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A letter from Christy and Erin

Dear Friends,

It’s hard to believe another year has come and 
gone. 2013 has been a very full one for every 
Mother Counts. We’ve given birth to new 
partnerships, new grants, a brand new board of 
directors and one baby girl. We’ve been busy. 

What has been most exciting is watching the eMC community grow 
because as it does, so has support for effective programs that can prevent 
unnecessary maternal deaths. We remain true to our mission to raise 
awareness on the importance of improved maternal health and the urgent 
need to reduce preventable maternal deaths related to childbirth and 
pregnancy around the world. We have continued to educate and engage new 
and more familiar audiences. We are a campaign dedicated to taking action 
and so far our message is resonating. 

people are taking action in all sorts of ways, through donations, events, and 
product partnerships and we are putting all these resources to work in places 
like Uganda, Indonesia, Malawi, Haiti and the U.S. While our grants are 
small, together, with this incredible community, we ARe making a difference 
in the lives of mothers and their families. We are showing the world that 
success IS possible. All this action being generated is proving that people 
care about the health and well-being of mothers and they want to be a part 
of a movement that reduces maternal deaths by improving maternal health 
and access to health services.

on a personal note, this has been a year in which we were reminded yet 
again how universal these issues are. erin welcomed her third healthy 
daughter in August. After delivery she suffered from an infection that, had 
it gone untreated, could have put her in serious danger. Fortunately, erin 
recognized the warning signs and was supported with the knowledge and 
expertise of Jeanne, the former Labor & Delivery nurse on our staff. Because 
of this, she sought out care immediately, had access to world-class medical 
care and after a few days in the hospital was sent home with her newborn. 



  

It’s yet another “what if” story we know takes place too often all around the 
world every day. If someone who has dedicated her career to thinking about 
maternal health challenges can get this close to danger, anyone can. 

this report will provide an overview of what we’ve done together in 2013. 
thank you for the investment of your time, energy and love. Without you 
so much of this of this would not have been possible. together, we truly can 
make pregnancy and childbirth safe for every mother.

Sincerely,

C h r i s t y  t u r l i n g t o n  B u r n s   E r i n  t h o r n t o n
Founder      Executive Director 
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summary

every Mother Counts was founded as a 
campaign to raise awareness but also to help 
individuals find ways to connect to the issue of 

maternal mortality and become part of the solutions 
that prevent it. essentially eMC was created with 
three goals in mind: 

•	 First, to bring the issue to life so more individuals are aware and 
motivated to get involved. 
 

•	 Second, to offer opportunities to engage in meaningful ways that can 
help further spread awareness or raise resources.  

•	 third, to direct those resources raised to projects with the maximum 
potential to address barriers women face in accessing critical maternity 
care around the world. 

For the purposes of this report we refer to these goals as Reach, Action and 
Impact.

In terms of our Reach, we continue to look for ways to bring this universal 
issue to life for an otherwise uninformed audience. We blend the substantive 
information and updates from our grantees and our other non-profit 
partners, the creativity and reach of our private sector partners and the 
opportunities afforded us through traditional and social media to build an 
audience and engage them in new ways. In 2013, we tracked nearly 890 
million media impressions, increased web traffic by 81%, grew our Facebook 
following by 26% and our twitter following by 65%. 

By the end of 2013, our community had taken a total of took almost 5.3 
million actions in support of maternal health since we started keeping 
track in 2012. the total number of actions in 2013 was lower than in 2012, 
but they are more meaningful and impactful ones. We noted a significant 
increase in the number of individuals who made direct donations, ran races 
for eMC or simply ran and donated to us through Charity Miles. In fact 
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the number of runners for eMC increased from 1,709 in 2012 to 37,425 in 
2013. We also noted an increase in the number of people who participated in 
events where they could learn more about maternal health—increasing from 
1,317 in 2012 to 33,107 in 2013. 

the most significant achievement for 2013 was our ability to translate those 
actions into impact. We initiated our grand portfolio in the fourth quarter 
of 2012 so 2013 is truly our first full year of grant funding. We funded four 
new grantees in 2013 for a total of 6 eMC grants that cover five countries 
around the world. Not only do these grants allow us to address some access 
barriers, they also help provide regular updates to our community on how 
funds are being allocated and their impact on real lives. 

We are excited about our progress and the role eMC has played to reduce 
the number of preventable maternal deaths around the world. We know this 
will take the time and effort of many but we truly believe that together, we 
CAN make pregnancy and childbirth safe for eVeRY MotHeR.
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the year in reviewthe year in 
review

the list below represents events that 
helped raise awareness and drive 
action in 2013.

J A n uA r y  10
National Advocates for 
pregnant Women (NApW) 
event 

F E B r uA r y  23
Clancy climbs Kilimanjaro 
in support of eMC

F E B r uA r y  28
DC - Letters to Congress 
“our Bodies, ourselves” 
(Christy and erin hand-
deliver petition to 
Congresswomen Betty 
McCollum, Marsha 
Blackburn, and Lois Capps)

M A r C h  5
Christy delivers keynote 
speech at planned 
parenthood of Greater 
texas, Dallas Annual Awards 
Luncheon. 

M A r C h  7
Christy speaks at Center for 
Strategic and International 
Studies (CSIS) event: US 
policy priorities for Women’s 
Global Health in the obama 
Second term 

M A r C h  7
International Center for 
Research on Women (ICRW) 
event (National press 
Club DC) panel - Rude 
Awakening: the complex 
epidemic of violence young 
women and girls face in India 
and beyond 

M A r C h  8
UN Women for peace 
“March on March 8” in 
support of UN Women, 
Annual March to end 
Violence Against Women led 
by our patron Ms. Ban Soon-
taek 

Clancy climbs Kilimanjaro in support of EMC

Members of congress including Betty McCollum, 
Marsha Blackburn, and Lois Capps

Christy speaks at CSIS
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M A r C h  17
LA Marathon — 7 
runners raised $5,210

M A r C h  17
NYRR NYC Half 
Marathon —20 runners 
raised $21,341

M A r C h  17
DC Rock and Roll 
Half Marathon — 
1 team (Hamilton place 
Strategies) raised $2,169

M A r C h  18
Christy and erin visit the 
White House to watch 
Barack obama as he 
nominates Cathy Russell 
for Ambassador for 
Global Women’s Health 
Issues During Women’s 
History Month

M A r C h  23
Zooma Austin texas

A p r i l  5
Women in the World 
Summit 2013: Christy 
speaks on panel: Saving 
Mothers: A Surprising 
Solution

A p r i l  17
Boston Marathon — 
3 eMC runners 
raised $8,303

A p r i l  20
eMC screens “the 
Walk” for LunaFest 
at the Washington, 
DC International Film 
Festival 

A p r i l  24—A p r i l  29
eMC staff travel to 
Haiti for the Mirebalais 
(HUM) opening

M Ay  7
eMC attends launch 
of Save the Children’s 
14th Annual Report on 
the State of the World’s 
Mothers 2013: Surviving 
the First Day 

M Ay  7
Christy takes part in 
the Jp Morgan “every 
Woman every Child, 
taking Action” event 

Christy and Erin visit the White House

NYC Half Marathon

Zooma Austin Texas

Women in the World Summit 2013
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M Ay  8
Mom+ Social, Global Mom, 
Importance of Mothers panel 

M Ay  9
eMC Board Meeting

M Ay  9
Women’s Way Awards 
Honors Christy with the 
Lucretia Mott Award at 
annual powerful Voice 
Awards in philadelphia. 

