


ARTS & ENTERTAINMENT 

T he tug of war between rep- 
d o n a 1  and abstract 
art has been going on since 

abstraction appeared as a major rnove- 

ment in the last century. For viewers, it's 
often easier to relate to art that repre- 
sents something tangible and familiar - 
a landscape, a person, a still life. Abstract 
art challenges the viewer to fed rather 

than to think. 
Silas Rhodes, founder of the School of 

Visual Arts in New York City, once said, 
"Stop trying to understand abstract art. 
Simply allow it towash over you as ifyou 
werewalking into theocean." 
We can do that WE live in Orlando; 

we've walked into the ocean a few times. 
This cultural evolution is a particular 

joy to the artists who've have been Kvmg 
and working in Central Florida for many 
years. Four of them - Audrey Phillips, 
Barbara Sorensen, Cicero Greathouse 
and Victor Bokas - have created lives for 
themselves as abstract artists. The four 
spring from and reflect Orlando. For 
collectors - or for corporations or mi- 
dents looking for a way to personalize a 
home or work environment - there truly 
if no place like home. 

Audrey Philtips 
In 1992, Audrey Phillips opened 

Design Studio Orlando, Inc. Her part 
in the local abstract scene began in 
2000. '"We were a naive group," she says, 
"unsure how to create a local art scene, 

but we moved forward to open studios 
and promote downtown Orlando." 
To introduce a wider audience to 

abstract art, last season Phillips created 

a solo show that invited guests to write 
stories about what they considered their 

"safe space." Whether it was sitting in 
their grandmother's home or an attic to 

which they fled from an abusive parent, 
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all of the entries were part of the show. 

Phillips then translated several of the 
stories into works for the exhibit 

"Rattans were able to see my abstract 
interpretati~n of their very real emotional 
experience," die says. 
"Local collectorsand corporations have 

begun to embrace the arts and understand 
the value that art brings to the workplace," 
die adds. Not onty does it give your per- 
sonal or professional space a unique iden- 
tity, it has also been proven to increase 
creativity." 

Victor Bokas 
Native Floridian Victor Bokas can be 

both whimsical and serious. When asked 

if he has a special method of selling his 
art, he answers, "1 indude my mother's 
recipe for baldava." 

Bokas' images are inspired by Flori- 
da and his years working as a designer 
at Seaworld Orlando, "Ttepical images 
and bright colors have always been a 

part of my work," he says. 
In 2000, His painting, Florida 

Vacation, was turned into a 15-foot by 
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