die nach Alter und Geschlecht repräsentative Online-
Umfrage unter 500 Teilnehmern zwischen 25 und 60 Jahren 
in Deutschland wurde im September 2020 durchgeführt 
(gleichmäßige Aufteilung nach männlich/ weiblich). 90 Prozent 
der Teilnehmer sind Angestellte, die restlichen zehn Prozent 
Selbständige. Von den Befragten arbeiten 96 Prozent in 
Vollzeit, 4 Prozent in Teilzeit. Sie alle verbringen mindestens 30 
Prozent ihrer Arbeitszeit im Home Office. Je etwa ein Fünftel 
der Teilnehmer kommen aus dem Automotive-Sektor (22%) 
oder dem Bereich Gesundheit/ Finanz/ Versicherungen (18%). 
16 Prozent sind in der IT tätig und die restlichen 44 Prozent 
teilen sich unter anderem in öffentliche Verwaltung, Immobilien, 
Beratung und Handel auf. 

WOLLEN MEHR 
HOME OFFICE

WÜNSCHEN SICH EINE
GESUNDHEITSGERECHTERE
AUSSTATTUNG

HABEN KEINEN 
SPEZIELL EINGERICHTETEN 
ARBEITSPLATZ

WÄREN MIT EINER 
BESSEREN AUSSTATTUNG 
PRODUKTIVER

SELBSTÄNDIGE LEGEN 
MEHR WERT AUF EINE
BESSERE AUSSTATTUNG

EINE HOHE LICHTQUALITÄT
IST SEHR WICHTIG

44 Prozent der Befragten wollen auch 
weiterhin vier oder mehr Tage in der 
Woche im Home Office arbeiten. 

Nur die Hälfte der Zeit wird in einem 
Arbeitszimmer oder einem speziell 
eingerichteten Bereich gearbeitet (bei 
den 50- bis 60-Jährigen sind es 65 
Prozent). Männliche  Studienteilnehmer 
arbeiten eher in Arbeitszimmern oder 
speziell eingerichteten Bereichen, 
während Frauen häufiger an einem 
Küchentisch oder im Wohnzimmer 
arbeiten.

74 Prozent würden eine 
gesundheitsgerechtere Ausstattung 
durch ihren Arbeitgeber begrüßen. 
Besonders jüngere Mitarbeiter 
verzeichnen im Home Office verstärkt 
negative Auswirkungen wie Müdigkeit 
und Stress.

Die Ausstattung hat bei Selbständigen 
eine höhere Relevanz und sie sind 
gewillt, mehr dafür auszugeben als 
Angestellte. Sie sind zudem besser 
ausgerüstet und zufriedener. 

40 Prozent der Befragten glauben, sie 
könnten mit einer besseren Ausstattung 
zuhause produktiver arbeiten. 

Eine hohe Lichtqualität (blendfrei und 
Schutz vor Müdigkeit) sowie Plug & 
Play-Funktionalität sind die beiden 
wichtigsten Faktoren für die Beleuchtung 
im Home Office. 

Je häufiger Angestellte zuhause 
arbeiten, desto besser müssen sie dafür 
ausgestattet sein.

Ein fester Arbeitsplatz oder -bereich hilft, 
sich optimal für die Arbeit einzurichten.

Wichtig sind eine gesundheitsgerechte 
Ausstattung und dass der Arbeitgeber 
eingebunden wird.

Das Licht sollte blendfrei sein und Schutz 
vor Müdigkeit bieten.

1

2

3

4

LEITFADEN 
FÜR DAS 
HOME OFFICE

DO NOT HAVE 
A SPECIALLY EQUIPPED 
WORKPLACE
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ALSO AT HOME
ONE MAKES DEMANDS

Overall, most survey participants like to work at home. 

This also increases the demands on the equipment. 

Only about half of those surveyed believe they are 

optimally equipped technically within their own four 

walls. Just under 40 percent would like more 
support from their company in acquiring adequate 
office equipment. 

Likewise, 40 percent believe that they could work 

more productively with better equipment. Almost every 

fourth respondent has experienced that a lack of or 

inappropriate equipment can trigger stress.

And one in five respondents feels tired more often in the 

home office. Around 23 percent complain of tired eyes. 

Younger survey participants feel these negative effects 

significantly more strongly. 

When it comes to lighting, more than half of the 
respondents see a need for improvement. Almost 

one in two said they were satisfied with the light at their 

workplace, but this also means that around one in two 

is not satisfied with the current lighting situation at their 

home office. 
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GENERAL HOME OFFICE STATEMENTS
General satisfaction with home office, younger also see negative sides

I like working in home office.