M Ay  10 
2nd Annual Mpower Lunch 
at Michael’s Restaurant New 
York 

M Ay  12
Mother’s Day

M Ay  14
Christy speaks at New York 
obstetrical society’s 150th 
anniversary 

M Ay  16
eMC attends the population 
Council’s discussion, “Girls on 
the Move: Adolescent Girls 
and Migration in Developing 
Countries” 

M Ay  28-30
Women Deliver Conference 
in Kuala Lumpur

J u n E  1
Zooma Annapolis

J u n E  12-13
eMC retreat and erin’s 
surprise Baby Shower

J u n E  15-19
National AWHoNN 
Conference in Nashville, 
tennessee

J u n E  16
Finn and Kim climb 
Kilimanjaro in support of 
eMC

J u ly  4
peachtree Road Race—10 
runners raised $3,547

J u ly  12
eMC attends Malala Day 
for the United Nations 
Youth takeover where Malala 
Yousafzai delivers Keynote 
Speech 

J u ly  31
eMC screens a clip from 
“No Woman, No Cry” and 
participates on a panel with 
UNFpA, USAID office of 
population and Reproductive 
Health, CARe, and Marie 
Stopes International at the 
Woodrow Wilson Center 
for International Scholars 
entitled “the Role of Family 
planning in Maternal Health” 

Au g u s t  10 
Zooma Chicago

Mom+ Social, Global Mom, 
Importance of Mothers panel 

Women’s Way Awards

2nd Annual Mpower Lunch 

New York Obstetrical society’s 150th anniversary 
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Au g u s t  19
eMC’s first baby— 
paige is born

Au g u s t  23-24
Hood to Coast Relay Race 
with oiselle

s E p t E M B E r  19
eMC x Soul Cycle Charity 
Ride in tribeca with Soul 
Cycle’s Laurie Cole

s E p t E M B E r  23
Christy and Clancy attend a 
White House event in NYC

s E p t E M B E r  23
Investing for Impact in Africa 
- Jp Morgan Chase 

s E p t E M B E r  24
Clinton Global Initiative 
and Goldman Sachs Dinner 
“Women in the eye of the 
storm” 

s E p t E M B E r  24 
Clinton Global Initiative: 
Mobilizing for Impact 
with Bill Clinton, Bono, 
Desmond M. tutu, Mo 
Ibrahim, tawakkol Karman 
(Woman journalists without 
chains), Christine Lagarde 
(international monetary 
fund), Sheryl Sandberg 
(Chief operating officer of 
Facebook) 

s E p t E M B E r  25 
Breakfast event with Mark 
Dybul, executive Director 
of the Global Fund to Fight 
AIDS, tuberculosis & Malaria 

s E p t E M B E r  25 
every Woman, every Child 
event at the United Nations. 

s E p t E M B E r  25
United Nations General 
Assembly’s “too Young to 
Wed” panel to end child 
marriage 

s E p t E M B E r  26 
Freedom From Fistula 
Foundation Launch and 
Reception with Joyce Banda

s E p t E M B E r  28
Zooma Cape Cod

s E p t E M B E r  30
Merck for Mother’s: maternal 
intentions kick off meeting 

o C t o B E r  7
Christy and Glamour 
Magazines editor–in–chief, 
Cindi Lieve, have evening 
conversation on maternal 
health, philanthropy, and 
fashion at Macy’s/Calvin 
Klein celebration event at 
Macy’s Herald Square. 

United Nations General Assembly’s “Too Young to 
Wed” panel

Forbes Healthcare Summit Panel

Zooma Cape Cod
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o C t o B E r  8
A luncheon and Symposium 
to Benefit the Sloane Hospital 
for Women at New York-
presbyterian

o C t o B E r  10 
Christy speaks at the 
Forbes Healthcare Summit 
panel: Consumers Driving 
philanthropy In Healthcare 

o C t o B E r  19 
Clancy speaks at “No Woman, 
No Cry” screening at NYU 
Alumni weekend 

o C t o B E r  24
Christy and erin attend 
Harvard School of public 
Health Centennial Medal 
& Next Generation Award 
Ceremony featuring Bill 
Clinton and Dean Frenk 

o C t o B E r  24
Christy and erin attend 
Harvard Medical School’s 
Global Health Council: Safe 
Motherhood, Safe Childhood 
Symposium. Christy delivers 
Keynote speech, with 
introduction by partners 
in Health co-founder, paul 
Farmer 

o C t o B E r  25
Christy and erin attend 
Harvard School of public 
Health Centennial Leadership 
Summit - the Second Century 
of public Health with Speaker 
Dean Julio Frenk

n o v E M B E r  3
ING NYC Marathon–50 
runners raised $225,376

n o v E M B E r  11
Glamour Women of the Year 
Awards celebrates Christy for 
her work in maternal health

n o v E M B E r  13
Big City Baby Shower panel 
discussion with eMC’s Jeanne 
Faulkner and Christy 

n o v E M B E r  14
Christy presents at pVH 
Cares internal event at Calvin 
Klein on her work with every 
Mother Counts following a 
screening of “the Walk”

n o v E M B E r  15
eMC co-sponsors “every 
Newborn” Action plan event 
at the UN in New York with 
UNICeF, USAID, every 
Woman every Child, Republic 
of Zambia, and others on 
World prematurity Day. 

n o v E M B E r  16
eMC staff, board and friends 
attend Midwives for Haiti’s 
graduation and site visits 
with partners in Health and 
UNFpA

Clancy speaks at “No Woman, No Cry” screening at 
NYU Alumni weekend 

Christy and Erin attend Harvard School of Public 
Health Centennial Medal & Next Generation 
Award Ceremony 

Big City Baby Shower panel discussion with EMC’s 
Jeanne Faulkner and Christy 
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D E C E M B E r  3-4
trust Women Conference in London. 
Christy moderates panel on “What 
Went Wrong? the unintended 
consequences of health policies” 
featuring edna Adan, Sandra Lee, Sukti 
Dhital, Xav Hagen, and Atf Gherif

D E C E M B E r  16
eMC retreat in new NYC headquarters

Trust Women Conference in London
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reach

one of every Mother Counts’ primary 
goals is to introduce the issue of maternal 
health to new audiences using a variety 

of approaches. this year we’ve covered a wide 
range of related topics in different ways. We have 
rich blog content—both original and cross-posted, 
profiles of those on the front lines working for better 
maternal health both here and abroad, personal 
testimonials and stories, video and photo assets 
and even music. A major boost to our reach came 
through a partnership with Calvin Klein who created 
a public service announcement and secured more 
than $5 million worth of advertising for us, securing 
over 175 million impressions. We track the success 
of our reach through traditional and social media. 
In 2013 we generated approximately 890 million 
media impressions. our website traffic grew by 81%, 
our twitter following grew by 65% and our facebook 
community by 26%. 

M o n t h l y  t h E M E s

In order to raise awareness about maternal mortality, we feel it is important 
to explore all the multi-faceted issues that contribute to maternal health. 
We believe that by giving people different lenses through which to view the 
issue, we’ll be able to reach diverse audiences who are inspired by different 
types of information, different approaches and different angles. then we 
provide our supporters unique ways to get involved and take action during 
that month. 
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In January, 2013, our 
theme was Every new 
Beginning Counts and 
we explored many of the 
elements included in a 
healthy lifestyle that are 

often addressed as New Year’s Resolutions. We included information on how 
to eat healthier and get more exercise, about quitting habits that aren’t 
serving our higher selves, reducing stress and increasing volunteerism. How 
does this improve maternal health? When a woman’s overall mental, physical 
and spiritual health and wellbeing are supported, she is generally healthier 
throughout pregnancy, childbirth and motherhood. In addition, we covered 
the president’s inauguration and talked about the election’s impact on 
women’s health. We also made a return trip to Haiti around the anniversary 
of the earthquake to kick off our grant to Midwives to Haiti and to meet the 
class of students we funded as they started school to become midwives.

In February, 2014 our theme was Every heart Counts 
and we embraced matters of the heart. our biggest 
focus was on the connection between heart health, 
pregnancy, motherhood and women’s long-term 
health, but we also concentrated on the importance of 
keeping women at the heart of our political processes. 
We worked with several of our NGo partners to 

generate a petition, which was delivered to all female members of Congress. 
our petition congratulated these Representatives for their membership in 
the historic 113th Congress, with more women represented than ever before 
and we asked them to continue taking steps forward for all women on issues 
including maternal health. Christy and erin delivered the petition on Capitol 
Hill at the end of the month. 

In March, our theme was Every story 
Counts and we focused on the universality 
of pregnancy and childbirth around the 
world by encouraging women to tell their 
own stories. We kicked off the month by 
participating in Half the Sky’s “Change the 
Story” campaign then carried the energy 
through the month by issuing questions 
about pregnancy, childbirth and 
motherhood. At the end of the month, we 

created “the Story of Us” along with a pictogram that displayed our 
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common story. our goal was to get more people talking and thinking about 
our common narrative, which demonstrates that women are connected 
through the experience of motherhood. 

In April, we looked at the 
role technology and 
communications play in 
improving maternal health. 
our theme was Every 

Connection Counts and while we talked a lot about how modern 
communications can help save lives, we also honored earth Day by 
promoting a cell phone drive. By collecting used cell phones, we saved them 
from a landfill and donated them to Hope phones, a group that recycles used 
phones and uses the proceeds to purchase phones on the local market for 
health providers around the world. these phones help health workers do a 
better, more efficient job tracking patients and providing life saving care. 

May is typically our biggest month of the year as we 
celebrate Mother’s Day. Working off Mom’s classic 
adage, “it’s the thought that counts,” we spearheaded 
Every thought Counts as a pinterest campaign that 
enabled people to dedicate a “thought” for their mothers 
while also donating to eMC. We featured stories all 
month about important dates that occur in May including 

International Day of the Midwife, National Nurse’s Week, preeclampsia 
Month and Maternal Mental Health month. each of these events allowed us 
to highlight critical issues in maternal health. We also announced our first 
US grant to Commonsense Childbirth.

