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As a business that formed out of a common mission and passion for making positive impact 
through business, Urbane + Gallant is pleased to publish this report in fulfillment of our 
responsibilities as a California Benefit Corporation and an aspiring B Corp Certified company.

Pursuant to Sections 14621 and 14630 of the California Corporations Code, the Board of 
Directors hereby affirms that, during the year 2013, the corporation was not able to fulfill its 
general purpose, functions, and responsibilities as a California Benefit Corporation, and, in 
addition, that the company was unable to fulfill its specific purpose of providing third-party 
certification, auditing, testing and training services that recognize and reinforce client efforts to 
protect the environment and advance social responsibility. This is all because Urbane + Gallant 
had not launched as a business yet in the year 2013, though it is poised and set up to pursue 
both general and specific public benefits when it launches in early 2014.
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Urbane + Gallant’s Mission

Urbane + Gallant’s (U+G) mission is to create ethical fashion that cultivates lifestyles of authentic 
masculinity among modern day men.  U+G seeks to do this through products that make impact in 
specific social issues that find its origins in men who are confused about what it means to live out 
urbane and gallant lives.  

This confusion lies in the understanding that there are few fathers and positive male role models who 
exemplify masculinity in a way that encourages boys to aspire to take on responsibility pursuing a 
mission that cultivates positive change and impact in our cities, communities, and families.  Boys grow 
up dreaming about working within a unit or team towards something so grand that it saves or changes 
the world, but there are few opportunities today that give our boys and young men this chance.  
U+G seeks to be this chance and example for men to pursue a mission that goes beyond the self 
and to join a movement of other men striving and sacrificing for the same goal.  While on mission, 
young men are taking the first steps living out urbane and gallant lives.  All current U+G products are 
specifically designed, produced, and sold in a way that encourages men to be on mission to combat 
global human trafficking, which includes labor trafficking and sex trafficking.

U+G seeks to make impact in this particular area because this issue exists as a result of men believing 
it is okay to exploit other human beings for profit, whether through slave labor or commercial sex.  An 
urbane and gallant man would do the opposite: sacrificing his strengths and abilities to see others 
around him profit and thrive.  If it is the men who feed and contribute to the demand for migrant or 
domestic workers at ever decreasing costs, then it will be the men who end that demand.  If it is the 
men who feed and contribute to the demand for sex with boys, girls, and women at ever decreasing 
costs, then it will be the men who stand up and end that demand.

To do this, U+G partners and works with suppliers and non-profit organizations (NPOs) who operate 
specifically in rescue operations, rehabilitation services, and provision of training, education, and 
employment for survivors.  Beneficial impact is passed from the customer to these survivors when each 
customer purchases a U+G product that is manufactured by a survivor, providing her with an income, 
shelter, a sense of community, and an education.  In participating in this, every man is sacrificing what 
is his to see someone else thrive and profit as urbane and gallant men do.  

As more men practice doing this, we will see a slow but sure change in cultural understanding of what it 
means to be a man—an Urbane + Gallant Man.

If it is the men who feed and contribute to the demand for sex with boys, 
girls, and women at ever decreasing costs, then it will be the men who stand 
up and end that demand.
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A Growing Movement

Today, there is a growing community of more than 900 Certified B Corps from 29 countries 
and 60 industries working together toward one unifying goal: to redefine success in business 
to create prosperous corporations that act with conscience. As of December 2013, twenty of 
the fifty States have introduced Benefit Corporation legislation into state law in the spirit of 
social innovation. California was among the first to incorporate legislation, joining the growing 
movement to develop legal frameworks that accommodate the needs of social entrepreneurs 
and established organizations.

Transparency

Benefit Corporation legislation offers companies legal independence from the profit driven 
model. The B Corp status sends a powerful message to stakeholders, employees, business 
partners and consumers about their company and how they conduct business. How a 
company treats their employees, who they purchase raw materials from and how they run their 
operation are becoming important differentiators in both business-to-business and business-
to-consumer relationships. The key to a movement’s success is to create a growing consumer 
demand for responsible commerce, which in turn benefits society.

