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Q&A: GAbby SAbhArwAl lAuncheS FirSt 
SwimweAr collection
A search for a stylish swimsuit at an affordable price to wear on 
vacation in St. Thomas led Gabby Sabharwal into the world of 
swimwear design. She says she had always been drawn to the colorful 
prints of Missoni and the sleek silhouettes of Eres bikinis, but not the 
hefty price tags that came with them. Sabharwal, a publicist-turned-
swimwear designer, described swimsuits in her price range by ViX, J. 
Crew, H&M, Ella Moss, Splendid and American Apparel as plentiful 
but “ordinary.” And she knew that she could most likely count on 
seeing someone else wearing the same style. So she embarked on 
a mission to create a collection of swimwear that appealed to both 
her aesthetics and pocketbook. Sabharwal said her first swimwear 
line for spring will be available at specialty boutiques such as 
Dagny & Barstow and Creatures of Comfort in Manhattan, Tennet 
in Southampton, N.Y., and three Madison shops in California — Los 
Angeles, Malibu and Beverly Hills. The line will also be sold on her 
soon-to-be-launched e-commerce site, ShopGiejo.com.

Here, the story of an up-and-coming swimwear designer.
 
WWD: How did you get started?

Gabby Sabharwal: I always knew I wanted to be in fashion and make my mark on the industry. I aspired to be 
a designer but since I didn’t know how to draw too well and after taking a few unsuccessful attempts at sewing 
lessons, I thought it would be an impossible feat. Instead I took a job in public relations. I think it may have been 
the best thing I could have ever done. It prepared me for this role, to start my own company. I have been able 
to gain perspective from the inside out. I know both sides of the industry because not only do I work closely 
with the designers during their process, I watch the sales and strategize how to market the product and see 
how the press receives it, which is really interesting.…Through my career as a publicist I have been fortunate to 
work with a lot of talented and inspiring designers on a daily basis. Gaby Basora of Tucker suggested a place in 
the Garment District where I could have some suits made quite simply and inexpensively. I think that was really 
the beginning. Her confidence in my personal aesthetic and ability to design was the catalyst for me to take the 
next step and make this more than just a few suits for myself, but an actual collection. Before then it was always 
an idea.
 
What happened next?

Gaby told me that I could go to the Garment District and find someone that could make my samples. I was so 
relieved to learn that not all designers know how to sew. After endless searches, I came across a woman in the 
Garment District. I called her, explained what I wanted and set up an appointment. She told me that I needed 
to bring all of the materials and sketches, so I started to pull everything together. After tirelessly searching 
for the right place to source fabric, and taking countless meetings with fabric houses in the city, I was able to 
find the fabric I wanted to use. I went to my source to make the samples with what I thought was everything, 
but there were some things I didn’t think about, like elastic and cups for the bra top. She sent me around the 



Garment District to the places she knew and the store owners there also directed me to different places.

I also reached out to some of my friends in production and sales that I had met through the designers I worked 
with, and they were able to help as well. That is how I found my production facility in New Jersey. Finding these 
places was the hardest step, but I was also really fortunate that everyone seemed to want to help me since 
designers are usually secretive of their sources, which is understandable. 

Please describe your aesthetics and the look of the collection.

The collection reflects my own personal style. I love to layer and mix and 
match patterns and textures when I dress and I kept that in mind when 
choosing the fabrics and prints for my suits.

Of course, the colors were equally important but the fabrics were where 
my story began. I knew I wouldn’t be satisfied with standard solid color 
nylon. They had to be different and stand apart from what was on the 
market. I made suits that I would wear, or the giejo girl would wear. They 
are not overtly sexy or over the top. They are trendy and interesting — 
fashion-forward without trying too hard. My suits make a statement but are 
simple and flattering.

Another important aspect in my collection was to create multiple looks 
with a limited amount of pieces. This stems from my original design 
inspiration and the ability to mix and match prints. I love the idea of having 
options because not only can you get multiple wears but you can also 
make something our own. This really allows my customer create her own 
style, another key element to the giejo girl.

I wanted to create a collection that was smart for sunbathing and that girls 
would feel comfortable in. I was never into suits that are over the top or 
just too flashy, I feel like we are over the days of sparkles, rhinestones and 
all of the extra stuff. Once I started telling my friends about my collection, 
I also asked for their input of what they felt was missing from the market. 
The silhouettesI chose were a careful decision based on information I 
gathered from women in my target market, on top of the fact that I wanted 
to make something that was missing in the current swim market. All of the 
straps on my suits are removable so you can sunbathe without having to 
worry about tying up your top or falling out. They also have underwire for 
extra support for those with a larger bust line, and for those of us who are 
not as blessed, the underwire actually does a nice job of adding a little 
shape.

How did you choose the prints for the collection?

I love wearing stripes so I knew there would definitely be a stripe in the 
collection. But what I like about my stripe is that it’s really not nautical 
at all. The other prints complement the stripe and take it away from the initial nautical aesthetic to make it 
something more fun and unique. As for the prints, I did what every designer would, I went to fabric vendors of 
course, and I chose fabrics and made an inspiration board. I started to eliminate the ones that didn’t work from 
the board and kept moving them around to create a story. I also looked to the trends on the runway. I really 



wanted to create fashion-forward swim that could work to create an entire look.
After I had nailed down the final fabrics that I wanted to use, I was moving them from the board to my coffee 
table. I literally used to just move them around all day every day for weeks. One day, I was getting frustrated 
trying to figure out which to eliminate because I knew I had to pick six to keep with the number of pieces in the 
collection. The initial idea for the line was six pieces that would each have a different print. But, then I threw 
them on the coffee table and they landed on top of each other in a crisscross motif and the other two side-by-
side. It was like the bells started ringing and I thought this looks really great together. I had never seen a suit 
with mixed prints like that and thought this is it. I just wanted them to be really different and that’s how it came 
together.
 
What is the wholesale range of your collection?

The Striped Butterfly Bandeau is $42, the Floral Bra Top is $47, and the Triangle Tie Top, $43. Mixed High-Waist 
Bottoms are $37, a Mixed Boy Brief, $38, and a Classic Bottom, $33. The Cover-Up is $82.

What is planned for next season?

I am definitely sticking with swimwear and my core silhouettes, but also plan to add in four new styles. And of 
course, there will be new prints and colors. I love one-pieces, there is something about them that looks so chic. 
I’m hoping to do something really creative and different with a one-piece as well as a few more transitional cover-
ups. I was really inspired by the neon-juxtaposed-to-muted [color] trends that I saw on the runway this past 
season. I am also going to experiment with creating my own prints, and layering fabrics, which I am really excited 
about.


