Vintage cool in the capital
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hiem miost people think
abaut Dittawa’s fashion
senae, "culting edge”
doesn’t coome b mind.
Mol Lo say that the t':lpllunl doean't
have its aesthetic strengths — take
Governor-General Michaglle jean,
wihose love of Canadinn fahion
has become part of her public im-
age. Or the wedding govwns of Just-
na MeCaffrey, whose Sussex Dyive
flagship produces couture for
weommien around the globe (and
ance, even, a litergical vestmient
for Popee bahn Panl 10, But whien it
coumes bo the city's maost fammdnas
shopping, one word usually comes
to rmknd: traditional.
There's the Rideau Centre, per-
haps more noteworthy for its poox-

ity to the canal than the collec-
thon of mall chain stores inside. O
By'Ward Market — which must be
respected for its status as one of
Canada’s first public markets, and
is good for groceries and regional
specialties, sich as maphe syTup,
bt o bk il & |:|:|h..'|.|1p-ni||lmrr|1 b
it comes to original souvenins,

A couple of Il ks away, how-
wver, bl il in la Basse-Ville | Low-
er Town) nelghbourhood. a nesw
independent fashbon scene is
thiriving. Although it has some of
thie Montreal Bashion industry’s
spunky nature and Toponios com-
miercial bent, it's uniguely itsel] —
and seemingly refleces Chitawa, a
place that is, after all, accustomed
Lo COmromise

“Wie're a commuandiy. expladns
Katie Frappber, one of the owmners
af Victodre, a pretty, well-stocked
boutigue on Dalhoushe Street.
Among Oitawa's independent bou-
tiques — Victoire is located along a
strip of one-of-a-kind stores — the
shopkeepers ornganize evening
evenits for charity, and they cheer-
Tully send customers o one anath- |
er; mosl have MySpace pages, amwd
they link to each ather

In sorme ways, Victolre (238 Dal-
houshe 52, 613-321- 1550
W, myspace. oo/ victolrebsou-

= ok

1L el i T GO A Al

Victoire, a pretty shop on Dalhousie Street, carrles local designers, as
well as interesting labels [rom across Cansda and the United States,

thgque) feels like o big sister to them
all. Iy carries lscal designers, bat
presents them in context within-
teresting labels from across Cana
dla mnal thie Ulnvited) Seates 18 all re-

| sutlts in an authoritative guide o

sivle: There are even related vin-
tage pleces, such as handbags and
costume pewellery.

Mext dhisor, 19 Milk (234 Dalhoas-

e 5, 6]13-THS-6455; www.mys
pace.com/ thearimilkshop) takes
miore of a one-of- the-boys ap-
proach (and it has guy's clothes, in
the ferm of cool shors and tees.)
For women, i ollers advlike skat
er-wenr, such as o sweater thal
wioklld ot lonk out ol place in The
T Caidzbi, while coliodan, wilth a
Erecn-and-hlack ennis siripe
The store that's most conven-
tionally feminine is Amose (246
Dalhousie 54, 613-562-2234;
v umuschowtique.oom). It of-
fers m tasteful survey of the trends

| you might find in magazines this

spring: cotion sundresses by the
relativedy afordable Ted Baker line,
sexy=hut-good -quality Mura stock-
inggs, and one-of-a-kind pleces,
such as a wodl sweater with a twist
{a cardkgan that opens at the back).
In general, Oitawa style is femi-
aine, with an edge. Whiere Montne-
al might show up in tight jeans and
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My souvenir

This leaiher purse from Viciolne
was & sieal ot $14.

{eeds maore thoughifalky cur wlieed
thian you might expect. For in-
stance, wihen (8 the last time that
you saw an entire collection of eye-
glasses cases, wallets and passpeaort

| halkders in Guech primis

high-heeled boois, and Tomnio in |

its all black, slighthy gothic uniform,
(itowa nover pushes the envelope
toa far in any direction. |1 (eeds aled-
fshinned and mmantic rather
thamn inanic

Mowhere is that mone clear than
at Aunt Olive's (209 Gilmour, 613-
SE5-0506; Wil myspace.com/
crankvjumblees). In contrast to the
buzz that surrounded §s recent

| mpening, the mom s a small, leid

hack cafid with Formica tahles, the
mienus made out of ald pulp paper-
hacks, On the walls and in the
back, then's a selection 1:['!.'L|1I.l|.';4.'
clothing and accessories, b it

I'he city's appreciation for fine
vintage items might have been
bl peeed by Ormmngges (145 York 5L,
B13-T31-5550), o store ke o other
in the country if not the workd.
Many vintag shogs can fieee] amni-
chironistic and disorbenting, a clash
between contemporary digs and
oild Amsds. This onee, which is nes-
thed imto the first floor of a 1970s
aparment high-rise, is a faniastic
shiwcase — like siepping into Aus
tin Poweers's mimcl. Here is the vin
iage that you've always wanled o
finek: o st ol oo with the tghits
it in (very Bactory Girf), an T EE-
nal Mayboy Playmate jigsaw puzele
[S45), & akin printed with Uhe word
“LEWE® in the same font as Robern
Indh@inas joanke | 566 & IJ||:II:I.H'I:' [1i}
Philadelphia. The shop has a fol-
lovwwing amaong the young and old
— [ fact, pan Rivers recenthy
cleared oui the jewellery selection

Oange is masterminded by Syl-
wie Poitevin, who doesn il come
Luiely to these clothes as o trend —
sl ::|.l,"|.1'|' stnpped wearnng them
wihien they werne first released.
What's the secret o great siyvle that
lasts? 1 don'i like vulgarity,” she
says. “And | can’t stand mediocrity.”
You could say the same of rasch of
Outaw, these days
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