In June, our theme was 
Every Family Counts and 
our thoughts turned to 
fathers, father figures, 
partners and the role that 
men play in making maternal 

health accessible to all women. our action this month 
focused on supporting a ten-year-old boy who 
climbed Mt. Kilimanjaro as a fundraiser for every 
Mother Counts’ grant to provide transportation 
vouchers in Uganda. As we filled the blog with men’s 
voices, each contributor was inspired by this little boy 
and his determination to make motherhood healthy 
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so kids all over the world would never know what it’s 
like to live without their mom. 

Following the precedent from last year, we slowed 
things down a bit for the summertime and combined 
July and August to celebrate the summer of 

sisterhood. We wanted to fit our mission into our supporters’ summer plans 
so we established a Summer Bucket List of fun activities intended to 

encourage women to bond with those they hold dear—
their sisters, moms, friends and family—while also helping 
our sisters around the world. Among other things, the 
Bucket List included a book club, film club, and a vacation 
travelog where readers could learn about maternal health 
in destinations around the world. We also announced a 
second grant for transportation vouchers in Uganda to 

support the Saving Mothers, Giving Life partnership. All this took place as 
our executive Director gave birth back in Boston to our first eMC-baby.

september’s theme was 
Every Body Counts and 
we filled our website 
with articles about 
exercise, running, 

fitness, nutrition and the essential connection between 
supporting a healthy body and creating a healthy 
mother and baby. our action this month included a 
range of fitness activities including a fundraising ride 
sponsored by SoulCycle. of course September also 
hosts back to school month, NY Fashion Week, the 

United Nations General Assembly and the Clinton Global Initiative so there 
were lots of meetings and events to cover, particularly in NYC. Since 
September is also the month that starts with Labor Day and is the month 
when the most babies are born all year, we supported the Improving Birth 
rallies around the country for Labor Day and kicked off a campaign for 
supporters to dedicate their birthdays to supporting maternal health. 

october brings us 
International Day of the 
Girl, so our theme was 
Every girl Counts. 
Many people don’t 

realize that 60% of the victims of maternal death are girls aged 15-19 so we 
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focused on the importance of issues such as education, family planning and an end to 
child marriage. We signed the Girl effect’s Girl Declaration, a call to action for the 
post 2015 Development agenda with specific goals, a comprehensive plan and a 
statement: It’s time to stop poverty before it starts. We collected letters from girls 
ages 12-18 from all around the world and compared and contrasted their experiences 
as they navigate their lives and the world as girls. october also saw the rollout of the 
Affordable Care Act and we dedicated several blogs to explaining how it will impact 
women’s health and pregnancy here in the U.S. 

november and December are 
officially the holiday season so we 
put these two months together 
with the theme Every season 
Counts. For team-eMC, it 
started with marathon season as 

50 team members ran the ING-NYC marathon, generating 
funds and raising awareness about maternal health, distance and 
the similarities between running a marathon and going through 
labor and childbirth. We also launched our Marathon Month 
Charity Miles Challenge and invited people all across the 
country to join team-eMC in solidarity by running at least one 

mile a day throughout November. We then traveled to Haiti to celebrate the 
graduation of our first class of midwives and returned home filled with gratitude for 
our homes, families and healthy lives. In December we explored the gifts we’ve all been 
given that contribute to our own maternal health and personal happiness as well as the 
gifts we hope to bestow on those we love. And of course we highlighted the ways that 
regular seasonal shopping and gifting can help women around the world.

o t h E r  2 0 1 3  C o n t E n t

In addition to promoting our monthly themes, we embarked on several other projects 
intended to bring the issue of maternal health to life in creative ways. We launched the 
“Global Birth Club” and created two film projects, described below. We also expanded 
our Book Club (now in its second year) by hosting Google+ Video Chats that included 
authors and other engaged club members. these “club meetings” were broadcast live 
and videotaped for later viewing on Youtube.

Global Birth Club

In March, inspired by eMC’s executive 
Director’s pregnancy, we launched our first ever 
Global Birth Club, featuring pregnant women 
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from around the globe at similar stages in their pregnancies. 
the goal was to use personal stories to highlight the universal 
experience of pregnancy and childbirth, and to share the 
challenges and joys shared by different women in different 
places. each month we posed a series of questions on 
pregnancy related topics that all women face. Women from 
the U.S., Uganda, Haiti, South Africa, Indonesia, Mexico, and 
Israel participated. they each shared photos of their growing 
baby bumps and monthly updates on everything from baby 
gifts to how their partners were handling the pregnancy to 
coping with being pregnant and HIV positive. 

the Making of a Midwife

As further described in the grants section 
of this report, eMC is supporting 
Midwives for Haiti’s efforts to increase the 
number of skilled birth attendants in 
Haiti. one of our primary goals with each 
grant is to ensure that our audiences have 
the chance to connect to proven 
programs through storytelling and regular 
progress reports. to help share the story 
that’s taking place in Haiti in real-time, we 
developed a series of short films in 2013 
entitled “the Making of a Midwife.” eMC 
employed a cinematographer from a 
Haitian film school, Ciné Institute of 
Jacmel, to document students and the 
Midwives for Haiti team throughout the 
year. the series will be comprised of four 
short films, representing chapters in a 
complete story.

part 1: the first film was released in April 
2013 on Youtube and introduces the 
audience to the maternal health situation 
in Haiti and to the organization, Midwives 
for Haiti. the film highlights one of the 
students, Juslene Regulus, who describes 
what inspired her to want to be a midwife. 
then we accompany her during her first 
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day of class and visit her home.

part 2: In part 2 of “the Making 
of a Midwife”, we met Gennette, 
a midwife, instructor and graduate 
of Midwives for Haiti, who also 
leads MFH’s Matron outreach 
program. Matrons attend 70% of 
births in Haiti in a country where 
preeclampsia and eclampsia are the 
leading causes of death for pregnant 
women. Midwives for Haiti works to 
educate women and their caregivers 
so pregnant women can have access 
to safe and healthy deliveries.  
 

part 3: this film follows philomene, a midwife who works in the clinic at 
St. therese Hospital and spends the rest of the week in the mobile clinic, 
traveling by jeep along with 3 other midwives and 2 students to 16 clinics in 
remote parts of Haiti. this film addresses the transportation barrier in Haiti. 
Not only do healthcare providers travel long distances to reach women, but 
Haitian women must often travel even further distances by foot to reach any 
type of healthcare. 

part 4: projected release date January 2014. the final film of the series will 
feature the Midwives’ graduation, and check in with students and teachers 
we followed throughout the year. 

Short Film on Hood to Coast Relay

eMC received a grant from Citizens 
of Humanity to create a 12-minute 
documentary film. Directed by 
Christy and produced by Clancy 
McCarty, the film explores 
marathons and relay races as a 
metaphor for birth. 

Hood to Coast is the largest relay race in the world. Beginning in 1982 with 
just 8 teams, HtC now includes 1,050 teams (12,600 runners) who run the 
198-mile course from the top of Mount Hood to the oregon coast in 24 
hours. the film will highlight the barrier distance creates for women trying to 
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access critical maternity care but will also illustrate 
the support and teamwork required to insure a safe 
and empowering race for marathoners and birth 
experience for mothers. With a three-camera crew 
we followed the team’s journey in real time, weaving 
in footage of pregnant women from around the 

world. We plan to release the film in early 2014.

t r A D i t i o n A l  M E D i A

Media relations continue to be an integral part of 
eMC’s overall approach to raising awareness. this 
year we were able to build on our existing message 
regarding the maternal health crisis by focusing on the 
real impact everyday people can make through our 
grant portfolio. We leveraged opportunities that came 
to us, but also actively sought out opportunities that 

allowed us to bring our message to new audiences. Four key strategies we employed 
to engage traditional media included: 

•  p u B l i C  s E r v i C E  A n n o u n C E M E n t s 
We utilized “the Walk” during the NY marathon with national and local 
broadcast on ABC and an enhanced online presence 

•  M o n t h ly  C o n t E n t 
each month we put together a package of content focused on a monthly theme 
then work with social and traditional media outlets when appropriate to pick up 
the story 

•  g r A n t  r E p o r t i n g 
We leveraged press releases around new grants we awarded as well as progress 
reports on how our grants are faring in order to gain more coverage of our work 

•  E v E n t s 
once again we leveraged key calendar moments like Mother’s Day and the NY 
marathon to highlight the issue of maternal health

While we focused on ensuring there was a drumbeat of publicity stemming 
from national broadcast, magazines, newspapers, online sites and mom bloggers, 
the team garnered coverage across a number of outlets throughout the year, 
successfully received multi-millions of impressions and achieved our goal of 
chipping away at the media and consumers understanding of maternal health issues.
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Major hits worth noting include: Christy appeared on the covers of Prevention, 
Horizon, Harper’s Bazaar, Energy Times, and C Magazine, all with the main 
focus on the organization. Additionally, Christy/eMC was featured on the 
Today Show, Katie Couric, ABC News, and in feature articles in Glamour, The 
New York Times, Fast Company, Origins, New York Daily News, Women’s Wear 
Daily, Forbes and several hundred others. As of November 16, the total media 
impressions are: 889,327,759.

