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TOP OF THE NEWS
Newsmakers
1Special delivery: Beyoncé
gave birth to a girl at a NewYork
hospital, a source says.A2

City & State
1Inmate deaths: Fatalities have
dropped at the county jails. B1
1Ike victim: Social Security
docked to pay FEMA debt. B1

The good life
Skier’s epic
adventure
turns into an
up-and-down
a!air on the
challenging
Colorado
slopes. J1

Sports
Sam
Houston
State falls in
its quest for
a title, losing
17-6 to North
Dakota
State. C7Billy Smith II / ChronicleDianne Leeth
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Andre Johnson burst out
of his stance and ran toward
Adam Jones.

He slowed down and quickly
stutter-stepped to make Jones
believe he was coming to a halt
to make a move. But he didn’t
stop.

Instead, he streaked down
the sideline, leaving a stunned
Jones in his wake, hauled in a
pass from T.J. Yates and burst
past another defender near the
goal line for a touchdown.

He stood still, stared at the
roaring sellout crowd of 71,725,
soaked it all in and acted as if

he had been there before. After
a torturous nine years in the
NFL, Johnson had finally ar-
rived.

In the end zone. In the play-
o!s.

And the Texans, a 10-year-

old franchise that had been run
down, roasted and ridiculed
through so many years of medi-
ocrity, had arrived as well.

Johnson’s play blew open a
close game, and before long a
raucous Reliant Stadiumwas
in full celebratory mode, as the
Texans cruised to a 31-10 victory
over the Cincinnati Bengals on
Saturday afternoon.

“The atmosphere we had in
the stadium today was awe-
some,” Johnson said. “It’s some-
thing, not just me, but the whole
organization has been waiting

TEXANS !", BENGALS "#

A playo! coming-out party

Texans receiver Andre Johnson, who waited nine long years before getting into his first playo! game, celebrated his
third-quarter touchdown that gave the team a 24-10 lead with teammate Chris Myers and fans on Saturday.

Karen Warren / Chronicle

JEROME
SOLOMONSOLOMON

Sweet win was worth the wait

Solomon continues on A19

16 pages of coverage: John McClain
analyzes, grades the game C1-6

1Online: See the Ultimate Texans page for
blogs, photo galleries at chron.com/Texans.

1iPad: More commentary and photo
galleries of the big win on our iPad app.

Rookie J.J. Watt (99) made
the play of the game.

Smiley N. Pool / Chronicle

WhenU.S. Rep.
Gabrielle Gi!ords was
shot in the head one year
ago today, many thought
there was little chance
she would survive, let
alone open her eyes,
walk or talk.

But the Arizona con-
gresswoman, who will
attend a vigil Sunday
in Tucson to remember
the rampage that left
six dead and wounded
her and 12 others, had
determination, abun-
dant resources and,
most importantly, a new
era in brain medicine on
her side.

“We’re at an evolution
today with traumatic
brain injury, much like
where doctors were with
cancer and heart disease
some 40, 50 years ago,”
said Dr. Geo!Manley,
chief of neurotrauma
at the University of
California San Fran-
cisco School of Medicine.
“We’re just now learning

that people like Gi!ords
can not only be treated
but can have meaningful
recoveries.”

Gi!ords bene"ted
from aggressive ap-
proaches to surgery and
therapy born out of wars
in Iraq and Afghanistan.
Military doctors found
that soldiers formerly

Giffords ordeal came at dawn of new era
A YEAR OFMEDICAL DISCOVERIES

By Zain Shauk
and Todd Ackerman
HOUSTON CHRONICLE

Gi!ords continues on A25

“Repairing
a life is an
enormous
project and it
takes a while.”
Dr. Brent Masel, medical
director at the Transitional
Learning Center in
Galveston

MANCHESTER, N.H. — The
!ve Republican candidates try-
ing to emerge as the alternative
to front-runnerMitt Romney
engaged in fratricidal combat on
a stage at St. Anselm College Sat-
urday night as the formerMassa-
chusetts governor grinned at the
theatrics while aiming his political
barbs at President Barack Obama.

With just three days remaining
before NewHampshire’s !rst-in-
the-nation primary, the candi-
dates trailing Romney in the polls
decided to battle each other for
second place rather than focus-
ing on the candidate running far
ahead of them in the polls.

