
THE HORSE BEHIND THE BRAND:

Sara Griot of                 
O’Shaughnessey

Many know Sara Griot as  

the founder of O’Shaughnessey, 

a fine equestrian apparel 

brand. Sara’s talent as a 

designer and businesswoman 

is elegantly showcased in 

O’Shaugnessey’s line of  

timeless yet modern 

handcrafted show apparel. 

Here, Sara tells Equestrian 

Culture the lesser known 

story of her life growing 

up with horses, of her first 

horse Spaghetti, and her 

riding adventures with the 

“Lemonade Brigade”.
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WHAT IS YOUR EARLIEST HORSE RELATED MEMORY? 
My earliest horse related memory is taking riding lessons on a Welsh pony 
named Archie, he was a chestnut. I don’t recall how I talked my parents 
into this, as there were five kids in the family, but it was just the beginning 
of a lifelong passion. 
 
HOW LARGE A ROLE DID HORSES AND RIDING PLAY IN YOUR LIFE 
WHEN YOU WERE GROWING UP? 
Horses played a major role in my life when I was growing up. We moved to an 
equestrian community when I was 9 years old. It had horses, stables and trails 
everywhere. I was in heaven, but my mom and dad knew they were in trouble! 
 
DID YOU HAVE A HORSE OR PONY GROWING UP? 
I got my first horse when I was 10 years old. He was a 17.2 hand chestnut 
named Spaghetti. He was 18 years old and I loved him. I showed him in a few 
shows, but mostly took lessons, rode the trails, and really learned to ride. 
 
HOW LONG WAS HE IN YOUR LIFE?  
Spaghetti was in my life for 3 years, he was very arthritic and needed to do 
less, mostly live in a pasture, and I was ready for a more challenging horse 
that I could show. But when the day came for him to leave, as he was very 
arthritic, it was very sad. He stuck his head out the side window to look as 
they drove away. Fortunately he was retired at the home of a family friend, 
so I could visit him when I wanted.
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WHAT WAS THE MOST 
MEMORABLE EXPERIENCE YOU 
SHARED WITH SPAGHETTI? 
The most memorable experience 
I shared with Spaghetti was when 
I rode with a group of my friends 
into town for the first time. There 
was a hitching post in the center  
of town and we tied our horses 
there so we could go and buy 
candy at the drugstore. Then we 
rode home. We called ourselves 
the “Lemonade Brigade”. 
 
WHAT WERE HIS BEST TRAITS? 
Spaghetti’s most memorable traits 
were his patience and kindness with 
me, as I groomed him relentlessly...
plus his rocking horse canter. 
 
TELL US ABOUT THE HORSES 
YOU OWN NOW AND THE TYPE OF 
RIDING YOU DO. 
I own a Dutch Warmblood named 
Rambo, who is currently turned 
out due to a chronic injury. I also 
half lease a thoroughbred that I 
fox hunt and trail ride on. I take an 
occasional jumping lesson on my 
daughter’s equitation horse, Conor. 
 
HOW HAS HORSE OWNERSHIP 
SHAPED AND INSPIRED YOU? 
Horse ownership has shaped me 
in many ways. From a young age 
I learned compassion, tenacity, 
teamwork, sportsmanship and 
an abundance of confidence. All 
of these qualities have served me 
in my life and in business. Many 
times, inspiration comes during the 
satisfaction following a ride through 
the woods, when your mind is clear 
and everything is calm.
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IN WHAT WAYS DID HORSE OWNERSHIP INSPIRE YOU TO FOUND 
O’SHAUGHNESSEY? HAVE PARTICULAR HORSES OR EXPERIENCES 
INFORMED SPECIFIC BUSINESS DECISIONS? 
Horse ownership inspired me to found O’Shaughnessey because I was 
always looking for comfortable yet stylish and functional clothing to ride 
in. I love beautiful fabrics and color, something that to me was absent in 
the market. So my goal was to combine all those components and hope to 
create a garment that not only worked for the equestrian community, but 
also extended out to the greater population. Horse ownership has affected 
my business decisions by teaching me patience and the ability to listen and 
respect others. 
 
