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Winning Golf

“PICK A TARGET”

by Doug Hendricks

Golf is definitely a game of targets. From the tee, your goal is the
fairway, from the fairway it’s the green, when

pitching it could be a 15 ft. circle around the pin, when chipping it may
be a 5 ft. circle and when putting it’s usually the cup. The key point o
is that “great players” always have specific targets. Unfortunately, for W”_""ng GOIf !’artners

most amateurs, the GOLF BALL is their target. Placing your focus on with Infiniti in 2012

the ball restrl.cts the fEIll. motion that is required to hit the bafll df)wn Winning Golfis thrilled to announce that our
your target line and finish properly. Remember, the golf swing is a «weekly champion” will have the opportunity
full circle and the goal is not to hit “to the ball” but “through the \ to drive home this season in a brand new 2012
ball”. Whether I’m hitting a full shot, pitching, chipping or &fmm JX. All our champion has to do is “hole

nutting, my focus is on a specific target. Remember, out” from 90 feet! Gf"gz Luck to our 2012
the golf ball is NOT your TARGET! Winning Golf Champions.
Now go practice your motion!
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Partners in 2012

Title Sponsor
- - ] AP A -
Winning Golf Host Courses in 2012 SAP America
Bulle Rock C.C. Applecross C.C. Infiniti of Ardmore
French Creek G.C. Twisted Dune G.C. :
Radley Run C.C. White Clay Creek C.C. Music Sponsor
Billy Mac
Media Sponsor
The Women'’s Journal,
H = h I = ht f Chester County
I g I g s 0 Prize Sponsors
Adams Golf Desmond Hotel
W l n n l n Go I f Cleveland Golf Sun Mountain
Srixon ProForma
PJ. Whelihan’s SeeMore Putters
Greg Norman Golf Fuel
: Collection FootJoy
Winston Leather SKiz

Winning Golf is proud and thankful to be associated

with these “first class” companies!
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