Romney smiled as the other
candidates attacked each other
and defended his record against
occasional, mild attacks fromGOP
rivals. But he repeatedly skewered
the Democratic incumbent’s eco-
nomic record and foreign policy.

“His policies have made the
recession deeper and his policies
have made the recovery more
tepid,” Romney said of Obama.

The ABCNews debate was
the !rst of two nationally tele-
vised encounters in 12 hours. The
candidates will reconvene 15 miles
north for an 8 a.m. CST face-o" in
Concord on Sunday.

The back-to-back weekend
debates are the last chance to
slow Romney’s momentum before
NewHampshire voters cast their
ballots Tuesday. Polls show the
formerMassachusetts governor
running more than 20 percent-
age points ahead of his opponents

By Richard S. Dunham
and Carla Marinucci
WASHINGTON BUREAU

Barbs
fly, but
mostly
spare
Romney

Debate continues on A19

Chron.com
On the iPad
1Get continuing coverage online
and with our iPad app.

Gov. Rick Perry used his rare
questions to demonize his rivals
as corrupt insiders.

Win McNamee / Getty Images

Driscoll’s
Raspberries or
Blackberries

6 oz

10$10With
Card

forplus MORE!
LOW PRICES

Kroger Value Boneless
Skinless Chicken Breasts,

Tenders or Thighs
Fresh, USDA Inspected

$199
With
Card lb

$499

Beeman
Marinated

Boneless, Skinless
Chicken Breasts

24 oz

With
Card

Prices, items and offers effective thru Tuesday, January 10, 2012. So that all of our customers can take advantage of our outstanding prices, we reserve the right to limit quantities. None sold to dealers, restaurants or other resale establishments. Copyright 2012. KROGER TEXAS L.P. www.kroger.com
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Mutual funds: The low-
down on last quarter. D4

Inside

How the U.S. loses billions in payroll, income taxes
LOREN
STEFFY

After yet another acrimoni-
ous debate, Congress recently

extended the payroll tax cut
for two months.

The debate for how long
— or even if — to prolong the

reduction in collections for
Medicare and Social Secu-

rity, however, ignored
a bigger issue: The
money that isn’t being

collected at all.
Each year, bil-

lions in payroll and
income taxes go
uncollected because employers
classify workers as independent
contractors, freeing them from
responsibility for payroll taxes,
even though the workers are
still, essentially, full-time em-
ployees. They are contractors in

name only.
The practice is prevalent

in industries that have large
numbers of illegal immigrants,
especially construction, where
the weak economy has put
downward pressure on prices
and forced more workers to
become contractors.

Last year, I wrote about the
misclassification of construc-

tion workers and the hardship
it posed for the individuals.
Last week, I spent a couple of
hours with representatives of
the construction industry, who
discussed how companies that
try to comply with wage and
hour laws often find themselves
at a competitive disadvantage.

Subcontracting has become
Ste!y continues on D5
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Glenn Stockton was
several months into his job
search when he came across
what sounded like a perfect
opening: recruiting manager
for Comcast Corp. in Hous-
ton.

Stockton, who lost his job
in Fort Worth when his for-
mer employer decided to out-
source its recruiting e!orts,
found the online posting at
outplacement firm DBM.

Stockton, a former Navy
flight o"cer, jumped into
action and credits his success

to his narrowly targeted job
search, lots of research be-
fore each round of interviews
and careful follow-up after
each meeting. He started his
new job the Monday after
Thanksgiving.

Q: How did you find out
about the job at Comcast?

A: As part of my sever-
ance package, I got help from
DBM, which has an online
job board drawn from vari-
ous sources. When I saw the
Comcast posting, I thought
that’s exactly what I’m look-
ing for. I was very specific. I
knew what I was after. So I

sent my résumé
and cover letter.

Q: What did
you say in your cover let-
ter to stand out from the
crowd?

A: Cover letters are not
typically read by recruiters.
Most cover letters are recita-
tions of résumés. They’re
backward looking. My cover
letter focused on what value
I could bring to Comcast.
What I can do for you.

Q: Did you follow up?
A: Yes. My attack plan

is to follow up in three to

four days. Phone is best.
You can do it by email. I
was absolutely thrilled that
Comcast got back to me in a
week’s time. Ninety percent
of the time, you never hear
anything.