WHAT INSPIRES YOU TODAY? 
I’m inspired by a passion for creating clothing that meets the challenges of 
a sport that demands functionality as well as style and fit. Combining my 
love of color, texture, and elegant, clean lines is also very rewarding to me.
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Recently O’Shaughnessey collaborated 

with Molly Knott, editor of the equestrian 

fashion and lifestyle blog Dappled Grey.  

Collectively, Sara Griot, O’Shaughnessey 

creative director Juliet Sander and 

Molly Knott created “OS + DG”, a new 

equestrian chic spectator wear collection 

inspired by the classic and iconic show 

shirts and jackets sported in the hunter 

and jumper rings.

HOW DID THE OS+DG COLLABORATION BEGIN? 
Juliet Sander: After returning from the January 
AETA show, Sara and I felt encouraged to pursue 
spectator styles with O’Shaughnessey—what to 
wear when not riding, and sometimes to be worn 
riding—and came up with the idea to collaborate 
with a blogger with a great eye for style to design 
a capsule collection. The collaboration idea was 
inspired by the collaborations I’ve been seeing 
for years going on between fashion brands and 
bloggers or stylists. I asked Sara who would be her 
top pick to collaborate with, and without hesitating 
she said Dappled Grey. We contacted Molly Knott to 
see if she might be interested, expecting nothing, 
but we were thrilled when she immediately agreed 
and couldn’t wait to get started.

Molly Knott: I was thinking about doing 
something like this when Sara Griot from 
O’Shaughnessey approached me. It was very 
flattering and I felt like it was meant to be!

WHO PLAYED WHAT ROLE IN THE 
COLLABORATION PROCESS? 
JS: Molly’s role was primarily to take the 
customers perspective on what stylish riders 
would want if they could create their dream 
garment, as well as work closely with Sara on 
designing the styles. Sara’s role was to lead 
the design process, sketch ideas, and decide 
what actually could be made and what makes 
for a well-designed garment. Once we settled 
on the final designs, Sara pursued locating 
fabrics, trim and findings, and worked closely 
with the sample-maker to produce the styles. 
My role was to guide the conversations and 
keep communications up to date. I drafted the 
creative brief from our initial conversation and 
kept an eye on the timeline so we could launch 
for summer. I also worked closely with our 
graphic designer to brand the collaboration and 
art, and directed and produced the photoshoot 
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to ensure the quality was high and in-line with 
both brands. Molly and I also collaborated 
heavily on how we wanted to promote the 
collaboration, both on dappledgrey.com and 
O’Shaughnessey’s social media and website. 

HOW WERE STYLES & MATERIALS CHOSEN? 
JS: The styles were chosen based on what stylish 
riders would want if they could create their 
dream garment. What did we as riders always 
want but could never quite find? Then we set out 
to perfect those pieces. We knew we wanted The 
Flynn Jacket to be lightweight, easy to pack, easy 
to maintain, as well as made of a favorite, classic 
fabric—quilted nylon the natural choice. The 
Spectator Shirt was inspired by how stylish riders 
wear their show collars open. We wanted it to 
also work well under the Flynn Jacket or another 

type of jacket or sweater. We wanted something 
classic, versatile and crisp. A soft, stretch cotton 
was the clear choice.

WHAT WAS THE MOST REWARDING ASPECT 
OF COLLABORATING ON THIS COLLECTION? 
JS: The creation of something new for sure…
seeing something start with the spark of an 
idea—is this possible?—to a full capsule collection 
photographed and merchandised on our site 
and having people order it! And to hear those 
little comments here and there at the end of our 
(sometimes long) conversations—“I’m so excited 
we’re doing this, it’s going to be soooo good.”

MK: Taking the feedback I receive from readers 
and translating it to items they can wear and love.
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Follow O’Shaughnessey:  WEBSITE  •  FACEBOOK  •  TWITTER  
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