Calvin Klein Campaign

In addition to various stories about eMC’s work, we 
benefitted from a tremendous partnership with Calvin 
Klein this year in which they donated more than $5 million 
worth of advertising for every Mother Counts. Calvin Klein 
created a public service announcement and ran the ad in 18 
global markets on billboards, in magazines, online, in stores 
and even in a full-page ad in the New York times. In total, 
the estimated reach of the campaign topped 175 million. 
there were 103 pages in print media for a total circulation 
of 42 million, 130 million digital impressions, 60,000 
impressions on newyorktimes.com and a presence in 100 stores around the 
world. the campaign resulted in an increase in eMC’s digital presence, almost 
doubling our web traffic in october.

s o C i A l  M E D i A

every Mother Counts’ website and social media are critical tools for engaging 
new audiences. We’ve strengthened our existing platforms and added two new 
approaches in 2013. 

everymothercounts.org

In 2013, 257,393 unique visitors 
from 212 countries visited the 
everymothercounts.org website, 
averaging 761 unique visitors a 
day. this represents an 81% 
increase over 2012 website 
traffic. our most read blog post 

had 7,390 unique page views, 7,000 of which were unique. 

http://www.everymothercounts.org
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every Mother Counts on Facebook 

www.facebook.com/
everymothercounts 
the every Mother Counts 
facebook page serves to 
engage and inform a loyal and 
active audience from around 
the world through a two-way 

flow of communication. posting curated content one to three times per day, 
our fan-base is kept in the know regarding organizational updates, maternal 
health news, and paths to action. As of December 4, 2013, the every 
Mother Counts page had 35,499 Facebook fans. 7,221 of these fans joined 
in 2013, showing a 26% annual growth rate.

every Mother Counts isn’t just trying to grow a fan base on facebook. We’re 
trying to engage an audience and trigger interaction with each post shared. 
every Mother Counts is able to engage an average of about 3,000* fans a 
week, and 500* fans daily – meaning thousands of Facebook fans are sharing 
and/or clicking on every Mother Counts’ Facebook content regularly and 
thus introducing our messaging to new audiences. 

*Facebook Insights: averages calculated from 6/1/2013-11/13/2013

every Mother Counts on twitter 

@everymomcounts 
In 2013, every Mother Counts 
nearly doubled its presence 
on twitter. the account 
experienced a 65% annual 
growth rate in followers, 
increasing from 6,915 people 
to 11,436 people. 

From news articles, maternal 
health updates, stories from 
the field, emergency disaster 
relief information and more, 
every Mother Counts delivers 
an average of 4 tweets per day. 
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every Mother Counts was mentioned over 791 times since January 1, 2013, 
and a total of 887 of our tweets were retweeted. (*twitonomy.com). Using 

the total number of followers 
who mention every Mother 
Counts, it is estimated that 
every Mother Counts is capable 
of a potential reach of 
5,020,350 accounts 
(*twitonomy.com) across the 
platform. 

our founder, Christy has 
maintained a strong twitter 
presence, experiencing an 
increase of 24,938 new 
followers since last year. Christy 
currently has 109,456 twitter 
followers, and is one of every 
Mother Counts’ most influential 

and active users. Christy was nominated by InStyle as the Best Do-Gooder on 
twitter for the 2013 Social Media Awards. 
 
every Mother Counts on Youtube 

www.youtube.com/user/everymothercounts
every Mother Counts had 92,885 video 
views since January 1, 2013 and has 
1,095,930 total lifetime views. Some 
of the most popular videos on Youtube 
include the trailer and first 17 minutes of 

No Woman, No Cry and the 2012 No Mothers Day video. our video “the 
Walk” was originally released in 2012 but re-aired on national tV and on 
Youtube in 2013 and in addition we added the Making of a Midwife series in 
2013 as well as a series of book club Google hangouts. 

every Mother Counts on Instagram

@everymomcounts 
2013 marked the first full year for every 
Mother Counts on Instagram. In 2013, 
every Mother Counts posted 230 
photos, and gained 3,335 followers. every 
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Mother Counts received a total of 13,336 total likes in 2013 and 573 total 
comments on Instagram photos in 2013. 

every Mother Counts on pinterest

www.pinterest/everymother-
counts/boards
every Mother Counts 
introduced nine unique 
boards on pinterest in 2013 
and gained 424 followers. 

the 2013 Mother’s 
Day Campaign, “Give a 
thought” was every Mother 
Counts’ first big push on 
the pinterest platform. 

•	 the every thought Counts pin Board received 398 followers, 
with 49 pins. 

•	 “Give a thought” pins were repinned 2591 times. 
•	 11 individuals created their own “Give a thought” graphics, and the 

“Custom thought” pinterest board, where the graphics lived, received 
316 followers.
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Action

every Mother Counts’ primary goal is to raise 
awareness, but that’s just the beginning. 
We want people to be aware that maternal 

health is an issue and to be so moved by what 
they learn that they want to get involved with our 
campaign. then we want to find the best ways 
to channel that energy into action. We want to 
present meaningful and engaging opportunities for 
action that truly connect people to solutions. 

In 2012 we started tracking actions taken and set a first goal of 5 million 
actions. As of December 2013 we have now reached a total of 5.3 million 
actions and the quality of those actions has increased as well. While our 
gross numbers in 2013 were lower than in 2012, we believe that the actions 
we drove in 2013 reflect deeper, stronger commitments. For example, the 
numbers of films viewed are much lower in 2013 because we did not have a 
video as viral as we did in 2012. We also did not have the same set of low-
cost, high volume products as in 2012 so products purchased were fewer. 
Instead, by shifting our focus, we managed to increase the number of donors 
and dollars raised. We also saw a lot more people showing up at events (an 
increase from 1,317 in 2012 to 33,107 in 2013) and hitting the pavement to 
run for us (an increase from 1,709 in 2012 to 37,425).

As of December 9, 2013, eMC had generated the following actions in 2013:

•	 Facebook stories shared: 55,564
•	 Films Viewed: 92,885
•	 Friends Joined: 20,330
•	phones Donated: 487
•	Dollars Raised: $843,699 
•	 Individual Donors: 3,538
•	event Attendants: 33,107
•	Miles Run: 92,844
•	Runners: 37,425
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•	products purchased: 84,464
•	petitions Signed: 8,985

i n D i v i D u A l  E F F o r t s

each of these represents time and energy invested by individuals. Some 
of those individuals found especially inspiring and creative ways to support 
eMC. 

•  C A i t l i n  o ’n E i l l 
planned a baby shower for her sister and had 25 attendees donate to 
eMC in lieu of baby shower gifts.  

•  s t E p h A n i E  F r i E D  p E r E n C h i o 
this professional photographer donated proceeds from photos purchased 
to eMC for Mother’s Day. 

•  l Au r E n t  l A M B E r t 
Created a handmade organic linen every Mother Counts tote, 
embroidered with eMC quotes and “we love our mothers” in various 
languages.  

•  l A r i s A  C A s tA ñ E D A  t o p E t E 
Larisa was named our “Most Inspiring phone Drive Supporter”. She 
staged a collection in her hometown of Guadalajara, Mexico for our April 
cell phone drive. 

•  A My  W r i g h t  g l E n n 
For the month of october, Amy taught a “Mommy and Me” yoga class 
at the Boca Raton Children’s Museum and donated half of all proceeds to 
eMC.  

•  v i n s o n  & E l k i n s  l l p 
the Washington, DC branch of this texas-based law firm hosted a Chili 
Cook off and raised $2,800 for 10-year-old Fynn Graham-Nye’s 
Kiliminjaro Climb for every Mother Counts.

E v E n t s

events provide another opportunity for groups of people to come together 
to find creative ways to support eMC. Building on efforts we had started in 
2012, we have found that running races and other athletic events provide 
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a great and challenging way to support eMC. Running specifically provides 
us an educational platform as well. through running, we work to not only 
increase awareness for the cause but we also make the vital connection that 
so many pregnant women around the world live far from health services and 
that distance does make a difference. Simply put, we run so others don’t 
have to.

