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Kering’s 2015 Focus:
Fixing Gucci, Puma

By JOELLE DIDERICH

PARIS — Kering is putting acquisitions on hold as
It focuses on turning around its struggling cash cow
luxury brand Gucci and sportswear maker Puma.
. — . -— ) “We will not make any acquisitions this year and
WEDNESDAY FREERTRR YR SaLsh NaNY e ATLTIATT o we will focus all our efforts on organic growth,”
' ik - Francois-Henri Pinault, the group’s chairman and
chief executive officer, said at a press conference de-
tailing its 2014 results, which saw a 5 percent dive in
operating profits on a 4 percent increase in revenues.
“I consider that my portfolio today is more or less ide-
ally positioned in the different market segments with
growth potential,” he added.

Despite a slight improvement in the fourth quar-
ter, Gucci ended the year with revenues down 1.8 per-
cent at 3.5 billion euros, or $4.65 billion. The brand
enjoyed positive sales inJapan and the United States
but faltered in Europe and the Asia-Pacific region,
where antidemocracy protests strangled tourist flows
to Hong Kong and Macau 1n the fourth quarter.

As analysts expressed skepticism about any quick
fix, Pinault promised a turnaround as early as the
second half of 2015, noting that Gueci’'s new ceo,
Marco Bizzarri, and creative director, Alessandro
Michele, were working to revamp the brand’s product
offering, communications and stores.

“These are initiatives that will last a long time,
but the results will already be very tangible in the
second semester. It won't take three years,” he said,
predicting the brand would return to “normalized”
growth this year.

“A brand like Gucei should be able to at least enjoy
the same growth as the worldwide market for luxury,
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Mﬁ“ COLLECTIONS + . . | LAS VEGAS — MAGIC continues to expand its reach.
o : '?L?"”i ‘ l'l"'qi g ¥ UBM Advanstar, producer of MAGIC
NEYY JILEY b A Marketplace, has entered into a strategic alliance
FALL 2015 ¥4 4 with Eurovet-Curvexpo that will bring the women’s
$ | lingerie and swimwear show into the MAGIC fold
beginning in August.

Under the terms of the deal, CurveNV at MAGIC
will relocate its show from the Venetian's Convention
Center space to the central hall at the Las Vegas
Convention Center, adjacent to the WWDMAGIC
show. CurveNV at MAGIC will be held twice a year, in
August and February, and will significantly increase
the amount of lingerie and swimwear available to re-
tailers shopping the Las Vegas market

The first edition of the event will be held Aug. 17 to 19.

The deal was revealed on the opening day of the
MAGIC Marketplace shows here Tuesday, where the
mood was upbeat amid the busy exhibition halls. As
for ear!y trends, activewear and loungewear continue
to Finmmate the market. Key items included bodysuits
skirts, fleece, French terry knit joggers, lounge pants'
cocoon apd pullover sweaters, and cardigans, while ai
the existing Curve show, several brands introduced ex-
panded loungewear and sleepwear groups.

Although some East Coast buyers struggled to get
to Vegas because of winter storms. the retailers who
were In attendance were optimistic, given a strong

holiday season, good early spring recoi
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