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MAKING 
DOLLS WITH A 
DIFFERENCE
Brand consultant turned social entrepreneur 
Sahar Wahbeh is bringing back meaning to toys, 
one handmade doll at a time. 

BY NAUSHEEN NOOR

hile spending the holidays with family 
in Virginia, Sahar Wahbeh, a Palestian-
American based in Dubai, wanted to give 
her daughter Neeva a unique gi! that would 

be iconic of her childhood. 
“Everyone has that teddy bear, doll or thing that reminds 

them of their childhood. I looked and I couldn’t "nd anything 
that really captured my heart and her spirit. So, I decided to 
make one myself.”

She bought some fabric, pulled out her mother’s 1960’s 
Singer sewing machine, propped it on an old ping pong table 
in the basement, and started work. What emerged was a dainty 
and sophisticated rag doll with almond shaped eyes and a 
rosebud mouth—the very "rst Dumyé doll.

Two years later, in June of this year, Sahar launched Dumye.
com, an online shop that sells these “dolls with a purpose.” 
For every doll purchased, Dumyé gi!s a doll kit to an orphan 
in need, enabling them to make it their own through an art 
workshop. She has donated to schools in Africa and will soon 
kick o# in the Middle East for children a#ected by the con$icts 
in Syria, Egypt and Palestine. 

“Really, that’s what I’m waiting for. I’m excited to meet 
these little children and bring them a little sunshine,” says 
Sahar. “Not just in the doll but more so in the creation of the 

doll.  It’s an exercise in creative expression, the ability to control 
a piece of their world,” she explains.

Sahar’s journey to social entrepreneurship is unique.  She was 
working in New York as a graphic designer with high-pro"le 
clients such as Estee Lauder and Johnson & Johnson when she 
met her husband, Firas, who was in the city on a business trip. A 
whirlwind romance followed and a year later she moved to Dubai.  

She continued to work in Dubai as a brand consultant a!er 
her daughter Neeva was born in 2010.  She spent her free time 

cra!ing dolls for friends and family, quickly realized that her 
heart was more in doll making than brand consulting.  

The decision to leave her day job was di%cult, but the unique 
opportunity to not only share her values with her daughter 
but also live them proved persuasive. 

“This calling had been sitting in my headspace for some 
time and I think becoming a mother gave me the courage to 
explore it. If I didn’t have the courage to ful"ll my potential, 
how could I ask her to? If I wasn’t willing to try and make a 
positive di#erence in this crazy world, how could I ask her to? 
If I wasn’t willing to put my values above pro"t, how could 
I ask her to?”

Sahar now spends her days hand making each doll for 
Dumyé  (which means ‘doll’ in Arabic). Every detail, from 

are stu#ed with a sustainable corn "ber, which is also washable. 
The felt for the hair is fashioned out of 100% post-consumer 
plastic. The clothes are made from various cottons. 

Sahar calls this design ethos “karmic goodness,” a set of values 
that "lters down to their everyday lives. “One of the things 
that really excited me about becoming a designer was that I felt 
like it gave me the power to shape our culture for the better,” 
explains Sahar.

Another unique element of the doll is the “purpose pocket,” 
a handwritten customized note from the buyer for the receiver 
which is tucked into the doll. Writing these for each doll allows 
Sahar to be privy to some very precious moments in people’s 
lives.  One note, written to an adult friend battling cancer, 
moved Sahar to tears. The buyer said the doll reminded her of 

the intricate hairdos to the bows on the feet is indicative of their 
extraordinary cra!smanship. The dolls are customizable—one 
can choose the hairstyle, complexion, eye color and out"t 
from a rather fashionable wardrobe that changes each season. 
They are created from carefully sourced ethically produced 
materials. The body is composed of 100% organic muslin. 
Sahar hand dyes the cloth using organic plant dyes to achieve 
the di#erent complexions, a process that takes 5 days. They 

her friend’s grace. 
“I am so humbled. I love the stories of where these dolls are 

going, what they’re doing to people, what they mean.” So far 
orders have come from as far-$ung places as Los Angeles and 
Sydney.  

Dumyé  will be exhibiting at the Fashion Forward pop-up 
shop from October 15-18. The new collection of dolls will be 
revealed along with some winter accessories.

"I AM SO HUMBLED. 
I LOVE THE STORIES OF 
WHERE THESE DOLLS ARE 
GOING, WHAT THEY’RE 
DOING TO PEOPLE, WHAT 
THEY MEAN."

The Dumye dolls that will be 
shipped to orphanages where 
the children can design them 
in art workshops.

Sahar and her daughter, Neeva