We had runners representing eMC 
at the Los Angeles, Boston, 
Washington, DC, Chicago and NYC 
marathons. We also had eMC 
runners at the NYC, Washington, 
DC, philadelphia, and Columbia, SC 
half marathons and at the peachtree 
Road Race 10K in Atlanta. As the 
national charity partner for the 
ZooMA race series, we had eMC 
runners completing half marathons, 
10ks and 5Ks in Austin, tX, Amelia 
Island, FL, Annapolis, MD, Chicago, 
IL and Cape Cod, MA. eMC was 

proud to join our apparel partner, oiselle, on a Hood to Coast relay team, in 
which 12 runners ran 196 miles across the state of oregon in 26 hours to 
raise awareness for maternal health. 

Some of our supporters achieved some pretty amazing goals as well. team 
Shipnuk, a family team of a mother and her 4 children ran in Big Sur on 
behalf of eMC. Momma Shipnuk ran the half marathon, and her children ran 
the 5K. Carey Socol continues running across the country, getting closer to 
achieving her goal of running 50 marathons in 50 states on behalf of eMC 
(she’s already hit 22 states and raised over $20,000)! 

We added a couple of new events 
this year to go beyond running 
races. In September, we had a great 
charity ride event at SoulCycle. 
Laurie Cole, one of SoulCycle’s 
most beloved instructors, led a 
sold-out class benefitting eMC and 
helped to make the connection 
between physical health and 

maternal health. And for the month of November, we launched the Charity 
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Miles Marathon Month Challenge, asking runners, walkers, and cyclists to 
join the eMC NYC Marathon team in solidarity and run, walk, or bike at 
least 1 mile for 26 days out of the month using the Charity Miles app. our 
supporters more than stepped up to the plate. We had a total of 691 
participants across 49 states who ran, walked or biked over 8000 miles and 
raised almost $2000, simply by swiping the Charity Miles app on their 
phones before heading out. 

In total, eMC runners, walkers, and cyclists logged almost 40,000 miles 
and raised close to $300,000 in 2013. 

n g o  p A r t n E r  C A M p A i g n s

eMC is committed to working with and supporting other organizations 
and groups in their efforts to promote maternal health. We invite partner 
organizations to alert us about their own campaigns so we can help get the 
word out. Some of the efforts we contributed to in 2013 included: 

the girl Effect—the Girl Declaration
of the 250 million adolescent girls who live in poverty around the world, 
508 of them from 14 countries came together to answer the question: What 
do girls need to have a chance to reach their potential? they were joined 
by 25 of the world’s leading organizations and sponsored by the Girl effect 
to develop the Girl Declaration—five goals and seven principles to create 
brighter futures for girls and to end poverty.
 
In october, every Mother Counts gave their signature and used our website 
and social media to support the Declaration’s call to action to put girls at the 
forefront of the post-2015 development agenda.
 
improving Birth—Rally to Improve Birth
Improving Birth, a non-profit organization working to spread the word 
about the need for change in the way US hospitals approach birth, hosted 
“the Rally to Improve Birth” to raise awareness on Labor Day about safe 
pregnancy and childbirth. every Mother Counts drove attendance by 
promoting the rallies nationwide. 
 
Circle of health international (Cohi)—Flour, oil, Milk Campaign
CoHI is a US-based humanitarian organization helping moms and babies in 
some of the world’s most challenging settings. In July, every Mother Counts 
spread the word about CoHI’s Flour, oil and Milk Campaign – a 30-day 
food security campaign to ensure that moms in Syria, particularly those who 

http://www.girleffect.org/
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have been displaced from their homes, would have adequate caloric intake to 
promote breastfeeding.
 
hope phones—Cell phone drive
Cell phone technology can significantly improve the way women receive 
prenatal care, access healthcare providers and interact with healthcare 
systems. every Mother Counts and Hope phones launched a partnership to 
provide mobile technology that equips community health workers with the tools 
they need to extend higher quality care. 
 
half the sky Movement—Change the Story
In March we partnered with Half the Sky to promote their “Change the Story” 
campaign. We participated in a twitter effort that started with a girl’s story 
and then asked the public to “change” what her future looked like by adding 
segments to her story via tweets. It was then bridged into our own month-long 
story telling effort, eliciting followers to write in with their own stories.
 
healing hands of Joy—Film Fights Fistula
Healing Hands of Joy (HHoJ) helps former fistula patients in rural ethiopia by 
training them to be safe maternal health ambassadors. these ambassadors reach 
out to pregnant women and help them access healthcare that can help them 
avoid obstructed labor and fistula.
 
every Mother Counts helped spread the world about HHoJ’s awareness and 
fundraising campaign, Film Fights Fistula, by asking our audience to host their 
own screening of the emmy Award winning Documentary, A Walk to Beautiful. 
If the screening host raised $350, it would fund screening of the film Fistula 
Is Not A Curse in the rural ethiopian community of a former fistula patient. 
With $500 raised, a screening host could provide a former fistula patient with 
food and board for a one-month stay at HHoF’s rehabilitation center, which 
includes maternal healthcare, business training, literacy training, counseling and 
small business loans.

p r i v A t E  s E C t o r  p A r t n E r s h i p s

every Mother Counts also benefits from partnerships with private sector 
entities that help us provide unique ways for people to support maternal health. 
In 2013, eMC continued to build a portfolio of diverse and dedicated private 
sector partnerships reaching a total of 39—14 more than in 2012. the partners 
range from the very small to the very large but each have the same two priorities 
at their heart: to educate new communities about maternal health and raise 
funds to support our grants.

http://healinghandsofjoy.com/
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Many of our corporate partnerships feature products that 
have been designed exclusively for every Mother Counts and a 
portion of proceeds is donated directly to us. others build on 
existing products or campaigns to incorporate every Mother 
Counts messaging. 

every Mother Counts Corporate partners 2013

•	Altruette—Designed a charm, with a portion of proceeds 
benefitting eMC. 

•	BAMR Bands—Katie, whom we met through a ZooMA 
race, makes BAMR (Bad Ass Mother Runner) headbands 
and donates $1 for each headband sold. 

•	Bubby’s Restaurant—Donations are generated when 
patrons order from the children’s menu. 

•	Calvin Klein—Donated to eMC’s work, launched a $5 
million multimedia marketing effort driving awareness for 
eMC and sponsored the NYC marathon team.  

•	Charity Miles (since 2012)—Runners, walkers and bikers 
download this free app and if they select eMC, $0.25 for 
every mile run or walked and $0.10 of every mile biked goes 
to eMC. 

•	Citizens of Humanity—Included Christy and eMC in the 
Just Like You video series, sponsored the Mpower lunch, 
funded a documentary film project and will be launching a 
product partnership benefitting eMC. 

•	Clean and Lean—A portion of proceeds from the sale of 
a pregnancy fitness book were donated to every Mother 
Counts. 

•	eMC2—this software company that shares our name held 
an employee fundraiser for every Mother Counts in the 
spring. 

•	ergobaby (since 2012)—Sales of a custom eMC-designed 
baby carrier, diaper bag and clutch benefit eMC.
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•	eSpRIt (since 2012)—Sales of a custom eMC-inspired shirt benefit the 
organization. 

•	GiveScent—Created custom scent—Give oRANGe—sales benefit eMC. 

•	Goldman Sachs’ 10,000 Women—Sponsored the Mpower lunch
•	HAtCH (ongoing since 2011)—$5 on each sale of HAtCH’s clothing line 

is donated to eMC. 

•	Henry & Belle (since 2012)—eMC to benefit from the “Right Amount of 
Give” campaign. 

•	Hidden Baby—Donated percentage of proceeds from sales in May 

•	 In Natural Harmony—Donated percentage of proceeds from doula services 

•	 It’s a Miracle Maternity (since 2012) 

•	 Joss & Main—Board member Heather Armstrong curated a collection of 
products on this website’s “Curate for a Cause” campaign and proceeds 
were donated to eMC. 

•	KeNZo—Using a facebook app, a donation is generated for eMC every 
time a user passes the poppy by sharing the video or submits their own. 

•	 Little Darlings—Donated percentage of proceeds from sale of two 
necklaces 

•	Mama Mio—Donating $5 from every sale of Mama Mio/tracy Anderson 
co-branded kits of skin care products 

•	Merck—Sponsored the Mpower lunch 

•	Minted (since 2012)—percentage of proceeds from the sale of nursery art 
benefits eMC and a holiday storefront drove donations across all products 
to the organization 

•	oiselle (since 2012)—percentage of proceeds on an eMC collection of 
products benefits eMC. oiselle also sponsored our NYC marathon team 

•	olivia ewing—Donating percentage of proceeds from jewelry items 
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•	olivine—Donating a percentage of proceeds on their line throughout the 
year 

•	pajama Company (ongoing since 2011)—on “maternal health Mondays,” 
10% of sales benefit eMC. 