I would like to increase home office compared to pre-
corona time.

Also in winter the lighting at my home office workspace 
is fine.

At my home office workplace, I would like to have 
equipment which supports my health.

My home office workplace is technically well equipped.

The lighting at my home office workplace is fine.

I would like to have more support from my employer 
regarding technical equipment.

I could work even more productive if the technical 
equipment was better.

Sometimes the home office time was stress due to 
missing/insufficient technical equipment.

In home office my eyes get tired more quickly.

In home office I often feel tired.

TOTAL

0% 20% 40% 60% 80%
N=551
Q7: How much do you agree to the following statements? TOP2 (scale 1=not agree at all, 7=fully agree)

00% 20% 40% 60% 80%

25-30 years
31-40 years
41-50 years
51-60 years

0% 20% 40% 60% 80%

Employed
Self employed

AGE EMPLOYMENT

Negative 
aspects of 

home office 
more seen 

with younger 
home 

workers

Self 
employed 
are better 

equipped and 
therefore 

more 
satisfied.

GENERAL HOME OFFICE STATEMENTS
General satisfaction with home office, younger also see negative sides
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PUT YOURSELF IN 
THE RIGHT LIGHT

The most important issue for 65 percent of the survey 

participants is avoiding annoying reflections at the 
workplace. The second problem is increasing fatigue, 
which many respondents attribute to the existing 

lighting conditions. 63 percent would like to see lighting 

that avoids rapid eye fatigue.

57 percent value lighting conditions that support 
concentration during the day and promote better 
sleep at night.

The frequent change of workplace in the home also 

requires easy changing of sockets (62 percent 
of respondents). Equally important are the general 

illumination of the workplace and the brightness in the 
entire room. 

But more specific requirements for professional lighting 

conditions are also a focus for around one in two 

respondents. These include changing the brightness 
by dimming the light intensity, changing the light 
color from warm white to daylight, or controlling the 
light during video meetings. 

Women, by the way, usually attach more importance to 

professional lighting.
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ELEMENTS OF LIGHTING
Good light and plug & play are important factors for home office lighting

Illumination which does not blind

Illumination which prevents tired eyes

Easy connection to plug

Plenty of light on table

General brightness of the room

Illumination which supports concentration during the 
day and helps to sleep at night

Change of brightness through dimming

Change of light color from warm white to daylight

Good light conditions during video calls

Flexible places in the room

TOTAL

20% 40% 60% 80%
N=551
Q5: Which elements of lighting are interesting for you when working in home office? TOP2 (scale 1=not agree at all, 7=fully agree)

20% 40% 60% 80%

male
female

20% 40% 60% 80%

Not important
Important

GENDER LIGHTING 

Women are 
generally 

more 
involved 
when it 

comes to 
home office 

lighting.

There is widespread agreement among the respondents about the requirements
for lighting. Five criteria play a special role here.

ELEMENTS OF LIGHTING
Good light and plug & play are important factors for home office lighting
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THE VALUE OF 
PROFESSIONAL LIGHTING

11 percent of respondents are unwilling to spend 

money on work lights, while 89 percent are willing to 

shell out money for good workplace lighting.

31 percent of them would invest up to 200 euros, 32 

percent between 200 and 399 euros, and 23 percent 

consider professional lighting worth 400 to 599 euros. 

For 15 percent of those surveyed, purchases of more 

than 600 euros would be conceivable.

This results in an average sum of 353 euros that a 
respondent interested in workplace lighting would 
invest in professional lighting.

Those who change workplaces frequently are more 

willing to spend money on work lighting. According 

to the survey, almost one in three home workers (30 

percent) who work at three or more places would spend 

up to 599 euros on it, and 22 percent of respondents 

would spend up to 799 euros or more. Among the 

self-employed, as many as 23 percent would spend 

more than 600 euros.

One important result of the study: People who work at their own desks 
for a long time are also willing to invest money in professional lighting.

11%

89%

Keine Zahlungsbereitschaft
Zahlungsbereitschaft

Home Office Survey | September 20201

31%

32%

23%

9%

6%

Up to 200 EUR

200-399 EUR

400-599 EUR

600-799 EUR

800 EUR and more

EXCURSUS: PRICING OF PROFESSIONAL LIGHTING
Overview on participants

N=551
Q6a: If you work in homeoffice in the long run, what would a professional light equipment in homeoffice be worth?

