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FAMILY CIRCLE STADIUM TO DEPLOY NEW TECHNOLOGY  
TO CRACKDOWN ON FAKE IDS 

Miller Lite and Reyes Beverage Group Partner with Venue to Launch Responsibility Campaign 
at Lumineers Concert Friday, June 14 

 
Family Circle Stadium, in partnership with Miller Lite and Lee Distributors, a Reyes Beverage Group 
company, will kick-off its summer concert series by deploying new technology from Bar & Club Stats that 
helps staff better detect fake forms of identification. The software, which is currently used by more than 
250 venues nationwide, will be deployed for the first time at Family Circle during the Lumineers concert 
on Friday, June 14. Earlier this year, Bar and Club Stat was the recipient of a small business grant from 
Miller Lite.   
 
“We firmly that believe that with great beer comes great responsibility and MillerCoors isn’t interested in 
having underage customers,” said Pam Perri, MillerCoors Responsibility Initiatives Manager. “Along with 
our distributor partner Reyes, MillerCoors is excited to help bring the Bar & Club Stats technology to 
Family Circle.” 
 
The software, developed by Bar & Club Stats, helps events staff to better detect fake identification by 
electronically comparing the code of the identification presented and that of the current state driver license 
code.  
 
“Our first concern is the safety of our consumers and our community. The Responsible Vendor program 
that includes an ID Check Station, which utilizes the Bar & Club Stats technology, along with the 
designated driver program that Miller Lite and Lee Distributors are rolling out at this year’s summer 
concert series will help us deliver both.” says Bob Moran, General Manager Family Circle Stadium. “These 
are proactive steps to create the safest environment possible for our ticket holders and the surrounding 
communities.”  

 
• WHO:  Family Circle, Bar & Club Stats, Miller Lite, Lee Distributors  

  
• WHEN: Friday, June 14, 5:30-11:00 p.m. 

   
• WHERE:  Family Circle Stadium, 161 Seven Farms Drive, Charleston 

*The Responsible Vendor Depot will be located inside the main gate, to the left of 
the stadium stairs 
 

• MEDIA OPPORTUNITIES:  
o Interviews with Bob Moran, General Manager at Family Circle, Ben Silbert, Bar & Club 

Stats founder and CEO  
o Footage of concert-goers getting IDs checked with the new software 



“Family Circle Stadium is a tremendous venue in a great community; it’s in all of our best interests to keep 
alcohol out of the hands of minors at this concert and at all times. We are proud to partner with MillerCoors 
to provide technology that makes it easy and convenient for stadium employees to detect fake identification 
from minors and deter them from consuming alcohol, said Mike Johnson, General Manager Lee 
Distributors.” 
 
In addition, Miller Lite will have a responsibility booth near the venue’s entrance where concert-goers can 
pledge to be a designated driver and receive a complimentary wristband, water and soft drinks for the 
duration of the concert and a $50 gift certificate for a tennis lesson at Family Circle Tennis Center.  
 

###  
 

About MillerCoors 
MillerCoors brews, markets and sells the MillerCoors portfolio of brands in the U.S. and Puerto Rico.  Built on a 
foundation of great beer brands and nearly 300 years of brewing heritage, MillerCoors continues the commitment of its 
founders to brew the highest quality beers.  MillerCoors is the second-largest beer company in America, capturing nearly 
30 percent of U.S. beer sales.  Led by two of the best-selling beers in the industry, Coors Light and Miller Lite, MillerCoors 
has a broad portfolio of highly complementary brands across every major industry segment.  The company offers a variety 
of leading craft and import brands, including Blue Moon and Leinenkugel’s, through its Tenth and Blake division. 
MillerCoors operates eight major breweries in the U.S., as well as the Leinenkugel’s craft brewery in Chippewa Falls, 
Wisc., and two microbreweries, the 10th Street Brewery in Milwaukee and the Blue Moon Brewing Company at Coors 
Field in Denver.  MillerCoors insists on building its brands the right way through brewing quality, responsible marketing 
and environmental and community impact.  MillerCoors is a joint venture of SABMiller plc and Molson Coors Brewing 
Company.  Learn more at MillerCoors.com, at facebook.com/MillerCoors or on Twitter through @MillerCoors. 
 
 


