
 

Key issues: 
WWDC: a quiet revolution will chip away at iOS’s garden walls    2 
TMF Live: NFV a catalyst for OSS transformation – but not just yet    8 
Broadcom latest casualty of vicious cellular modem market   12 
 

Comment: 
The Big Three – and Tizen - scramble for the smart home    15 
The timing is awful, but Sprint likely to bid for T-Mobile     19 
TM Forum Live: Big data analytics get closer to the radio     21 
WWDC: Apple takes the shackles off third party browsers in iOS 8   23 
Juniper resuscitates WLAN efforts with Aruba deal     25 
Liberty poised to pounce when Europe’s cellcos consolidate   26 
Google may add satellites to its internet balloons and drones   29 
M-commerce battle royal brews in China      31 
 

Start-Up Watch: 
Cheaper Cloud-RAN and ‘radio as a service’ – big claims from Phluido  32 
 

4G Watch: 
Reliance adds TV content and fifth tower deal to 4G plan; Taiwan gets world’s first 
LTE service in APT700 band        33 
 

IoT Watch: 
Samsung mounts mobile health challenge; Marvell and MediaTek expand IoT plat-
forms            35 
 

WiFi Watch: 
The future of wireless - BandwidthX gets close to CableLabs   37 
 

Operator Watch:  
Cellwize brings virtualization to SON       39 

 

Devices and Components: 
Samsung leverages advanced displays for new alliances    39 

     In-depth analysis of WLan, cellular and broadband wireless markets  

Copyright Rethink Technology Research 2014  

Volume 12, issue 7 
June 5 2014  



 2                                                       Copyright Rethink Technology Research 2014 

 

 

Apple’s annual WWDC developer conference still has plenty of 
razzmatazz and media attention, but the staged set-pieces feel 
more forced and the tone is, overall more sober. This is not just 
because CEO Tim Cook lacks the grand ringmaster style of his in-
imitable predecessor Steve Jobs when it comes to spectacle. Less 
superficially, it is a sign of a new Apple. 
 
An Apple whose share price has been under pressure for a year 
(though it is still the world’s most valuable company); whose re-
cent products have been criticized for lack of innovation and 
magic (though they still sell in droves); whose core mobile busi-
ness models, based around native apps and a tightly walled gar-
den, are looking old-fashioned in a world of cloud services, 
streaming and openness. 
 
Apple, then, has a big adjustment to make. It needs to make diffi-
cult decisions about how far it can embrace openness and the 
cloud, without losing its differentiation; how far to chase low cost 
volumes at the expense of premium brand value; whether it 
needs an Apple device for every purpose, or whether it should 
rely on partners to expand into new markets like the internet of 
things (IoT). The past few years, even when Jobs was still at the 
helm, have shown few signs of strong strategies being formu-
lated, which has helped knock confidence in Apple. 
 
But this WWDC was different. There were no new devices, but 
plenty of signs of significant changes to come, notably more open-
ness in iOS,  more convergence with OS X, and some indications of 
how Apple will handle the cloud and IoT. And it really did live up 
to its name – as a developer conference, not a corporate market-
ing shindig. That was a sign, in itself, of Apple responding to the 
pressures it is under and acknowledging the need to listen to its 
developers and modernize its platform for a web-based age. 
 
There is little innovation left to make in handset hardware de-
sign, and mobile device edge is becoming more about software 
and services than ever. That will be even more true in the IoT, 
where most connected devices will be cheap and unobtrusive, not 
high value and branded – while others, like cars, will be firmly 
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