THOSE WHO ARE 
BASICALLY 
INTERESTED IN 
WORK LIGHTS FOR 
THE HOME OFFICE 
ARE WILLING TO 
SPEND AN AVERAGE 
OF 353 EURO

11%

89%

Keine Zahlungsbereitschaft
Zahlungsbereitschaft

11%

89%

Keine Zahlungsbereitschaft
ZahlungsbereitschaftNo willingness to pay Willingness to pay
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SUPPORT FROM THE EMPLOYER: 
OBLIGATION OR OPPORTUNITY?

Legally, the responsibilities and claims are not clearly 

clarified. This is because the Workplace Ordinance1 of 

the Federal Ministry of Labor and Social Affairs only 

regulates so-called teleworking. Here, the employer 

is responsible for the equipment and furnishings. 

However, this does not apply to most employees. 

Many employers provide a laptop and smartphone, 
for example, but hand over the duties of setting up 
the home office workspace to the employee. Mobile 

working is not teleworking within the meaning of the 

regulation.

As the study shows, however, there is a desire in 
many places for employers to provide appropriate 
support (40 percent of respondents). Lighting 

currently plays a subordinate role. Only 12 percent of 

those surveyed expect their employer to provide them 

with workplace equipment that goes beyond the basic 

equipment - computer, telephone and Internet - and 

also includes lighting. 

  1 https://www.bmas.de/SharedDocs/Downloads/DE/PDF-Publikationen/A225-arbeitsstaetten 
    verordnung.pdf?__blob=publicationFile

While 30 percent of respondents would like to be 

provided with a notebook, smartphone and Internet, 13 

percent would be satisfied with an agreement or a legal 

provision for the equipment. 31 percent would like to 

have a fixed budget for this. 

This is precisely where employers have a 
great opportunity: If they equip their employees 

appropriately for the home office, they can prevent 

their work performance and quality from suffering due 

to a lack of equipment. They also show an interest 

in actively supporting their employees, promoting 

their well-being and thus binding them better to the 

company.
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EXCURSUS: THE ROLE OF THE EMPLOYER
Overview on participants

TOUCHPOINT INFO AND 
PURCHASE

Younger home workers tend to 
use their employer even more 
for information (52%) and also 
purchase (38%). 

EMPLOYER SUPPORT

40% would like to have more support from 
their employer regarding technical equipment.

They are the ones, who would increasingly 
purchase their home office equipment at the 
employer (38%).

They are generally more involved in home 
office: They like to work in home office, would 
like to work from home even more, but also see 
the downsides like tiredness, stress, efficiency.
Therefore they see the relevance of their home 
office equipment in general and of the different 
elements of lighting even more. 

ROLE OF EMPLOYER

13%

30%

31%

13%

12%

1.Only company agreement / 
legal frame is sufficient

2.In addition to 1): Provide 
notebook/mobile phone/internet 

3.In addition to 2): Provide fixed 
budget for home office 

equipment

4.In addition to 2): to share in 
defined equipment for 

workplace (e.g. chair or lighting)

5.In addition to 2): provide 
defined equipment for 

workplace (e.g. chair or lighting)

44%
Look for 
information

33%
Purchase at 
employer

But who pays for the equipment of the home office? 
What are the financial framework conditions,
and who is responsible for procurement?

THE ROLE OF THE EMPLOYER
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THE HOME OFFICE TREND 
WILL STAY

The current pandemic has put the home office on 

the agenda. Those who currently work at home will 

not return to the office completely. As a result, the 

employee‘s perception of the home office will no longer 

consist only of a computer, an Internet connection and 

a smartphone. 

Other aspects such as the right lighting will also
gain in importance and promote the willingness of 
home office users to invest.
Because professional lighting is actually the norm!

Dr. Oliver Vogler
Managing Director Western Europe 

With over 10 years of experience in 

the lighting industry, Oliver Vogler 

has been instrumental in building 

and developing the company‘s 

strategy and the LEDVANCE brand. 

Today, he manages the LEDVANCE 

business in Western Europe. 

Stefanie Hebestedt
Senior Customer Insights 

Specialist 

Stefanie Hebestedt has been 

responsible for bringing the voice 

of the customer into the company 

and illuminating the lighting 

market in detail since 2017. 

About LEDVANCE 

LEDVANCE is one of the world‘s 

leading companies in general lighting 

for professional customers and end 

consumers. Evolved from OSRAM‘s 

general lighting business, LEDVANCE‘s 

portfolio includes a broad range of 

LED luminaires for a variety of different 

applications, intelligent lighting 

products for smart buildings, and one 

of the most comprehensive offerings 

of advanced LED lamps in the lighting 

industry. For more information, visit 

www.ledvance.com.

THE AUTHORS
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