•	purple Leaves, Red Cherries (since 2012)—$5 from every book sold is 
donated to eMC 

•	ReverbNation—eMC benefits from the “Music for Good” program 
where donations are made for each download of particular artists’ songs. 

•	Rexer-parkes—Hosted a shopping event around Mother’s Day to benefit 
eMC 

•	Roberta Freymann (since 2012)—Custom-designed collection of Roller 
Rabbit for Roberta Freymann products benefit eMC. 

•	 SCoSHA—percentage of proceeds from the sale of a special SCoSHA 
bracelet (sold in conjunction with the GiveScent Give oRANGe) 
benefit eMC. 

•	 Soul Cycle—Hosted a SoulCycle event for eMC in September where 
participants purchased bikes and proceeds went to eMC. 

•	 Susan Hanover Jewelry—Susan created a bracelet for eMC with 
proceeds going to our work. 

•	 tracy Anderson Method (since 2012)—Donates $5 for every pregnancy 
fitness DVD sold 

•	Verypashmina—portion of proceeds on pashmina sales donated to eMC. 

•	 Yoga Vida (since 2012)—50% of the proceeds from a daily “community 
class” benefit eMC 

•	 ZooMA Women’s Race Series (since 2012)—eMC is the national 
charity partner for ZooMA and runners are invited to fundraise for 
eMC. 

•	 Zynga (since 2012)—Farmville players had the opportunity to purchase 
virtual social goods that generated donations to eMC.
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impact 

Raising awareness is only useful if it drives 
people to take action. taking action is 
only useful if it helps make a difference. 

that’s why, in 2012, every Mother Counts started 
awarding grants to effective programs around the 
world that addressed the various barriers women 
face when trying to access the care they need. 

entirely financed 
through individual 
donations, pledges 
for races run and 
products purchased 
through private 
sector partnerships, 
these grants provide 
a link between our 
supporters and women 
in need all around the 
world—even here in 
the U.S. 

our goal is to seek out and 
shine a light on some of the 
most innovative and effective 
approaches to improving maternal 
health. We then seek to provide 
real time updates on how those 
funds are being used and highlight 

•	 transported 31,500 women to 
a clinic in Uganda

•	 trained 17 skilled birth 
attendants in Haiti

•	ensured that 200 women 
received prenatal care and 
education in central Florida

•	Donated 40 solar suitcases to 
rural clinics in Malawi

•	provided 780 "mama kits" for 
pregnant women in Uganda

•	 Supported HIV/AIDS 
awareness seminars for 235 
people in Indonesia

•	 trained 86 health care 
workers in Haiti on obstetric 
and newborn care and family 
planning

•	 tested 85 women and their 
partners for HIV in Indonesia

•	Helped 4,200 patients be seen 
by Midwives For Haiti students 
during their training

To g e T h e r,  w e  h av e . . .
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the faces of those benefitting from our support. We do this through regular 
photos, blogs and social media and for some grants, such as Midwives for 
Haiti, we even commissioned a short film series to follow the journey of the 
trainers and students throughout the year. 

In 2013, eMC added four new grantees to our portfolio for a total of six 
covering five countries on four continents. Barriers may differ slightly from 
country to country but the needs of expectant moms around the world are 
the same. these grants help link pregnant girls and women to health care 
providers and then help ensure that those providers are equipped to do their 
jobs.

Baylor College of Medicine Children’s Foundation uganda
overcoming the transportation 
barrier by giving women a ride
Location: Kabarole, Kamwenge & Kyenjojo 
districts, Uganda
Grant Amount: $41,146 (Sept 2012-May 
2013); $79,755 (Jun-Dec 2013)

t h E  p r o B l E M :  Most women in Uganda 
deliver their babies at home, without a skilled 

birth attendant. the distance to a health facility and lack of transportation 
prevent many women from giving birth safely - with a skilled birth attendant 
and access to emergency care. 

 the average 
distance to the 
nearest public 
health facility in 
rural Uganda is 13 
km and often much 
farther—many 
women have no 
choice but to walk. 
In western Uganda 
where eMC is 
focused, only 14 
percent of the 

population has access to government-provided (ie free) basic care in their 
community and less than one percent of the population has a government 
hospital able to provide emergency obstetric care in their community.

Courtesy  of  Stephen  McCracken,  CDC,Presentat ion  at  the  ArushaConference , 
2013
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E M C ’s  A p p r o A C h:  Baylor College of 
Medicine Children’s Foundation Uganda (Baylor 
Uganda). Baylor Uganda was eMC’s first grant 
in September 2012. We started supporting their 
transportation voucher system in 2012 by 

providing funds to cover 13,500 women. In June 2013, eMC awarded a 
second grant to Baylor Uganda. the funds are supporting a new batch of 
18,000 vouchers women can purchase and redeem for transport to a health 
facility either to deliver their babies safely with skilled care, or to attend a 
post-natal check-up in those critical days after giving birth. this investment 
also supports the goals of the “Saving Mothers, Giving Life” initiative in 
Uganda, of which eMC is a founding partner. (see page 35 for more on 
SMGL)

Midwives For haiti 
increasing the number of skilled 
attendants by training midwives
Location: Hinche, Haiti
Grant Period: oct 2012-Nov 2013
Grant Amount: $54,000

eMC’s Approach: eMC supports 
Midwives For Haiti’s efforts to increase 
the number of skilled birth attendants 
available in Haiti. Studies show that 
women who receive midwifery models of 
care are more likely to have spontaneous 
vaginal births, to feel in control during 

labor and childbirth, to initiate breastfeeding, and less likely to lose their 
babies before 24 weeks gestation. Midwives are also less expensive to recruit, 
train and maintain than doctors. Midwives For Haiti teaches Haitian women 
midwifery skills in a 10-month program with a tailored Creole-language 
curriculum. eMC’s grant supports the training of 17 midwives, each of whom 
will go on to provide prenatal care to nearly 1,500 women and deliver 
between 120 and 240 babies per year. Upon graduation, they are deployed 
to provide midwifery care largely in rural areas where the need is greatest.

every Mother Counts is committed to supporting our close neighbor, Haiti, 
in its efforts to reduce what is the highest percentage of maternal deaths 
of any country in the western hemisphere. About 75% of mothers in Haiti 
give birth at home without a skilled birth attendant or access to emergency 

http://savingmothersgivinglife.org/
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obstetric care. Haiti suffers from a critical shortage of skilled healthcare 
professionals, particularly skilled birth attendants and midwives. the 2010 
earthquake destroyed Haiti’s only midwifery school in port-au-prince and 
led many existing midwives to flee the country, slowing the much-needed 
injection of midwives into Haiti’s healthcare workforce. eMC is helping 
two very different but key organizational partners – Midwives For Haiti and 
partners In Health – train skilled attendants in midwifery and obstetrics and 
educate traditional birth attendants.

partners in health 
Extending midwifery skills to medical professionals in haiti
Location: Mirebalais, Haiti
Grant Period: July 2013-June 2015
Grant Amount: $129,535 in Year 1; $121,742 in Year 2

eMC’s Approach: For health 
professionals that want to 
practice obstetrics or 
midwifery, there are few 
opportunities to receive 
instruction, train in a hospital 

or clinic setting, or be mentored by a maternal health expert. And there are 
few continuing education opportunities for nurses and midwives to reinforce 
their skills and learn about advances in medical care. With eMC support, 
partners in Health and its sister organization in Haiti, Zanme Lasante (pIH/
ZL) are working to build the education and skills of health workers and 
traditional birth attendants. eMC is funding in-service skills training and 
continuing education for approximately 80 health workers from ZL sites 
around the country at pIH/ZL’s newly-constructed teaching hospital, 
Hôpital Universitaire de Mirebalais to ensure skilled management of labor 
and delivery. the trainings include lessons along the continuum of care, 
ranging from preventing emergency obstetric complications like post-
partum hemorrhage (ppH), recognizing and addressing neonatal 
complications and performing newborn resuscitation, and training on 
insertion of IUDs post-partum. In addition, eMC is supporting training of 
traditional birth attendants (matrons) in the Mirebalais community to 
increase their knowledge of safe pregnancy and delivery, and ability to 
identify and refer high-risk pregnancies. 

this project also serves as eMC’s 2013 Clinton Global Initiative 
Commitment.

http://everymothercounts.org/blog/201308/every-mother-counts-haiti
http://get.cgilink.org/v/c/836703
http://get.cgilink.org/v/c/836703
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Commonsense Childbirth 
Extending prenatal care and education 
to low-income women
Location: Winter Garden, Florida, U.S.
Grant Period: May 2013-Apr 2014
Grant Amount: $63,000

t h E  p r o B l E M : Despite spending 
more on healthcare per capita than 
any other country, the U.S. ranks 
50th in the world for maternal 
mortality – the worst of any 
industrialized nation. Low-income 
women are most at risk for poor 
maternal health outcomes in the U.S. 
Access to prenatal education and care 
are crucial for reducing this disparity 

because women who do not receive prenatal care are three to four times more likely to 
die than women who do. even those who can access Medicaid only qualify for a 
maximum of 10 prenatal visits but the American College of obstetrics & Gynecologists 
(ACoG) recommends at least 13-14 visits for a full-term birth, beginning at 8 or 12 
weeks.

eMC’s Approach: to ensure that more women have access to comprehensive quality 
care and options, eMC is supporting Commonsense Childbirth in central Florida to 
provide 200 low-income women – no matter their insurance status or ability to pay – 
with the ACoG-recommended number of prenatal care visits, and prenatal education 
on nutrition, healthy pregnancy, breastfeeding, and newborn care. Commonsense 
Childbirth’s simple yet effective model demonstrates that access to respectful quality 
care, complemented by education and social support, and a focus on individual 
empowerment, yields positive results for moms and babies, including higher-weight 
babies, more babies born at full-term, higher breastfeeding rates, and lower c-section 
rates than the state of Florida overall. 