Q: How did you follow
up?

A: I tried to find some-
one on the phone. Here I
am applying for a position
in Houston, but it turns out
they’re screening and vetting
in Philadelphia. I sent an
email follow-up.

I got the call for my first
interview from the recruiter
in Philadelphia. In typical
recruiter fashion, she called
first to set up a time to talk
further. It gives both of us
time to get ready. She can
review my résumé and figure
out what kinds of questions

Q&A: Recruiter targeted
his search and followed up
By L.M. Sixel
HOUSTON CHRONICLE

Glenn Stockton’s cover letter focused on
the value he could o!er Comcast Corp.

Melissa Phillip / Chronicle

HOW I GOT MY JOB

Stockton continues on D6

Northeastern states are
slated to lose half of their
regional capacity for fuel
production by midyear as fi-
nancial woes push refineries
there to idle, a trend likely to
increase the region’s depen-
dency on Gulf Coast supply.

A Houston-to-New York
pipeline is making major
expansions to accommodate
growing demand to trans-
port gasoline and other fuels
up north from
the Gulf Coast to
fill the potential
supply void.

The Gulf
already supplies about half
of the Northeast’s demand
for petroleum products, said
Mindi Farber-Deanda, head
of the liquid fuels market
team for the U.S. Energy
Information Administration.

But the shutdown of
production at two major
Pennsylvania refineries last
year and potential closure
of a third could put the
region in a precarious posi-
tion and stress supplies of
gasoline, jet fuel and heating
oil, the agency concluded in
a new report.

“It’s marginal, but it mat-
ters,” Farber-Deanda said of
the drop in the Northeast’s
local fuel production. “Be-
fore, you could get a certain
percentage of supply from
local refineries. Now you get
it from Europe and the Gulf.”

The report noted that
Northeastern states could
experience “spot shortages
with price hikes” for gasoline
and other fuels as refineries
discontinue operations.

Sunoco announced last

Region
to bear
bigger
fuel
load

ENERGY

By Simone Sebastian
HOUSTON CHRONICLE

Gulf refineries
must fill void
in Northeast

Refining continues on D5

RETAIL

Norton Ditto general manager Brian Kreps, center, has a drink with customers Je! Carr, right, and Olivier Thierry at the store in
The Woodlands. The clothing retailer o!ers customers beverages from water to soft drinks to wine while shopping.

James Nielsen / Chronicle

Would you like a pair of pants
with that chardonnay?

At men’s and women’s cloth-
ing stores around Houston,
customers are being o!ered free
glasses of whiskey, beer, wine or
champagne. While the practice
has gone on for a long time, it is
definitely in full bloom here.

Tootsies serves champagne
and cappuccino, for example,
and men’s casual sportswear

retailer Rye 51 — even the name
refers to alcohol — pours a
variety of whiskeys, including
moonshine.

Boutiques and booze are a po-
tent mix, retail analysts say, and
as part of an overall strategy of
providing exceptional service,
alcohol can be a sales elixir.

“It’s a slam-dunk way of
standing out,” said Kit Yar-
row, a professor of business
and psychology at Golden Gate
University in San Francisco.
“Done right, an alcoholic drink
o!ering a!ects us in a deeply
psychological way.”

Noting that alcohol has been
“a proven ally in courtships of

all sorts,” she said
it’s tempting to
think the alcohol
is mostly about

“getting people to loosen their
resolve, but it’s more than that.
It facilitates a type of social obli-
gation, and that goes a long way
when it comes to sales.”

Having an alcoholic drink in
a store “will definitely lubricate
your credit card,” said Stuart
Rosenberg, a partner at Hous-

ton-based public relations firm
Studio Communications. “I’m
seeing more and more of it.”

At M Penner, a men’s clothing
store in the Uptown Park area,
“we have a full bar in the men’s
suits area,” co-owner Karen
Penner said. If it doesn’t have
the specific brand of liquor or
required ingredient the cus-
tomer requests, “we’ll say, ‘Sure,
just give me a minute,’ and we’ll

Taste in spirits
helps sell taste
in clothing

By David Kaplan
HOUSTON CHRONICLE

Jon Caballero, owner of the Class Room, an upscale men’s cloth-
ing boutique in the Rice Village, o!ers whiskey as a complimen-
tary drink to customers.