Now this movement cannot grow unless it is adopted and supported by the leaders and 
owners of each business.  For U+G, its owners—Andrew M. Park, Vina Lee, and David 
Choi—all tremendously support cultivating this company to create a general public benefit to 
society as well as for shareholders.  Their hearts, values, and mission align with the Benefit 
Corporation legislation and B Corp certification movement.  

A benefit corporation is a new class of business, a 
legal entity that is required by law to create a general 
benefit for society as well as for shareholders. Benefit 
corporations must create a material positive impact on 
society, and consider how their decisions affect their 
employees, community, and the environment.

“Fiduciary duty” for benefit corporations must include 
non-financial interests, such as social benefit, 
employee and supplier concerns, and environmental 
impact.  All Benefit Corporations must publicly report 
on their social and environmental performances using 
established third-party standards.

What is a Benefit Corporation?
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Impact
Assessment*
117 points

Governance
14.3 points

Transparency
3.7 points

Corporate 
Accountability
10.6 points

Worker Ownership
2.0 points

Work Environment
7.0 points 

Compensation, 
Benefits & Training
8.4 points

Outputs
7.7 points

Land, Office, Plant
9.3 points

Inputs
12.5 points

Suppliers & 
Transporation 
N/A

Job Creation
1.5 points

Diversity
2.2 points

Local Involvement
2.3 points

Civic Engagement:
9.4 points

Suppliers & 
Distributors
24.7 points

Environmental 
Practices

Community 
Practices

Workers
14.3 points

Community
40.1 points

Environment
29.5 points

Serving Those in 
Need
0.0 points

Community 
Products & 
Services

*U+G’s final Impact Assessment score is subject to change.

• 

• 

Measuring Process

B Lab is a highly regarded non-profit organization, with years of 
experience in evaluating and measuring the social and environmental 
impact of benefit corporations. U+G chose B Lab in 2013, to begin 
evaluating its impact and how its practices compare to fellow social 
enterprises. B Lab publishes their findings and evaluation in the form of 
an Impact Report, which assesses business practice against measures 
of social, environmental performance, accountability, and transparency.

U+G is particularly special because it has the opportunity to start as a 
benefit corporation, matching its practices with its mission and values.  
When U+G was in its earliest stages, the management team knew 
U+G had to be a part of the B Corp movement in Los Angeles.  B-Lab 
was legitimizing and certifying the impact and good work U+G was 
set up to do from the very beginning, so it was a natural next step to 
become certified by B Lab with its third party standard when the time 
is right.  We are so excited and proud that, as business operations 
continue to be built and established, U+G already has in place a system 
of accountability and guidelines that obligate the corporation to make 
business decisions that create general public benefit while also building 
shareholder value. 

There is no organizational connection between U+G and the B Lab. 
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Because U+G did not have 6 months of revenue and was not able to be certified by B Lab, U+G 
was unable to pursue a general public benefit in 2013.  In addition, U+G was not able to pursue 
our specific public benefit because we were not in business during that year.  However, we are 
excited to be set up to pursue both a general public benefit and our specific public benefit when 
our business launches early 2014. 

These are the particular areas in 2014 we are set up to make specific impact in through the sale of 
our pocket squares, The Wilberforce.  

Social Impact
#  of education each HT survivor received 
# of HT survivors employed
Double the income each survivor would typically receive at a factory 

Environtmental Impact
Yards of organic cotton fabric

Impact

it’s more than our products, it’s what we can 
provide for people through our products

“
”
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Proudly Partnered With Thank You For Your Support 
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urbane + gallant
Subscribe at www.urbanegallant.com

facebook.com/UrbaneGallant

@UrbaneGallant

@UrbaneGallant
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http://urbanegallant.com/
http://urbanegallant.com/
https://www.facebook.com/UrbaneGallant
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