We Care solar
providing solar power to clinics in Malawi
Location: Rural Malawi (districts tBD)
Grant Period: Sept 2013-Aug 2014
Grant Amount: $113,740
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t h E  p r o B l E M : In Malawi, the risk of dying in childbirth is 
about 1 in 36, and even higher in rural areas. Malawi suffers from 
an acute shortage of resources, equipment, facilities and staff, and 
lags behind most of the world in its healthcare infrastructure. 
Reliable electricity (to provide lights and power essential 
equipment) is critical to providing health services and ensuring the 

quality and safety of patients. phone communication (which, of course requires 
electricity) is also a critical element for a successful referral system, allowing primary 
level facilities to request transportation, inform the receiving clinic or hospital of a 
patient’s status and background, obtain medical advice and provide counter-referral 
measures. A 2010 Malawi Ministry of Health report found that 1/4 of government 
and 1/5 of private health centers had no source of electricity. patients are expected 
to bring candles to health centers as part of their birth kits, and health workers 
struggle using kerosene lanterns, flashlights, mobile phones, and even motorcycle 
headlights to facilitate delivery. 

E M C ’s  A p p r o A C h: eMC is partnering with We 
Care Solar to provide much-needed electricity to 
health centers in Malawi to facilitate delivery of skilled 
care while leveraging additional healthcare investments 
at the clinic and hospital level. Forty rural clinics will be 
outfitted with “Solar Suitcases” equipped with long-
term high-efficiency LeD lighting, fetal Dopplers, a 
universal mobile phone charger, headlamp, a battery 

charger for AAA or AA batteries, fetal monitor, and outlets for 12V DC devices. 
Health workers will be able to: provide adequate emergency obstetric and surgical 
care, particularly at night; charge essential medical equipment; computers, and 
mobile phones; as well as accurately monitor fetal heart rates to identify 
complications early.

Malawi president Joyce Banda’s presidential Initiative on Maternal Health and Safe 
Motherhood is making it a priority to improve working conditions for nurses and 
midwives and expand electricity to clinics and hospitals across Malawi. this project 
will assist in meeting the goals of president Banda’s initiative by helping fill a request 
from her for 90 solar suitcases for Malawi’s health facilities.

http://wecaresolar.org/solutions/solar-suitcase/
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Bumi sehat
Addressing indirect causes of maternal deaths like hiv/AiDs and anemia
Location: Bali, Indonesia
Grant Period: Oct 2013–Sept 2014
Grant Amount: $49,950

t h E  p r o B l E M :  Indirect 
causes like anemia, malaria, 
hepatitis, heart disease and 
HIV/AIDS, account for 
approximately 20% of maternal 
deaths globally each year and 
over 25% of maternal deaths in 
Asia. HIV positive pregnant 
women are at higher risk for 

life-threatening infections like sepsis and opportunistic infections, and HIV 
positive pregnant women are eight times more likely to die during pregnancy 
or childbirth. Untreated sexually transmitted infections (StIs) increase the 
risk of both acquisition and transmission of HIV three-fold. Diagnosed and 
treated with anti-retroviral therapy (ARVs), pregnant women can prevent 
the virus from being passed on to their babies. they also increase changes 
they’ll survive childbirth and live productive lives caring for their children. A 
midwifery clinic in Bali, Indonesia (one of the highest burden countries in 
terms of maternal deaths in the world) lacked the ability to test or treat 
patients for HIV and other life-threatening conditions.  

E M C ’s  A p p r o A C h:  eMC’s grant will equip and staff a lab within Bumi 
Sehat’s family health clinic that will provide integrated and seamless services, 
namely: (1) Voluntary HIV and other sexually transmitted infections (StI) 
counseling, testing and treatment, namely of pregnant women and their 
partners; (2) provision of antiretroviral drugs (ARVs) for pregnant women 
and prevention of mother-to-child transmission (pMtCt) of HIV; (3) 
Complete blood testing of pregnant women to diagnose and treat conditions 
that contribute to maternal and infant mortality, including anemia, malaria, 
syphilis, cervical cancer, hepatitis, dengue and typhoid; (4) Nutrition 
education for pregnant women; (5) Comprehensive information on family 
planning methods and distribution of male and female condoms to prevent 
HIV/StI infection; and (6) education and outreach to women, their 
partners, and the broader community to ease the stigma and spread of HIV/
StI infections.
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saving Mothers, giving life
every Mother Counts is committed to 
engaging with a variety of partners to 
reduce preventable maternal deaths. 
that’s why in 2012 we joined with 
USAID, the Government of Norway, 
Merck for Mothers, and the American 

College of obstetricians and Gynecologists to launch the Saving Mothers, 
Giving Life (SMGL) initiative. In 2013, project Cure joined as a partner as 
well.

    the Saving Mothers, Giving Life set an 
ambitious but focused goal to reduce 
maternal deaths by up to 50% in eight 
districts in Uganda and Zambia with 
alarmingly high maternal mortality 
rates. Drawing on the diverse set of 
strengths and resources brought by the 
supporting partners, the SMGL model 
builds on existing national plans while 
also working with local partners at the 

district level to build the governments’ capacity to address maternal health, 
and to strengthen the existing health network within each district. the aim is 
to help the districts better address the “three Delays” that contribute to 
maternal deaths: delay in seeking care; delay in reaching care; and delay in 
receiving timely, quality care at the facility. 
SMGL takes a comprehensive continuum of care approach, leveraging the 
existing pepFAR platforms to integrate maternal and newborn health 
(MNH) services with HIV services (like counseling, testing and prevention 
of mother to child transmission (pMtCt) services), and post-partum family 
planning. It focuses on the crucial period of time around labor, delivery, and 
the 24 hours immediately following, because two-thirds of maternal deaths 
and almost half of all infant deaths occur during this 24-hour window. 

the approach taken in each district differs slightly according to their unique 
gaps and needs, but the core components include: the hiring and training 
healthcare workers to provide quality, respectful care; improvements in 
facility infrastructure including construction of operating theatres to provide 
comprehensive emergency obstetrical and newborn care (CemoNC); 
ensuring clinics and facilities are equipped with medical supplies and 
functioning equipment; improving referral systems to be more efficient and 
timely; building community awareness and generating demand for services; 

http://savingmothersgivinglife.org/
http://savingmothersgivinglife.org/
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and ensuring women can reach the care they need with the provision of ambulances 
and free or reduced-cost transport. 

A baseline health facilities assessment was carried out in each district prior to 
project implementation against which progress can be measured. Data collected 
during SMGL’s first year shows promising results: hundreds of healthcare workers 
have received training and are delivering a higher quality of care, health facilities 
have been upgraded and equipped to provide essential delivery and emergency 
obstetric services, and more women are delivering in facilities with skilled attendants 
and receiving emergency care when needed. Nearly all Saving Mothers-supported 
facilities now report routine practice of AMtSL: 92% in Uganda, up from 76% and 
91% in Zambia, up from 71%. 

every Mother Counts is channeling a portion of funds we raise to 
programs in the Saving Mothers, Giving Life countries to help 
support the transportation piece of the initiative. eMC’s 
contribution of transport vouchers via Baylor Uganda in 2012-
2013 will have helped over 30,000 pregnant women reach the 

critical care they need, and in 2014 eMC hopes to expand that support to cover 
transport vouchers for the complete range of care visits through pregnancy, delivery, 
and post-partum. In addition, eMC is currently working with partners in Zambia to 
establish a grant supporting ambulances that will be distributed in the four districts to 
help get women to care and transport them from clinics to referral hospitals. 

the final report on SMGL’s first-year progress will be released in January 2014 and 
will be made available on the SMGL website. SMGL also hopes in 2014/2015 to 
leverage the success of this model and expand it to other countries in sub-Saharan 
Africa where the maternal health need is greatest. 

t h E  g l o B A l  l A n D s C A p E 
What’s happening overall in terms of maternal health?