Mayra Beltrán / Chronicle

A free drink for
top customers is
the style at many
upscale stores

Retail continues on D6

Inside
1It’s a mix: A bar is keeping
a clothing store going. D6
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From the cover

to ask. And frankly, I was
doing the same.

Q: Did you spend the
next 24 hours research-
ing Comcast?

A:Yes. I looked at the
!nancial reports online to
become familiar with the
!nancial aspects of the
company and its history.
DBM had sites that pro-
vide information on what
it’s like to work there and
biographies of executives.

It’s a whole new indus-
try for me. I grew up in
the Navy, andmy !rst job
after I got out was in !-
nancial services. I had no
exposure in telecommuni-
cations or cable services,
which is Comcast’s forte.

I have a network of
recruiters in FortWorth,
and I asked them if any-
one knew anyone who

worked at Comcast. They
didn’t; Houston was out
of our market.

Q: You went to a se-
ries of interviews over
several weeks.Which
one was the hardest?

A: The one with the
quality assurance guy. He
wanted to make sure the
person being hired would
provide the people he
needed. He’s just a ball
of !re. He has a big stake
in making sure his ranks
are full of high-quality
people.

Q:Most job seekers
are prepared to answer
questions like, “Tell me
about yourself.”Was
there a question that
stumped you that you
wished you had thought
out in advance?

A:Yes.What would
you do in the !rst 30 days

on the job? Sixty days?
Ninety days? I didn’t give
a good answer during my
!rst face-to-face inter-
view, so I made sure I
prepared an answer for
subsequent interviews.
And I did. I sat down
and thought, Comcast is
starting up a new recruit-
ing e"ort in Houston. I
thought they’d need this
and this and this. I listed
them, and I came upwith
a half-dozen things.

It came up again. And
I’m glad I was ready.
Sometimes there is razor-
thin margin between the
!nal two candidates; the
answer to one question
can be the di"erence
between being selected or
not being selected.

Q: Once you had
your last interview,
how did you handle
the suspense?

A:After the last inter-
view, there is an almost
intolerable silence. I
waited more than a week
after my !nal interview
before I sent a note asking
if there is anything else
I can provide and the
next day, I got the o"er.
It took 10 days. It felt like
a month. The call came
in as I was having lunch
with mywife in a noisy
restaurant. I was thrilled.

Q: Is there anything
you wish you had done
di!erently?

A: There is always that
one question you didn’t
answer thoroughly. But
at that late stage, it’s all
water under the bridge. I
felt pretty well prepared
going into each interview.
I didn’t really have any
regrets.

lm.sixel@chron.com

After the last interview, suspense
Stockton from page D1

walk out the back door
and get what ever they
want at Arturo’s.”

“We don’t promote it as
‘come and get free drinks
while you shop,’ ” she
said. “It’s about making
people feel like they’re at
our home.” On Saturdays
she serves homemade
brownies from an old
family recipe.

Now and then she
worries a customer
might spill a drink on
the clothes, but it’s only
happened once or twice,
Penner said: “It’s worth
the risk.”

‘It’s a great service’
Serving alcohol in a

store serves a variety of
functions, said Howard
Davidowitz, chairman of
Davidowitz & Associates,
a national retail consult-
ing and investment bank-
ing !rm in NewYork City.

The longer you can get
the customer to stay in the
store, the more likely he
or she will buy, he said,
adding that independent
retailers look for ways
to di"erentiate them-
selves, and often it’s great
service. Three women
friends can go into a fash-
ion boutique, have a glass
of wine and schmooze
with the owner and their
favorite sales associate,
he said.

“And if a woman goes
to shop with her husband,
he can sit in a chair and
have a cappuccino and
read his paper. That’s
nice.”

Luxury shopping
O"ering a customer

an alcoholic drink is
“the way of the luxury
shopping world,” said
fundraiser Becca Cason
Thrash, “whether it’s
a Cartier or a Bergdorf
Goodman.”

If a retailer has a
potentially big spender in
the dressing room, it will

o"er something special,
a glass of wine or cham-
pagne, and it serves as a
“double punch,” Thrash
said: “It shows the retailer
wants to take special care
of you, and amore relaxed
customer is more likely to
spend extravagantly.”

Often the alcohol is
not visible in the store,
Thrash said, but it’s there.

“It may not be for every
customer, but it’s there
for the special ones,” she
said.