When Christy began making the film, No 
Woman, No Cry, the global statistics 
showed that 500,000 girls and women 
lost their lives each year due to 
complications of pregnancy and childbirth. 

the estimates reveal that improvements have continued over the past few years and 
the latest figures estimate that 287,000 women die every year. While this is a 
tremendous improvement, it is still far too many deaths considering that up to 90% 
of those deaths could be prevented.

http://savingmothersgivinglife.org/
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Reducing maternal mortality is one of the Millennium 
Development Goals (Goal 5). the Millennium 
Development Goals (or MDGs) were originally 
intended for completion by 2015. Now just two years 
away from that end point, MDG 5 remains the 
farthest off track of all the goals. the original goal was 
to meet a maternal mortality ratio of 125 (which 
would mean that on average globally, for every 
100,000 women who gave birth, only 125 would die). 

But as of right now, projections are that we will still be losing 220 mothers for 
every 100,000 by 2015—nearly double the target number. 

Some countries have made tremendous progress, yet only nine of 74 countries 
are on track to meet the target of reducing maternal deaths by 75 percent. the 
nations of Africa (which account for more than half of maternal deaths) are 
farthest from achieving the targets set in MDG 5; only three African countries 
– equatorial Guinea, eritrea and egypt – are on track. In many places however, 
particularly in sub-Saharan Africa, progress has been far too slow. Nine countries 
in that region (Botswana, Chad, Cameroon, Congo, Lesotho, Somalia, South 
Africa, Swaziland, and Zimbabwe) actually saw a rise in maternal deaths over that 
timeframe, all of whom experience high fertility rates and a lack of access to 
contraception, high rates of HIV or, in Somalia’s case, political instability. 

2013 saw political momentum for maternal and child health rise, with the rollout 
of several high-level, multi-stakeholder initiatives and partnerships devoted to it, 
including the country and civil society commitments made under Family planning 
2020, and the every Newborn Action plan which will build on every Woman 
every Child, the UN Commission on Life-Saving Commodities for Women and 
Children, UNICeF’s A promise Renewed, the Child Survival Call to Action, 
and Family planning 2020 to propose an action plan and integrated monitoring 
framework for ending preventable newborn, child and maternal deaths.

In May, the UN Secretary General’s High Level panel released a set of 
recommendations regarding what to do about the MDGs beyond 2015. they 
recommended adding a new goal to “ensure Healthy Lives” that includes targets 
to decrease the maternal mortality ratio to no more than an absolute number 
(tBD) per 100,000; ensure universal sexual and reproductive health and rights, 
including universal access to family planning; and reduce HIV/AIDS, tuberculosis, 
malaria, neglected tropical diseases and priority non-communicable diseases. the 
UN will continue to work with member countries over the next year to develop 
the new global development framework, which will have implications for global 
funding and country commitments to maternal health. 
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In November, the Lancet released the new Global Investment Framework 
for Women’s and Children’s Health, demonstrating that increasing health 
spending by just $5 per person per year (an investment of $30 billion per 
year or a 2% increase above current spending) between now and 2035 
in the 74 high burden countries that together account for more than 95% of 
maternal and child deaths worldwide would save the lives of 5 million women 
and 179 million children. the report noted that expanded family planning 
would be particularly beneficial. Increasing use of modern contraceptives by 
about 50% in these 74 countries would reduce unintended pregnancies and 
thereby avert an estimated 54% of maternal deaths and 47% of child deaths. 
these interventions would also increase productivity thereby increasing 
GDps and lowering poverty. 

the unique health needs of adolescents also gained significant attention over 
the last year, as reflected in UNFpA’s State of the World population report 
and increasing attention to the entrenched problem of child marriage. these 
are positive developments considering about 1/4 of maternal deaths are 
adolescents.

While we often think of countries in the developing world when talking 
about global progress, every Mother Counts also focuses on the situation 
in the United States, which provides an excellent example of a country 
where progress is uneven and often inequitable, with the poorest women 
far less likely to receive life-saving care. the U.S. is one of the countries 
where maternal mortality is steadily on the rise. African-American women 
are three times as likely to die from pregnancy and childbirth related causes 
than white women. pregnancy and childbirth related causes are the sixth 
leading cause of death among women age 20-34 in the U.S. the Affordable 
Care Act will hopefully ease these figures as contraception and childbirth 
are required to be covered, and more at-risk populations of women will be 
insured.

It is critical to keep in mind that each girl or woman faces individual 
challenges. Across the board, more educated women are significantly more 
likely to give birth with a skilled attendant. And in areas where women and 
girls have more equal status in society, and when they marry later and go to 
school, maternal deaths are lower. In countries where women and men have 
access to voluntary contraception, they also have lower fertility rates and 
lower incidence of maternal death. this is why all of these related issues are 
key to our work.
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Building the organization

every Mother Counts remains committed 
to being a small, nimble and efficient 
organization (that also happens to be very 

mother-friendly). In total, we are a team of ten. 
Some are full-time, some are part-time and one is 
a consultant we like to claim as our own. through 
most of 2013 we maintained offices in Washington, 
DC and New York City but also allowed several 
staff to work remotely. In 2014, we will be 
consolidating with one primary office in New York 
City but will maintain a presence in Washington, 
DC and Boston.

2013 was notable for eMC as we formalized our Board of Directors by 
welcoming four new and tremendous members: Mariam Naficy, Founder and 
Ceo of Minted, LLC; Christiane Lemieux, Founder and Creative Director 
of DwellStudio; Allison Gollust, Senior Vice president, Communications at 
CNN Worldwide and Heather B. Armstrong (AKA Dooce), world-renowned 
blogger. these talented women bring a wealth of expertise in business, 
financial management, journalism and social media. In 2013, the eMC Board 
met in New York City in May and travelled together to Haiti in November 
to visit the eMC grant projects with partners in Health and the witness the 
graduation of eMC’s inaugural class of Midwives for Haiti. 

In addition to our staff and board, we have benefitted from the support of 
a wide variety of in-kind donations and supporters over the past year. they 
have provided pro bono or heavily discounted services that have allowed us 
to stretch our budget and improve our operations tremendously. Special 
thanks to CHI & partners, Covington & Burling LLp, Decorative traces, 
DwellStudio, Hamilton place Strategies, Raffa and Vinson & elkins LLp. 
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every Mother Counts is a 501(c)3 nonprofit organization. In 2013, our 
core operations were funded by the generous support of the Bill & Melinda 
Gates Foundation; Bloomberg philanthropies; Merck for Mothers, Citizens 
of Humanity, Goldman Sachs’ 10,000 Women (who all co-sponsored our 
Mpower lunch in May); and Calvin Klein. 

We are publishing this report in mid-December so our financials for the year 
are not complete but are based on our financial statements through the end 
of November and sound estimates for activity in December, we estimate 
that we will have mobilized and spent the following on our core operations: 

Funding for core operations:  $1.59 million (end oct 31)
Core operating expenses:   $1.17  million (end oct 31)

our operational financing ensures that 100% of resources we earn from the 
public can all be donated to life-saving programs around the world. In total 
in 2013 we raised $864,393 for programs around the world through private 
sector product partnerships, donations made on the eMC website or sent to 
eMC by individuals and all resources raised through events like marathons, 
Zooma races, and Charity Miles.

Funds raised through corporate product partnerships:  $451,128 
(approximately 52% of our total)

Funds raised through individual donations:    $114,699
(approximately 13% of our total)

Funds raised through running activities:   $285,800 
(approximately 33% of our total)

Funds raised through other means:    $12,766 
(approximately 15% of our total)

total funds raised for programs in 2013:   $864,393
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2014 and Beyond

Just like in 2012, we end the year feeling good 
about what we’ve done so far but eager to 
take on even greater challenges in the New 

Year. We’re setting our sights high and look forward 
to seeing what we can accomplish in 2014. We plan 
to:

•	Relaunch our website
•	Continue to improve the quality of actions offered and taken by our 

community while also driving more of them each year
•	expand on our grant portfolio by strengthening the grants we’ve already 

made and ensuring that women in those locations truly have access 
to the care they need

•	provide a more dynamic means of reporting back on how those grants are 
progressing with more personal multimedia approaches

•	 Strengthen our support of the Saving Mothers, Giving Life partnership 
and hopefully expand into a new country

•	Work alongside other NGos in the U.S. to connect the work that eMC 
is doing to efforts to urge policymakers to increase funding and improve 
policy for maternal health programs in the U.S. and abroad
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