For instance, the
upscale Galleria area
western wear store Pinto
Ranch o"ers beer and
wine to its regular “real
good” customers, store
buyer Brian Pansky said.

Kristi Schiller, a fund-
raiser and Pinto Ranch
regular, said when she
shops there, she is o"ered
wine: “You buy a pair of
$5,000 boots, and it makes
your foot go in easier.”

‘WhiskeyWednesday’
Tootsies, a women’s

boutique atWest Ave, has
one of the more impres-
sive bar setups in town:
a marble countertop and
#at-screen TV. Tootsies
o"ers wine, champagne,
cappuccino and other
drinks.

“The bar holds an

allure for our shoppers
and their husbands as a
place to gather,” Tootsies
ownerMickey Rosmarin
said. The bar’s focal point
is an art deco screen he
collected for the store, he
said.

Billy Reid, a men’s
and women’s clothing

boutique, has “Whiskey
Wednesday” evening
events once or twice a
month featuring food and
drinks, said Cli"Reese,
a company director. And
during store hours, store
associates o"er beer and
several bourbons, includ-
ing award-winning Pappy
VanWinkle.

The Class Room,
a 1-month-old men’s
boutique in the Rice Vil-
lage targeting customers
between the ages of 24
and 34, serves whiskey
and beer.

The store’s owner, Jon
Caballero, recalls: “This
one guy came in and said
he doesn’t even drink,
but it felt right” to have a
glass after seeing the tall
curved bottle ofWillett
Bourbon on the accesso-
ries table.

AtWest Ave is a men’s
clothing store with a
double identity: On one
side is Q Clothier, a
custom clothes maker;
and on the other side is
casual sportswear shop
Rye 51.

Rye 51 o"ers a variety
of whiskeys, including
moonshine, said store
general manager David
Gogineni. Along with
its name Rye 51, the
store makes reference to

Retail from page D1

Adrink is for ‘the special ones’

The bar inside the
76-year-old custommen’s
store Duke of Holly-
wood Tailors downtown
is muchmore than a
marketing tool for the
clothing store. The Char-
bar has kept the business
alive.

Michael Shapiro, own-
er, tailor and bartender,
installed the bar
10 years ago when his
clothing store was dying.
The bar now brings in
about 80 percent of his
revenue, he said.

It cost himmore
than $500,000 to get the
ancient building up to

code for bar service, said
Shapiro, who owns the
building, among the old-
est commercial structures
in town.

With his booming grav-
elly voice, the comedic
and occasionally cursing
Shapiro puts on a show
behind the bar.

On the wall behind him
are blow-up photographs
of his family, including
the founder of Duke of
Hollywood Tailors, his
grandfatherW.B.
Samuelson. On other
walls, glass cabinets hold
bolts of fabric.

Charbar is named after
Shapiro’s daughter, Char-
lien “Char” Shapiro. She
also tends bar, as does her

brother, Jeremy.
Charbar’s business

was strong the !rst three
years, when bars boomed
downtown, and has since
slacked o" although it still
holds its own, Michael
Shapiro said. More than
half of his clothing cus-
tomers !rst came in for a
drink.

Couples have met at
the bar and later married
upstairs, he noted.

According to Shapiro,
selling suits and alcohol is
similar: “It’s dealing with
people.”

Often a tape measure is
draped around his neck
when he mixes drinks.

Commodity trader Bill
Davis was originally a

Charbar customer.
“I needed a suit, want-

ed to support Mike and
heard he did good work—
mostly from him,” Davis
joked, before adding, “he
does top-quality work.”

In the 1950s, 1960s and
into the 1970s, down-
town’s Market Square
was “Tailor’s Row,” with
a number of custom cloth-
ing shops, Shapiro said.
Duke of Hollywood is the
sole survivor.

Charbar customer
Mike Bridges, a broker,
said people from every
walk of life come to
Charbar, and the sta" and
clientele are all colorful.

david.kaplan@chron.com

A bar is fitting for a tailor
retail

By David Kaplan
HOUSTON CHRONICLE

Michael Shapiro has two businesses in one, the Duke
of Hollywood Tailors and Charbar. Customers enjoy
the bar and call the tailoring ‘top-quality’ work.

Michael Paulsen / Chronicle

Now serving
A sample of local clothing
stores offering complimen-
tary alcohol. (Many also
offer water and soda).

Billy Reid: beer and
bourbon
The Class Room: whiskey
and beer
Hamilton Shirts: beer and
wine
Mortar: beer
M Penner: full bar.
Norton Ditto: wine
Pinto Ranch: beer and
wine
Rye 51: whiskey and beer
Tootsies: champagne,
wine and espresso drinks
At the Galleria: Several
high-end clothing
boutiques o!er anything
from champange to
Prosecco, an Italian
sparkling wine, to
espressos for select
customers, according to
the mall.
Source: Stores, the Galleria

whiskey with the words
“Textile Distillery” on the
hangers.

At the Galleria, several
luxury clothing boutiques
o"er alcoholic beverages
to select customers, mall
spokesman ColinMoussa
said. The drinks include
Italian sparkling wine
and champagne, and at
CH Carolina Herrera
they serve special bottles
of wine or champagne if
they know beforehand a
certain customer is com-
ing in.

‘We o!er a variety’
Dick Hite, owner of

Norton Ditto men’s stores
in the Upper Kirby area
and TheWoodlands, has
been serving wine for at
least 10 years.

“We don’t push alcohol
on anybody,” Hite said.
“We o"er a variety: water,
Coke, Diet Coke or wine.
The No. 1 drink we serve
is water.”

Norton DittoWood-

lands customer and attor-
ney Je" Carr said it is not
the wine in and of itself he
appreciates.

“It’s part of the ambi-
ance that makes the shop-
ping experience pleasur-
able,” he said. Some of his
business relationships
with Norton Ditto sta"ers
have turned into friend-
ships, Carr noted.

What about the chance
that a customer could go
overboard with in-store
drinking?

Fortunately, it’s never
happened at her store,
Karen Penner said, “but I
suppose if someone were
to get drunk, we’d just
take them home.”

david.kaplan@chron.com
The bar at Tootsies inWest Ave o!ers a spot to enjoy champagne, wine or espres-
so drinks while shopping. The store is at Kirby andWestheimer.
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US TREASURY DEPT.
PUBLIC AUCTION

www.treas.gov/auctions/treasury/rp
703-273-7373, Sale# 12-66-896/895

M. Lewis AU#13627

TUES. JAN. 17- 2 HOMES

Both have: 2nd !. game rm, 2-car gar, porch, patio, fence
BOTH OPEN: Sun 1/8 & 1/15 from 12-4

Deposit: $5K cashiers check (ea). Pay to URS

3015 Chesapeake Bend Ln., Katy
(10 AM)

2,452 sq. ft., 4 BR, 2.5 BA, in cul-de-sac
19131 Remington Bend Dr., Houston

(12 Noon)
2,482 sq. ft. 3 BR, 2 BA

Convenience/Gas stations
&Truck Stop

for lease or sale in Houston.
Call Dan at 281-681-1000.

SPRING
Net $162K year.

Will train & guarantee accounts.
$134K full price.

FRIENDSWOOD
Net $205K year.
Will train & guarantee accounts.

$312K full price.

Sugar Land
Net $200K year.

Will train & guarantee accounts.
$276K full price.

POOL ROUTE

Agent. 877-766-5757
www.poolroutesales.com

WED., JAN. 25 • 7:00 PM
COURTYARD HOUSTONWESTCHASE

www.BidNowTX.com

$2,500 down in cash or certified funds for
each property. 5% premium on each sale.
All sales subject to seller’s approval.

OPEN HOUSE:
Sat & Sun, Jan 21 & 22

1:00 - 3:00 pm

facebook.com/hudsonandmarshall

Get The
DetailsDetails ANDAND

Bret Paul Richards, Broker 0510756,
AUCTNR00014018

HOME
AUCTION

9100 IMOGENE, UNIT I
Houston • Condo, CASH Only
3 BR, 2.5 BA • 1,732 SF

3703 DREW ST
Houston • Cash Buyer Only,

Multi-Famly
7 BR, 6 BA • 4,420 SF

29+ TEXAS
Bank-Owned
HOMES

29+ TEXAS
Bank-Owned
HOMES

OR CALL866.539.9551

Up to 2%
to Buyer’s

Agents!

• No Back Taxes or Liens• No Back Taxes or Liens
• Insurable Title


